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We know you don’t stay ahead by standing still.  To keep moving
forward we’re always innovating; whether through new product
development, process improvement or service enhancement.  

Innovation provides you with roo�ng and cladding solutions that 
are as ground-breaking as they are practical and as valuable as they
are cost-e�ective.  Put simply we innovate to provide products that
are relevant and useful to you.

Some of our recent product innovations include Vieo, Opus,
sinusoidal cladding, integrated solar panels, transpired solar
collectors, and a more e�cient stainless steel halter for standing
seam roofs.  

A culture of innovation is present throughout our supply chain, 
with Elite Systems using only Colorcoat HPS200 Ultra® and Colorcoat
Prisma® from Tata Steel.  These Colorcoat® products come with the
Con�dex® Guarantee o�ering extended cover for up to 40 years on
Colorcoat HPS200 Ultra® and up to 30 years on Colorcoat Prisma®.
Colorcoat® products are certi�ed to BES6001 Responsible Sourcing
standard.

Opus is the new plank panel 
that is available as part of an 
Elite system, a LINEAR Rainscreen
and a LINEAR Rainspan system,
as well as being ideal for use as 
a so�t plank. 

Investment in state-of-the-art
manufacturing machinery
enables us to provide the
increasingly popular sinusoidal
pro�le on a short lead time and
at a competitive price.

Always moving forward

Our two most recent innovations are the new 
Opus panel and sinusoidal pro�led sheet. 

Colorcoat HPS200 Ultra, Colorcoat Prisma and Con�dex 
are registered trademarks of Tata Steel UK Limited.
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Welsh Government Visits Rockwool’s
Pencoed Factory

Rockwool, manufacturers of stone wool insulation, recently welcomed a

delegation from members of the Welsh European Funding Office (WEFO) to its

Pencoed manufacturing plant, near Bridgend. 

The visitors saw how Rockwool insulation helps to improve energy efficiency

in homes as well as Rockwool’s sustainable manufacturing and business

processes.

The delegation visited as part of the Arbed programme - a European Regional

Development Fund to reduce climate change, eradicate fuel poverty, and boost

Welsh economic development. Phase one saw a £30m energy efficiency

investment in 6000 homes. Phase two aims to improve energy efficiency in a

further 4800 homes in Wales by the end of 2015. 

Rockwool has contributed to delivering energy efficient Arbed schemes since

the programme’s inception in 2010. 

The new Construction (Design and Management) Regulations 2015

(CDM 2015) will come into force on 6 April 2015 HSE has

announced.

The main changes under the new CDM 2015 regulations are:

n Principal designer. The replacement of the CDM co-

ordinator role (under CDM 2007) by principal designer.

Coordination of the pre-construction phase – which is

crucial to the management of any successful construction

project – will be the responsibility of an existing member of

the design team.

n Client as the head of the supply chain and to set standards

throughout a project.

n Competence. This will be split into its component parts of

skills, knowledge, training and experience, and - if it relates

to an organisation - organisational capability. This will

provide clarity and help the industry to both assess and

demonstrate that construction project teams have the right

attributes to deliver a healthy and safe project.

Transition Period

The technical standards set out in Part 4 of the new Regulations

will remain unchanged from those in CDM 2007. 

A six month transition period will operate as the industry switches

from CDM 2007 to CDM 2015. The transition period will run from 6

April to 6 October 2015, meaning:

Projects started before 6 April 2015 where the CDM co-ordinator has

already been appointed, must appoint a principal designer to

replace the CDM co-ordinator by 6 October 2015

n While the principal designer is being appointed the CDM

co-ordinator should comply with the duties contained in

Schedule 4 of the CDM Regulations 2015 designed to avoid

requiring CDM co-ordinators to act as principal designers, a

role for which they may not be equipped

n Clients with projects starting before 6 April 2015 which

have not appointed a CDM co-ordinator should appoint a

principal designer as soon as possible.

Draft guidance sets out, in practical terms, what actions are

required of the five dutyholders under CDM: Clients, Contractors,

Designers, Principal Contractors, Principal Designers as well as

guidance for workers. They can be downloaded from HSE’s website.

HSE has also published Legal (‘L’) series guidance to help

stakeholders to understand the new legal requirements which must

be complied with.

HSE Announces Transitional
Measures for CDM Regulations 2015

Work has begun on Wienerberger’s first e4 brick house project. The four

detached houses, which will occupy a plot in Hanslope, Milton Keynes, are

the result of two years of cooperation between Wienerberger, which owns the

Sandtoft roof tile brand, and global engineering and design consultancy Arup,

to develop the Wienerberger e4 brick house concept for the UK market.

The new homes focus on the four pillars of Wienerberger’s global e4 concept –

energy, economy, environment and emotion. They utilise a fabric first approach

using a clay building envelope to deliver homes with reduced energy needs,

meaning lower running costs for the home owner.

Wienerberger’s Richard Brown said: We are very excited to see two years of

planning coming to life with the start of our first e4 brick house project.  We

really believe e4 principles can change the way houses are designed and built

in the UK.  This project will show the world that the housing industry can truly

embrace its obligation to being both eco-friendly and sustainable.

Builers, Tag Information Technology had initially planned a timber frame

construction for the development but changed their plans when they heard

about Wienerberger’s e4 brick house concept. Tag’s Hash Kapadia commented:

The real difference lies in

durability, real and perceived

quality. The houses are

designed to last more than 150

years and should have low

ongoing maintenance costs

over their extended lifespan. 

Further e4 developments are in

the pipeline with housing

associations and other

developers. 

Work Starts on Wienerberger’s e4 Brick House

What’s In Store for the Roofing Industry in 2015?

1 Health and Safety
The construction industry is improving its

health and safety. HSE figures showed a

reduction in construction-related deaths from 50

in 2011/12 to 39 construction workers in

2012/13 and 5 members of the public. 

As the upturn in the industry takes effect

concerns arise about whether there will be a

corresponding rise in accidents and fatalities.

Research shows that as more inexperienced

workers are recruited into the industry the

dangers of incidents increases.

However, the real headline figures for H&S in

construction should be the thousands of deaths

each year deaths from work related ill health

and disease.

Heather Bryant, Chief

Inspector of Construction at

HSE said, “In 2014/15 and

beyond occupational disease

and ill health is a key priority.

We will be significantly

increasing our focus on

preventing occupational ill

health; including respiratory

risks, hand-arm vibration and occupational

cancers, across all sectors of the industry.”

2 The Skills Gap
Many believe that in 2015 the construction

industry will need to address the widening

skills gap and take urgent steps to improve

recruitment and retention. 

Richard Threlfall, KPMG’s Head of

Infrastructure, Building and Construction said:

“As early as April 2015, the delivery of the UK

construction pipeline will hit a constraint

imposed not by lack of political will or funding

but for lack of a sufficiently large and trained

workforce. 

“We estimate that by that 150,000 more workers

will be needed on site to deliver major projects

in London and the South East. The industry is 

failing to hire sufficiently fast, and is failing to

train in sufficient volume, the workforce it needs.

“The construction industry continues to struggle

to attract both the calibre and the diversity of

individuals it needs. Careers advice, from

schools, parents and peers is too often a cocktail

of prejudice and ignorance. But the industry

bears much of the blame for failing to proactively

sell itself, and project a modern, exciting,

fulfilling image of what life in

construction involves. Why

does this matter? Very simply

our country cannot afford to

fail to bring more talent into

our construction and

engineering industries. In

2015, the industry needs to

work hard to change this

image.”

3 BIM
The UK government has mandated that all

centrally-funded work will be done using

Building Information Modelling (BIM) by 2016.

This is now less than 12 months away. Surveys

show that the vast majority of the UK roofing

industry is now aware of BIM and its

requirement for all parties involved in a project –

from the designer to the facilities manager – to

collaborate and digitally share information to

create the most efficient design possible. The

number of roofing manufacturers that have

created 3D models of their products – BIM

objects – to share with their supply chain and

project stakeholders, is steadily rising.

However the challenge remains in 2015 for

smaller manufactures and contractors to get on

board with BIM or risk being excluded from

publically funded work and many private

projects. 

Companies operating BIM are expected to be

doing so at Level 2 by 2016.  To achieve Level 2,

3D CAD models are developed by each design

team working on a project, sharing the CAD

model itself, exported in a common file format

that can be read by other software applications.

BIM Level 2 aims to ensure that information is

produced and shared in a consistent and

standardised manner.

4 BS5534:2014
One of the most important best practice guides

for the UK roofing industry, the Standard BS

5534:2014 slating and tiling for pitched roofs

and vertical cladding has now been revised,

coming into force on 28 February 2015, and

superseding BS 5534:2003.   

The industry has been getting up to speed with

the changes – some of the most significant to

affect the industry in the last decade. Key

organisations such as the National Federation

of Roofing Contractors and manufacturers have

been providing training to contractors although

many smaller roofers will remain unaware.

The changes include requiring mechanical

fixings with mortar fixed ridges and hips;

increase in fixings for single-lap tiles; revised

calculation methods to allow for more stringent

wind uplift loads due to anticipated climate

change and harmonising with Eurocodes;

stipulated wind uplift resistance for underlays

according to geographical zones displayed on

labels on products’ packaging. 

5 The Election and the Economy

Most forecasters remain upbeat about the

economy in 2015. In October, the Construction

Products Association predicted 5.3% growth for

the construction industry in 2015, contributing

£12 billion to the UK economy over the next 2

years alone. It also predicted 23% growth by the

end of 2018. 

Private housing starts are expected to grow by

10.0% in 2015, while the private commercial

sector is set to increase 6.1% by the end of the

year. Roads construction will rise 46.1% by 2018

and energy infrastructure is anticipated to grow

by a whopping 118.2% in the same period. 

ONS figures show that UK house prices

increased by 10.0% in the year to November

2014. RICS has forecast a 3% rise in house

prices for 2015. The figures fuel expectations of

continuing demand in the roofing sector coming

from housing, with other strong areas of

demand this year expected to be in commercial

roofing and solar, offices, retail, and schools

and hospitals. While margins remain historically

tight in the industry the dropping price of oil,

by almost 50%, should help to reduce overall

transport costs.  

May 2015 will see the general election. Its

outcome could have a destabilising effect on

the economy with a knock-on effect for the

construction industry. The Labour Party, for

example, has said that it will scrap the

Coalition’s National Planning Policy Framework.
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This year is going to be memorable one for Russell Roof Tiles as the firm

celebrates double anniversaries for its two manufacturing plants in

Lochmaben and Burton on Trent, as well as the start of a major investment

programme.

Russell Roof Tiles manufactures a range of concrete roof tiles and fittings. In

2015 Russell Roof Tiles Lochmaben factory in South West Scotland celebrates

50 years of production and its Burton-on-Trent factory 25 years.  In 2015 the

business starts a £2 million investment programme in Burton on Trent to

increase capacity and last year £¼ million was invested in upgrading and

improving the Lochmaben site. 

Russell Roof Tiles is proud of its record as a successful British manufacturer.

The company points out that the UK is the 11th largest manufacturing nation

in the world with manufacturing making up 11 per cent of UK GVA (gross

value added) and directly employs 2.6 million people. Despite the slowdown

in the global economy having a huge impact on the construction industry the

company has weathered the storm. 

Russell Roof Tiles in Lochmaben was the first UK factory to manufacture a

one solution thin leading edge interlocking tile and both sites continue to

develop new products.  As well as a growing tile range Russell Roof Tiles’

own dedicated plastics site received investment of £850,000 in 2014 to expand

production to meet growing demand for dry-fix solutions to comply with the

latest standards.  

Russell Roof Tiles has been an independent operation since 2011 when it

acquired from CEMEX the international building materials suppliers and

cement producers but the brand can trace its heritage back to 1892 in

manufacturing and roof tiling to 1842.  

To mark the factory anniversaries Russell Roof

Tiles is planning a programme of activity to

celebrate the milestone for both staff and

customers.  

Andrew Hayward, Managing Director at

Russell Roof Tiles, said; “2015 is a huge

milestone for our business. It is a testimony to

the hard work, dedication and enthusiasm of

our 160 staff across both sites and our loyal

customers that we are still successfully

manufacturing today. There have been two

major global recessions that have had a

massive impact on the UK but we are still here

and going strong as an independent business.”     

A Year to Remember 

L-R: John Bishop, Damian Bates, Stuart Gillespie, Shaun Forrester, Derek Ratcliffe, Rob

Summers, Mike Quinton, NHBC Chief Executive

Best UK Site Managers Get Awards

Five exceptional housebuilding site managers have been recognised

for building homes of the highest standard, beating around 15,000

others to be named as the UK’s Supreme Winners during the NHBC

Pride in the Job Awards 2014 gala final.

The Awards, run by NHBC, recognise site managers who oversee

housing projects from start to finish and aim to drive up quality

standards.

The winners of the competition’s five builder categories received their

awards at an event in London hosted by comedian, John Bishop.

The winners are:

l Rob Summers of Redrow Homes South Wales won the Large

Builder category for Cwm Calonl in Penallta Road, Ystrad

Mynach Hengoed. Rob has worked in construction for 33 years,

since leaving school at 16 to become a plasterer. He moved

into site management in his late thirties.

l Damian Bates of Berkeley Homes (South East London) Ltd was

names as the Multi-storey Builder category winner for One

Tower Bridge in Southwark, London. Damian has worked in

house building for 14 years, moving from design into building

and site management.  

l Stuart Gillespie of Mactaggart & Mickel Homes Ltd took the

Medium Builder title for the second year in a row for managing

the build of Greenan Views in Doonfoot, Ayr. Stuart began his

career at Mactaggart & Mickel 24 years ago as an apprentice

joiner, working his way up into site management.

l Derek Ratcliffe of Landex Living was took the title in the Small

Builder category for Park Gate in Ipswich, Suffolk. A veteran of

the industry with a 41 year career, he started as an apprentice

carpenter in 1973.

l Shaun Forrester of J J Lattimer won the Single Home category

for Greensyke Lane in Dalston, Carlisle. Shaun has worked in

construction for 25 years, working as a joiner with his father

before joining J J Lattimer in 1995. 

Annandale Roofing completed its first building and production in May 1965

Andrew Hayward, Managing

Director at Russell Roof Tiles

One Card to Rule Them All
The industry and government partnership, the Construction Leadership

Council (CLC), has announced how the CSCS logo will be designed and

promoted as the recognised brand for construction industry card

schemes from January 2015. 

The CLC are responsible for delivering the industrial strategy for

construction – Construction 2025. One aim of Construction 2025 was to

identify a single card scheme to operate in the construction industry.

The aim was to provide clients, employers and contractors with a

consistent means of recognising that an individual had achieved the

agreed standard of qualification and skill in the occupation they are

working in, usually a minimum of NVQ L2,  and to give the industry

confidence in that brand. At its meeting on 26 November 2014 the CLC

agreed that from January 2015 the industry, including trade

associations, contractors, clients and government should specify and

promote card schemes carrying the CSCS logo with no equivalents

accepted.

The CLC stressed that

“there is no intention to

create a monopoly

scheme”.

Contractors, Sustainable Building Services (UK) Limited sponsored a

series of healthy eating workshops for local primary school children

as part of a re-roofing framework agreement with Wrexham Council.

The sponsorship is enabling food education specialist, Junior Chefs’

Academy to deliver more than a dozen sessions at local schools and

community centres starting with St Giles' Primary School in

Wrexham in January. The programme will continue until late

February. The workshops teach practical food skills and illustrate the

important links between diet, lifestyle and health.

Contractor Sponsors     Healthy Eating

The children of St. Giles’s Primary School in Wrexham enjoy a Junior Chefs 

masterclass in healthy eating, sponsored under a re-roofing framework agreement. 

Chris Hall is the new Chief Executive Officer for

the British Rigid Urethane Foam Manufacturer’s

Association (BRUFMA).

Chris has had a 30 year career in the

construction industry, including senior posts

with Recticel, Rockwool and Quinn Building

Products. He said, “I look forward to developing

the association as an organisation that peers respect and that

members feel is a worthwhile investment in both funds and resource.”

New CEO for BRUFMA 

Prime Minister Visits J Wright Roofing 

Staff and apprentices at East Midlands roofing company, J Wright Roofing,

are well used to visitors popping in, but when they received a call from the

prime minister’s office asking if David Cameron and his team could pay

them a visit, nobody could quite believe their ears.

Managing director, Jason Wright, welcomed Mr Cameron and several of his

staff to the Bulwell, Nottingham-based premises on 12 January on a fact-

finding visit about roofing apprentices.

After an initial chat with Jason, his wife Jane and contracts manager, Mark

Eastap, Mr Cameron met the latest intake of ten new apprentices and

spoke to them about their experiences to date and why they had chosen an

apprenticeship with J Wright Roofing.

He then moved on to the training area where former apprentice and now

fully qualified roofer, Linden Blackwood, explained the skills of tiling and

spent some time helping the prime minister to complete a small area

himself.

After the visit Jason said: “We are honoured that Mr Cameron chose to visit

us; he had looked at our website and was particularly interested in the

work experience we offer.

“He was keen to find out about roofing apprenticeships and their

importance in the industry.  We explained our connection with the local

school and our plans to run a vocational course for the younger students so

that they can gain experience in health and safety, site work and an idea of

what the apprenticeship offers, before they reach school-leaving age.

“We told him that our eight-week summer work experience programme had

been a huge success when it came to choosing our current intake.”

Adding that the prime minister enjoyed the hands-on opportunity of

carrying out some tiling himself, Jason said: “He commented that it made a

change from most of his fact-finding visits.”

The PM, Jason Wright and Linden Blackwood discuss training while Jane Wright looks on

David Cameron tries his hand at tiling under the watchful eye of Linden Blackwood
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The first piece of roof panelling has been lifted into

place at the iconic Stadium in Queen Elizabeth

Olympic Park marking another major milestone

towards it becoming a year round multi-use venue that

will deliver a lasting sporting, cultural and community

legacy in east London.

The lifting of the roof panel comes after several weeks

of preparation works. Eight kilometres of cable net

weighing 930 tonnes was lifted and connected over a 4

week period before 112 steel roof rafters, the longest of

which is 38 metres, were lifted and secured into place. 

The 1 x 4.4 metre roof panel is the first of almost 10,000

panels to be fitted to the Stadium. The record-breaking

roof will be split into two sections, a solid rear section

and a translucent forward section. There will be 6,300

rear panels and 3,600 transparent polycarbonate panels

at the front. 

The new roof will be twice the size of the original at

around 45,000 square metres. At 84 metres at its

deepest point it will be the longest cantilevered roof of

its type in the world and will cover every seat in the Stadium, improving acoustics and the

spectator experience for football matches, other sporting events and concerts. 

The venue will become the permanent home of West Ham United Football Club as the

Stadium’s long term tenant with a 99 year concession commencing in 2016. 

Welcoming the start of work on the roof, West Ham United Vice-Chairman Karren Brady said:

"This marks another significant milestone on the road to 2016, when the transformation of this

magnificent Stadium will be complete and it will be ready to host its first West Ham match.

The roof is just one of the superb features that will make our new home one of the greatest

stadiums in world football and a fitting legacy for the venue that did Britain so proud in 2012."

Compared to the 2012 Games, when 40 per cent of spectators were exposed to the elements,

the new roof will cover every seat in the Stadium.

This landmark development comes after months of preparatory work on the roof’s support

structure by Balfour Beatty. 

Providing enough support for the new roof has required substantial strengthening work to the

main roof truss, which was originally designed to be taken down after the Games. The extra

work meant that Balfour Beatty’s contract value had to be increased by £35.9m to

£189.9million. The extra costs were met by the London Legacy Development Corporation and

are thought to have been also shared in part by Balfour Beatty themselves.

Stuart Fraser, Balfour Beatty project director explains: “It will be magnificent when it’s

finished, but it had to be done properly. Because there’s a lot more weight and it’s twice as

deep, it puts an enormous load on the old truss, so that had to be strengthened first.”

Aside from the roof’s remarkable size, Stuart pointed out some of its outstanding design

features which include the preservation of the triangular-style floodlights that were so popular

during the 2012 Games: “The lighting towers sitting on the old roof had to come down, but

we’re reincorporating the lamps underneath the roof rather than on top. That should provide

tremendous illumination to the field of play.”

The roof has also been designed to improve acoustics and the spectator experience for football

matches, as Populous project architect Mark Craine explains: “We’ve tried to re-articulate the

feel and design of the original roof. This new roof design will create a much more focused

noise and atmosphere in the seating bowl because it is a solid roof. It will focus all of the

noise between the tier and the roof and really attenuate the noise, particularly from the upper

tier and force it forward towards the pitch and field of play. 

“The noise that will be created should be quite dramatic. We always intended the seating

bowl to be a very intimate seating bowl and it was for the Olympics, even with a fabric roof

on. But now that part of the roof is turning solid the noise will be attenuated far more than it

previously was.” 

Work on the roof, and brand new floodlights that it will support, will be completed ahead of

the five Rugby World Cup 2015 matches taking place in the Stadium in September. 

The stadium has been leased to E20 Stadium LLP which has been specially set up as a joint

Olympic Stadium Roof Takes Shape 

Facts about the Stadium roof

n At 45,000sq metres, the new roof will be twice 

the size of the original. 

n At 84 metres at its deepest point it will be the 

longest cantilevered roof of its type in the world.

n The new roof will cover every seat in the 

Stadium.

n The design is intended to improve the acoustics 

and spectator experience for football matches, 

other sporting events and concerts. 

n New floodlights will be installed that will reuse 

the light bulbs from the original Stadium lights. 

n Work will be completed ahead of Rugby World 

Cup 2015.

n Eight kilometres of cable net ranging in width 

from 60 to 105 millimetres was lifted and 

connected over a four week period. 

n The cable net weighs around 930 tonnes.

n There are 5,423 pieces of steel in the roof, 

weighing 3,900 tonnes. 

n The longest roof rafters are 38 metres long and it 

will take 27 weeks to install all the steel.

n The roof panelling to the rear of the roof is an 

insulated system using a profiled lower deck 

with an insulation layer and covering for weather

rotection.

n The roof panelling to the front of the roof is 

formed of transparent polycarbonate corrugated 

sheeting.

n It will take 26 weeks to install the roof panelling.

venture Limited Liability Partnership between the

London Legacy Development Corporation and Newham

Council.  The partnership has been given a 102 year

lease on the stadium island site for three years of

development and refurbishment and 99 years of

managing its operation.

The Stadium will also become the new national

competition centre for athletics, with UK Athletics

having use of the venue from the last Friday in June to

the end of July every year under a 50 year agreement.

Newham residents will have year round access to the

400m Community Track and Clubhouse, ten exclusive

mass participation events in the Stadium each year,

millions of tickets to West Ham United matches and

other events held in the Stadium, a training and

education centre in the Stadium as well as the majority

of new jobs being created on the site filled by Newham

residents.

David Goldstone, Chief Executive of the London

Legacy Development Corporation said:

“Installing the first roof panel represents another

significant milestone in the transformation of the

Stadium into a world class multi-use venue.

112 steel roof rafters, the longest of which is 38 metres, were lifted and secured into place. 

The new roof will be twice the size of the original at 45000m2

Eight kilometres of cable net ranging in width from 60 to 105 millimetres was lifted and connected

over a four week period.
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Enquiry 1

In 2012, the Liquid Roofing and Waterproofing Association (LRWA)

published Guidance Note No. 7. Meanwhile, BS6229 - Flat Roofs with

Continuously Supported Coverings - which relates to the LRWA Guidance

Note - is currently under review. With varying degrees of interpretation

of Guidance Note 7 now is a good time to offer some clarification of

liquid-applied waterproofing with zero falls. Here, Simon Poe, Business

Operations Director with Alumasc Roofing, explains what implications the Guidance

Note has for flat roofing specifications.

A common misconception is that the guidance prevents the use of liquid-applied

waterproofing with zero falls. However, whilst the use of some products in certain zero

falls applications are prohibited, specific provision is made (in both the Guidance Note

and BS 6229:2003) for the use of products that are specifically-designed, and

independently-accredited for use in zero falls applications.

The bare facts of the guidance are that:

1. All waterproofing solutions in exposed roof applications should have a minimum fall of 

1:80.

2. High performance liquid applied waterproofing solutions can accommodate ponding 

water without detriment to the waterproofing integrity of the roof. Indeed, certain 

systems are “specifically designed for permanently submerged applications.”

3. Independently-accredited high performance liquid applied waterproofing can be used 

at zero falls in buried applications.

4. “Inverted roof decks should be constructed to the designed falls without back-falls”. 

The Guidance Note does not therefore state that inverted roofs should be constructed to

positive falls; but rather to designed falls. As acknowledged in the Guidance Note,

designed falls can include zero falls - provided that an appropriate waterproofing solution

is used. 

A typically appropriate solution, such as Alumasc’s Hydrotech MM6125 monolithic

membrane, will have BBA (or similar) approval for use both in zero falls applications and

as a damp-proofing membrane; a proven track record; and NHBC (or other warranty

provider) acceptance for use in zero falls applications of

inverted or buried roof systems.

Clearly, not all waterproofing solutions will be suitable. For

example, there are cold-applied liquid waterproofing

solutions that are moisture permeable. Their use in an

inverted build-up would introduce the risk that a pressure

differential (attributable to the mass of insulation, ballast

and any ponding water above the membrane) could force

moisture downwards through the membrane into the

underlying construction.

However, through the specification of an appropriate

solution, the waterproofing integrity of the roof can be

assured at zero falls - in both buried and inverted

applications.

Thermal performance of insulation on an inverted
roof

The Guidance Note also raises concerns regarding the

performance of thermal insulation within an inverted roof;

highlighting that any water ponding below the insulation

would be detrimental to the thermal performance of

inverted roofs. This is indeed true. However, widely-

marketed insulation and water reduction layers are

available with independent (BBA) accreditation specifically

for use in inverted roof applications with zero falls. Indeed,

the accredited water reduction membrane had zero water

penetration when tested over an 8 hour test period in

accordance with ETAG031 (Annex C).

The Guidance Note states that “as the quantity of ponding

water on a roof is usually unknown it cannot be taken into

consideration when calculating the U-value.” However,

prior reference has been made in the same document to the

fact that BS EN ISO 6946 – the European norm that

prescribes U-value calculation conventions - includes a

corrective factor (fx) specifically to account for any water

penetration. Therefore, water penetration can be accounted

for within the U-value calculation at design stage. As a

result, where water penetration is reduced or eliminated by

incorporating an accredited water reduction membrane, the

thermal performance of the system in practice would

actually typically exceed the designed performance level.

To summarise:

n Buried and inverted roofs can be designed with zero 

falls using high performance liquid waterproofing (e.g. 

Hydrotech MM6125) that has the specific BBA-

accreditation.

n Standard (ISO) U-value calculation methods can account

for the thermal impact of water below inverted 

insulation. Yet, this impact is limited through the 

specification of inverted roof thermal insulation 

solutions that are BBA-accredited in zero fall 

applications.

Managing Zero Falls LRWA Guidance on Flat Roof  Falls and Ponding

Flat roofs are often subjected to standing water, or ponding, especially during or

following heavy rain. Many modern high performance liquid applied

waterproofing membranes are more than capable of accommodating ponding

without detriment to the integrity of the waterproofing system. Certain liquid

systems are specifically designed for permanently submerged applications

including water features, fountains etc and so have no issues with ponding

water. The ability to accept standing or ponding water or use for permanently

submerged areas should be specifically confirmed by the product manufacturer.

For standard flat roof applications, ponding water should ideally be avoided

because:

n There is a greater potential for water penetration and subsequent damage if 

the roof should be punctured by mechanical damage in a ponded area.

n It may cause progressive deflection of the deck due to increased loading. As 

this happens the depth of ponding water will increase thus increasing the 

load on the structure, causing further deflection. A 1m² area of ponding 

water, 1mm deep on a roof has a mass of 1kg/m². Hence a depth of 25mm of 

ponding water over an area of 20m² would add a dead load of 500kg, which 

the roof structure may not be able to accommodate.

n Water on exposed roofs will increase the risk of slip hazard 

where no provision for safe walkways has been provided. In 

cold weather this will be compounded by an increased risk 

of ice, which will substantially increase the health and safety issue.

n It can lead to the build up of dirt, leaves and algae. This can 

be unsightly, unhygienic become a slip hazard and may 

obstruct outlets increasing the potential for further ponding in

inverted roofs, the thermal performance of the roof may be

adversely affected.

To access the guidance note in full contact the LRWA
www.lrwa.org.uk.
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Many readers will be aware that NFRC is a trade association with a

long tradition of supporting not just its members but also the wider

industry as a whole. However, what is perhaps not so widely known is

the extent to which NFRC provides this support. 

The list is wide-ranging but includes lobbying Government on issues

such as fair payment, development work of National Occupational

Standards; collaboration with the likes of HSE on documents such as

HSG33; and with NHBC on their standards relating to roofing; as well

as offering free affiliate membership to colleges and training centres

that offer roofing qualifications. NFRC also works closely with all the

Regional Roof Training Groups and has been extremely successful in

recent times in securing funding, via the Roofing Industry Alliance, to

ensure that the industry gets the trade-specific training and

qualifications that it needs. 

Ambitious project

Without question, the biggest and most ambitious training project we

have ever undertaken is the roll out of courses for the new edition of

BS 5534:2014 slating and tiling for pitched roofs and vertical cladding -

code of practice. So, why was the training deemed so important, and

what does it involve?

To answer these questions, there is a need to understand the day-to-

day workings of the industry to realise that any out of date 'bible', like

BS 5534, can at times make life onsite problematic. A lot of my time,

as Technical and Training Manager at NFRC, was (and still is) spent

trying to clarify technical issues onsite which are often down to

outdated clauses, conflicts between what the Standards say compared

to other documents, and in some cases, people misusing the Standard

to pull work up which was perfectly adequate to try and withhold

payment. Put another way, the industry has changed a lot since the

last major revision in 2003 and it was time to ensure the primary

document covering the standards in our industry was brought up to

date. 

For many of those working on new build sites, especially NHBC ones,

many of the changes in BS 5534 are already commonplace. But BS 5534

covers the whole of the industry; so for many, especially those

covering the mechanical fixing of bedded hip/ridge tiles, the increase

in fixings for single-lap tiles, and the new labelling system for underlay

(to name but three) are extremely significant. The task for the British

Standard drafting committee was to produce a Standard which was up

to date, user-friendly, and technically robust with regards to

minimising roof failures. The last point is one which cannot be

overstated, because roof failures do no one any favours - not the

contractor, the manufacturers, the builders or any of the relevant

Associations. With this achieved, the next task was to get the new

Standard out to the industry, and the most effective way to do that is

via training sessions which included a copy of the Standard to take

away and utilise.

As to the question what does it involve? It was necessary to devise a plan to

ensure that all NFRC members involved in slating and tiling, as well as non-

members, could access the courses. 

Standard training

Initially, NFRC devised a presentation and delivered this in three 'train-the-

trainer' sessions so that there was sufficient horsepower to train the workforce

in all regions, and from there, the courses were rolled out from last September.

Whilst the project continues until summer 2016, it was important to try and

front load the courses, so that as many roofing contractors as possible could

be trained before the 2003 standard expires this year on the 25th February. So

far, we are pleased to report that the numbers trained are in excess of our

predicted milestones, but there is still much to do and NFRC will be aiming

to train all 800 contractors registered and vetted for slating and tiling. Anyone

who is interested in accessing the training is encouraged to contact NFRC as

soon as possible to ask about courses in their region.

The ultimate aim of the training is that roofing contractors have an increased

awareness of the Standards governing their industry so they can recognise

best practice, reduce roof failures and onsite disagreements, and put

themselves in a better position to speak with confidence on technical matters. 

As part of the project, NFRC will get around 1,000 copies of the Standard on

to the desks of those who need it most, which we believe will make a long

term difference to the professionalism and the image of the bona-fide roofing

contractor.

There are parts of our industry which we may never reach, but hopefully

training projects like this can help the more professional roofing contractor be

increase profits, win more work over those who might not be working to the

current standards, and help clients and homeowners spot the difference

between value and price. NFRC will be ensuring that all its members are best

prepared to deliver such quality.

For more information on courses contact NFRC Training Coordinator,

Drew Beattie at Drewbeattie@nfrc.co.uk. 

A New Standard for Slating and Tiling
Kevin Taylor, Technical & Training Manager, National Federation of Roofing Contractors (NFRC)

KentHousingDevelopment‘ThePoppies’Benefits
fromZeelandSlates

Zeeland fibre cement slates
from Cembrit have been
installed on an interesting
development in Kent, which
sees the natural appearance
of the slate complement the
external weatherboard and
brick finish. Built by Hillreed
Homes, the two, three, four
and five bedroom properties
form part of ‘The Poppies’, a
housing community in Kings
Hill, West Malling.  The

Poppies’ is a residential development located within close proximity to the
Kings Hill village green, cricket ground and local golf course. The project
boasts excellent transport links into London, whilst remaining a tranquil
living space. ‘The Poppies’ development also consists of retail outlets, a
school and leisure facilities. Kent-based contractors, Russell and Russell
Roofing  specified blue/black Zeeland slates to provide an attractive finish to
the residential properties. “The Cembrit slates provided a fantastic finish for
this modern design project,” commented Martin Morgan, of Russell and
Russell Roofing. “Their textured surface and square edges result in a very
natural appearance. As always, we were impressed with the customer service
delivered by Cembrit and the high quality of the product.” For further
information visit www.cembrit.co.uk, email sales@cembrit.co.uk or for a
copy of the technical data sheets, tel: +44 (0)20 8301 8900.

CatnicEntersRoofingMarketwithNewSSR²
DurableSteelSystem
Catnic has launched a new
Standing Seam Roofing
and Cladding system into
the UK market. The new
roofing product, called
SSR2 , is designed to save
on site fixing times and to
last in excess of 40 years
with BBA Certification. The
SSR2 is an innovative and
sustainable solution
designed for conventional
pitched roofs in the
residential and commercial market. Catnic’s entrance into the roofing market
comes as recognition of the importance that roofing plays in the ‘fabric first’
style of construction and the knowledge that roofing is vital to a building’s
aesthetic design.  Building to high green standards is a priority for the
majority of housebuilders and SSR2 can help meet specification
requirements. The panels are 100% recyclable and BRE Green Guide ‘A’
Rated. As well as its environmental credentials, the roofing panel is designed
with durability in mind and manufactured to meet all relevant legislation,
including load bearing for wind speed in accordance with EN 1991-4 and
weathertightness in accordance with BS 5534. For easy installation, Catnic
SSR2 is also seven times lighter than conventional  roof tiles and it features
an integrated eyelet hole fixing strip so that it can be slotted into place
effectively. For more information on Catnic visit www.catnic.com.

RoofshieldisTopoftheClass
D. Harkin & Co from L’Derry used
1500m2 of Roofshield breather
membrane for the recent roof
refurbishment of the Lynn Library
at Queens University in Belfast,
which required major restoration
of the insulation, membrane and
slate finish. Roofshield, supplied
by the A. Proctor Group, is the
best performing breather
membrane on the market - it has
the highest vapour permeability of
any roofing membrane, and is
also air permeable. Due to the
exceptional performance of the membrane, Roofshield remains fully BBA &
NHBC compliant, in both warm and cold roofs, without the need for vents or
a VCL. As a result of these savings, Roofshield demonstrates that increased
performance need not increase cost. For further information related to the A.
Proctor Group’s Roofshield or any of their other product ranges, visit
www.proctorgroup.com.

Enquiry 49
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One of the BS5534 training sessions run for contractors by Klober Limited in

October 2014.
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It goes without saying that when using roofing battens, you have to ensure that they are fit for

purpose. In addition to checking they are the right size for the job, it is imperative that you check

that the batten has been stamped correctly clearly showing the right grading in accordance to

the rules outlined within BS 5534: 2014

The grading of the batten is not just determined by BS 5534, there is another Standard - BS 4978

- which specifies how to measure defects in timber which can affect its strength. When grading,

the slope of grain is of particular importance, since major deviations in the grain direction of any

piece of wood can drastically alter its ability to carry a load.

Once graded, roofers have a choice of factory (fully) graded and part graded (traditional) roofing

battens. In laymen’s terms, the key difference between the two types of batten is that the better

quality factory graded battens have been graded so that roofers only have to check for any

possible damage or obvious defects. Standard traditional battens are only part graded and these

have to be graded on site for knots and wane.

The NHBC, and an increasing number of local authorities and housing associations, have long

stipulated that timber battens must conform to BS 5534 and arrive on site pre-graded. Fixing

incorrectly graded battens risks invalidating any NHBC or other warranties, particularly when BS

5534 battens were originally specified. The use of standard battens can continue in non-NHBC

approved construction but any such use can only be adopted by roofers that are trained and

competent in grading such products.

Check and check again

What’s important to understand before BS 5534 comes into force on 1 February 2015 is that there

are no proposed changes to batten Standards. Roofers are simply being encouraged to use fully

graded battens where possible and that

when purchasing factory graded battens,

they should be marked/stamped with BS

5534 and be accompanied with relevant

documentation to prove compliance.

Battens conforming to BS 5534 are also

recognised by a colour coding, however it

should not be automatically presumed the

correctly coloured material conforms - it is

important to check that the stamping marks

are correct. 

It is also being recommended that graded

battens should be marked showing

compliance with a quality assurance

scheme - in our case, the TFT Diamond

Mark. This is monitored by suppliers using

a verified independent third party body.  

To clarify, the new Standard will have little

impact on the use of pre-graded battens,

given that their use on new build projects

is now generally well-established. However,

it is being recommended that fully graded

battens are also used for refurbishment

works, although this is not mandatory, just

advised as best practice.

So if roofers wish to carry on using

traditional battens they will need to trim

out any knots that are larger than about half

the width of the batten, or which run

through the batten from one edge to the

other. Indeed, even with factory graded

battens, no grading process can be 100%

accurate and damage can occur in transit or

onsite. Therefore, it is recommended that

even fully graded battens should be

checked thoroughly before installation for

obvious defects and also split ends or

damage that may have occurred post-

manufacture.

So in summary, there are no changes to the

Standard or to the grading process, what is

being promoted is to encourage ‘best

practice’ when it comes to the installation

of battens.

Shaun Revill, Trading Director at SR Timber

Enquiry 2

Graded or Ungraded? 
That Is The Question
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Contracts

Taking on work to maintain a skilled workforce during periods

of low activity has its place but what is the point of taking on

work where the risks heavily outweigh any benefits and

where a loss is likely? All too frequently risks are not properly

assessed and where they are we are often too optimistic.

Ignoring risk or hoping risk will not arise is also a recipe for

disaster; the outcome may not be on the scale of the Exxon-

Valdez or Deepwater Horizon, but can threaten survival

nevertheless.

The balance of negotiating power is shifting

Some specialists argue they have neither the time nor

expertise to vet the contract they are to enter. Furthermore

they say that if they want the work they just have to accept

whatever terms are offered. This may well strike a chord but

entering into a contract without vetting it and accepting risk

regardless may mean the business will not survive. Specialists

should not underestimate their negotiating position – it is

they who have the means to deliver the work. Current

economic conditions are moving to the point, where in some

regions, if not all, there are supply problems. It may not yet be

a seller’s market but the balance of negotiating power is

shifting and now could be a good time to recognise that this

can be used to advantage. 

Contracts arise in a number of ways, for instance, verbally, an

exchange of letters and other documents or by entering a

formal contract. The formal contract might be one’s own

terms, the other’s standard form of contract, an independently

produced standard form of contract or a bespoke contract.

How the contract comes about is a significant risk factor and

adopting the right approach can reduce risk appreciably.

Time constraints are often an excuse for not doing things

properly but problems will inevitably follow. Always make

sure that the scope and specification of the contract work is

clearly defined and that a complete set of terms and

completed particulars is available. Do not rely on contracts

that incorporate terms by reference unless they are precisely

identified and you have had the opportunity to view them. If

this is not done it may lead to subsequent disputes simply as

to the basis of the contract - much time and effort can be

expended later just determining the nature of the agreement. 

Risk dumping

Theoretically, risks are substantially reduced where the

specialist contractor uses its own trade body’s contract

conditions but frequently those offering work seek amendments to these so

as to shift risk. Nevertheless, better than entering a contract that is not

precisely defined. Main contractors offering work to specialists usually set up

the contract (often their own version) so that it hands down all the risks it

has itself taken on: sometimes it attempts to place risks beyond those it has

taken on. For example, the sub-contract may refer to holding retention where

none is included in the main contract. This act of risk dumping should be

resisted by the specialists.

The vast majority of main contracts are on standard form contracts and it is

not unreasonable to expect that any sub-contract is on the relevant standard

sub-contract form because this will have been designed to hand down risks

in a fair and appropriate way. For example, where the JCT Design and Build

Contract has been used as the main contract it would be appropriate to use

the JCT Design and Build Sub-contract, not a bespoke set of unaligned

conditions. Or for less complex works the JCT Short Form of Sub-Contract,

which can be used with any JCT contract (including JCT Minor Works).

Although, the specialist may still be confronted with amendments even to a

standard sub-contract form, these may be appropriate and acceptable where

they simply reflect those in the main contract. However, all amendments

should be carefully assessed to determine whether the fair and equitable

apportionment of risks in the contract has been shifted to the point where the

risks are too great.

Inevitably risks will always be present even after the steps referred to above

have been taken so once the contract is established it is essential to

minimise their effect by hedging, insuring (where feasible and economic)

and, of course, by managing them.    

Ignoring Risks Does Not Mean They Will
Go Away

Entering into a contract to carry out roofing works should not be taken lightly says Peter Hibberd, Joint

Council Tribunal Chairman
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The latest version of BS 5534: The British Standard Code of practice for slating and

tiling, is now published and its changes will be implemented on 28 February 2015.

The pitched roofing industry has now just a short time left to get up to speed and

modify products, specifications and working practices to comply with the new

requirements.

Firstly, I will reiterate what the three main changes to the Standard are: -

1. Until this point, underlay has, to a large extent, been unregulated in the UK,

meaning that even the thinnest, lightest material could potentially be used,

unsupported, on pitched roofs.  Now, there is a test method to ascertain the wind

uplift resistance of the underlay, bearing in mind that the underlay carries a major

proportion of the wind load on a tiled or slated roof.  The Standard also gives

guidance on restrictions on the use of underlays, such as maximum batten gauges

and country zonal areas.

2. Mortar bedding will no longer be relied on as a fixing.  Mortar can still be used,

but it must be supplemented with mechanical fixings such as nails, screws or clips

etc.  In practice, this means that mortar bedded ridge and hip tiles must all be

mechanically fixed.

3. Theoretical wind loadings on the roof have increased.  This means that stronger

and more fixings are required to secure the roof tiles and slates.  In practice, it is

unlikely that any roof tiles on a roof would not require fixings.

So what implications do these changes have for the roofing contractor?

With regards to the underlay, the supplier will print a zonal classification table on

the underlay wrapping label.  This will provide the user with information on

geographical zone suitability and maximum recommended batten spacings.  So, for

example, an underlay with a measured wind uplift resistance of not less than 1900

N/m2 can be used in all UK zones at batten gauges up to 345mm.  This can be

reduced to 1600 N/m2 in buildings that have well-sealed ceilings.  There are

limiting factors within these recommendations; for example, the ridge height must

not be greater than 15 metres, or the site altitude must not be greater than 100

metres and the site topography is not classed as ‘significant’.  Where a site is

outside these conditions, a calculation is required to determine the required wind

uplift resistance of an underlay.  The roofer should request this from the underlay

supplier.

To comply with the new requirement to mechanically fix

ridge and hip tiles, the obvious solution is to use dry fix

systems.  These offer the installer many advantages that are

well understood, such as speed and ease of installation,

the ability to work without worrying about the imminence

of frost or rainfall etc., as well advantages within a roof

system, such as the provision of roofspace ventilation and

the ability to cope with structural movement etc. However,

there are circumstances where it is still appropriate to use

mortar bedding; for example on heritage work and for

roofing tiles such as traditional clay pantiles or handcrafted

clay plain tiles.  The easiest way to mechanically fix a

ridge tile is to use ridges that are pre-holed by the

manufacturer and use screws with sealing washers to

secure each ridge tile to the ridge or hip batten.  On

trussed roofs, where there is no ridge tree, a timber ridge

batten can be secured to the apex using suitable straps or

brackets.  Seek advice on suitable mechanically fixed

mortared ridge and hip details from the roof tile

manufacturer.

Perhaps the change that will have the greatest impact on

the roofing contractor, though, will be the higher

theoretical wind loads that will mean greater and more tile

fixings.  Because most, if not all roof tiles will now require

fixing, the roofer will need to find different ways of working

to avoid foot traffic across laid roof tiles.  Gone are the days

when the roofer could push unfixed tiles up to expose the

tile battens to walk on.  Roofing tiling will need to be

treated more like slating, where the need to avoid walking

on laid slates is well understood.  Tiling should be planned

so that as work progresses roofers can work off battens as

much as possible.  Where working over areas of laid tiles is

unavoidable, the tiling should be protected using crawling

boards etc, with suitable packing between the boards and

the tiling.  Tile manufacturers will provide method

statements for replacing individual broken tiles, but this is

only intended for the occasional damaged tile and not areas

of tiles broken through foot traffic.

Summary

n Look out for underlay with a geographical zonal table 

printed on the label and only use an underlay that is 

classed as suitable for the location and tile batten 

gauge.

n Mechanically fix all ridge and hip tiles.  Generally, this 

is most easily done using dry fix systems, but ask your 

roof tile manufacturer for an appropriate detail when 

mortar bedding.

n In future all tiles will be mechanically fixed. Therefore, 

plan your work to accommodate the extra time needed 

and avoid or at least minimise foot traffic over laid areas

of tiles.  Where necessary protect the tiles using 

crawling boards or roof ladders.

BS 5534 - Are You Ready?
John Mercer, Technical Manager at Sandtoft, a Wienerberger brand
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The Be Fair Framework is CITB’s new accreditation for fairness,

inclusion and respect aimed at supporting fair working and

employment practices for everyone; it has been written by the

construction industry specifically for the construction

industry.What is in Be Fair for the roofing sector?First of all, Be

Fair has learnt the lessons from previous equality drives that

focused on one group or another that were perceived as

disadvantaged. Rather than offering privileges directed just at one

of these groups in the workforce, Be Fair is an accreditation

framework that aims to ensure fairness, inclusion and respect for

the whole workforce and all who deal with the company. Ensuring

the workplace is fair for everyone is critical for business

performance, improvement and the bottom lineWith a £1000

incentive from CITB and £10,000 worth of supporting documents

included – Be Fair addresses the deeper issues in the industry that

affect fair working and employment practices for all and supports

businesses in making changes to those first and foremost.  

The Be Fair Framework therefore is structured to tackle issues

including: - 

n Skills shortages – recruitment, retention and progression

n Fulfilling client / main contractor requirements

n Late payments

n False self-employment

n Contract times

n Suicide bidding

n Aggressive culture

By supporting companies to mitigate these key construction

industry issues, Be Fair ensures that the industry is a fair place to

work for everyone including those wishing to enter the industry

whether from under-represented groups or not. 

When we have asked members of the roofing and construction

sector why they are considering undertaking Be Fair, this is what

has been important to them: - 

n To be seen as ‘employers of choice’ to retain their staff and 

attract new recruits in the face of skills shortages

n To win more work – by breaking into new markets and 

complying with public sector PQQs/ITTs 

n To be seen as leaders for the wider construction industry on 

fair employment practices

n Staff engagement has been proven to increase by up to 7% on 

equality and diversity alone

n To take advantage of the £1000 incentive that CITB are 

currently offering to the first 100 companies to achieve 

accreditation since the launch (in-scope companies only)

n Be Fair is tailored to different business types so that small sub-contractors 

are not asked to do things expected of large main contractors – no one is

set up to fail

n Strands of Be Fair for Consultants, Clients and House-builders are planned

for release from 2015  

n Be Fair is a learning framework that allows companies to work at the level 

and pace they need for their business

Accrediting businesses will develop and receive recognition for fair working

practices appropriate for them through modules written as action plans showing

what companies need to do, the evidence to be collected and the template

documents that can be used.  The template documents supplied as part of Be

Fair include policies, contract clauses, tool box talks and more; worth up to

£10,000, they come free with the framework.Constructing Equality Ltd have

worked with CITB to develop Be Fair, and delivered the pilot during 2013. Pilot

companies taking part included MAC Roofing, Holloway Cook Associates, R L

Davies, GRAHAM, Morgan Sindall, ISG, Lend Lease, VINCI, Carefoots, and

Macform.  Claire Moffatt-Lonsdale from MAC Roofing and Contracting was involved

in the introduction of Be Fair in the company. She said “I believe that achieving the

standard will mean that we are considered over and above other contractors during

the tendering process – sending a message that we are fair in our negotiations with

sub-contractors and suppliers. This is a standard that is over and above the delivery

of quality workmanship – it demonstrates the culture of our people.”When the

Roofing Industry Alliance launched their Women in Roofing Management (WiRM)

project in autumn of 2014, Constructing Equality Ltd introduced members to Be Fair.

Companies who have adopted the Be Fair framework stand out as places where a

diverse workforce is welcomed and can offer equal opportunities to the entire

workforce. Lynsey Downi at Macform Ltd said “Staff are now aware that Be Fair is

an integral part of the business and their views and opinions really do matter. A

happy workforce is a productive workforce!”

How do companies achieve accreditation?

Step 1 - Assessment starts with the companies collating a portfolio of hard copy

evidence for all their modules that they upload to CITB’s online system to be

assessed by Constructing Equality Ltd.

Step 2 - When Constructing Equality Ltd have cleared and passed the portfolio,

companies enter an implementation phase where they need to ensure that what they

have supplied in the portfolio is really happening in the workplace – in the office

and on site.

Step 3 - When the companies are ready and confident that their workplace practices

match their supplied evidence behaviour-based interviews (at offices and on site)

The Be Fair Framework verify that what companies say they do is happening across

their business.  

Step 4 - Companies achieve their accreditation when

Constructing Equality Ltd map the interview outcomes with

their portfolio and make their recommendation to CITB.

How do companies get started?

Companies can contact Constructing Equality Ltd to register

interest in Be Fair and receive support for the self-assessment

questionnaire that establishes a recommended starting level.

Constructing Equality Ltd will tailor their assessment offer for

the needs of each company at the right level.

Pricing depends on company size, level and needs. However the

guide prices indicate small companies could expect assessment

costs of £575-£675 plus the £350 CITB Be Fair registration fee.  

CITB's incentive of £1000 for the first 100 in-scope companies

accredited is still available for new registrations, but places are

allocated on a first-come, first-served basis at the sign-up point.

Constructing Equality Ltd can be contacted on 0151 706 8132 or

by emailing Patrick - patrick@constructingequality.co.uk. They

can help with Be Fair self-assessment questionnaires and confirm

pricing.

Build a beautiful roof...

STRONG     VERSATILE     LIGHT     RECYCLABLE

tapco sl ate

For centuries, slate roofing has been desired for its durability and beauty. With authentic surfaces
and edges, Tapco Slate highlights the handsome character of slate, at the same time enhancing roof
performance through innovative design. Unlike natural slate, Tapco Slate won’t break or delaminate.

minimum pitch capability of 14º and upwards
lightweight & easy to cut
minimal waste & faster installation
largest industry colour choice
limited lifetime warranty

BBAAPPROVAL
INSPECTION
TESTING
CERTIFICATION

CERTIFICATE No 08/4603

call us now for more information

01482 880478
call us now for more information

01482 880478
WWW.TAPCOSLATE.COMWWW.TAPCOSLATE.COM
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One serious issue facing the construction industry in 2015 is the predicted skills shortage.  Attracting and recruiting a new pool
of talent will mean that the industry needs to prove itself as a fair, inclusive and regulated environment in which to work.

Caroline Gee from Constructing Equality Ltd discusses CITB’s most up-to-date standard.

mailto:patrick@constructingequality.co.uk
www.tapcoslate.com
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It is a sad fact that Trading Standards throughout the UK receive more complaints

regarding roofing works than any other trade.

However, in my experience the majority of these complaints are not made against

professional roofers  - but those dodgy roofers who seem to make a life out of ripping

people off. Especially the old and infirm.

I carry out a significant number of inspections for Lancashire Trading Standards and

Lancashire Constabulary, as part of a process where habitual ‘con men’ (it is unfair on all

you professional roofers to call these chaps roofers) are pursued by way of criminal

proceedings and charged with various offences which routinely include fraud, deception,

aggressive behaviour, and money laundering.

Over the last two or three years, I have lost count of the number of old and disabled

people I have had me tell that dodgy roofing con men have taken all their money off them

and left them penniless. These dodgy roofing crooks seem to work in gangs, whereby

different men will call round at an old person’s property purporting to advise them that the

roof requires additional work. 

Con man tactics

The usual tactics of these swindlers involves an elderly victim being found by door-to-door

canvassing and persuaded that their roof is faulty somehow. A £150 minor repair can rise

to £6,000 within an hour, and even before the householder has had time to think, two or

three men are on the roof stripping off tiles. The old person feels frightened and

intimidated and unable to stop the work.

Extra work is invariably found by these hustlers and in a

recent case I worked on, by the end of the second day, the

householder found that, from being told the cost would be

£6,000, they were being asked for £21,000. The frightened old

man paid, in cash. However, it does not end there. About a

week later, another cheat came along. This one said that the

roofing works were incorrect and needed to be re-worked in

parts. He convinced the old man and within four days the

old man had paid the second contractor £12,500.

I estimated that the total works carried out should have cost

no more than £6,000, albeit that many areas required re-

working to perform effectively.

Unfortunately, the old man had no more money left as he

had spent £32,500 (all of his building society savings)

paying the con men.

On some occasions, three to four different roofing crooks will

call at the same old person’s house and take more and more

money for doing absolutely no work or work that is shoddy

beyond belief.

Prosecution pursued

I am pleased to work with Lancashire Trading Standards

and Lancashire Constabulary, as these two bodies have a

very aggressive stance against con men traders, and

providing the evidence stands up, then criminal prosecution

is always pursued.

In a case I worked on twelve months ago, a roofer in North

Lancashire, Mr Paul Brown of Carlisle, was jailed for three

years for aggressive trading practices which included

‘dropping his trousers to show the victim a skin condition

caused by ‘stress’. Brown admitted in Court that he put

pressure on victims to have work done on their homes – and

in one case, threatened to ‘hang himself’ from a tree in the

victims garden if she did not agree.

The Court also heard that Brown: 

n turned up at the home of an 82 year old man 

unannounced and pressured him into lending Brown 

£740 to cover the cost of building materials, he only 

paid back £220, in spite of the fact that the building 

materials had already been paid for by another witness;

n falsely claimed to be a member of the Federation of 

Master Builders;

n failed to provide consumers with statutory cancellation 

rights;

n used aggressive trading practices to obtain money from witnesses. One 

victim was pressured into paying £8,800 in cash.

In another instance where I inspected the roof, a lady was cold-

called. The victim, who suffers from MS said she had no money for

the works, however Brown would not leave her house until she

agreed.  The lady told Brown she couldn’t afford any works, but he

and his men started stripping the tiles off anyway.

This case was brought jointly by Cumbria and Lancashire Trading

Standards. Dawn Robinson, Team Leader at Lancashire Trading

Standards said, “Rogue traders travel far and wide to seek out new

victims. This prosecution shows that, in Cumbria or Lancashire,

criminals will be made to answer for their crimes.”

The real purpose of this article is to ask all you professional roofers

to look out for any old, disabled or otherwise vulnerable people in

your area. If you see, or get wind of any con men working as roofers

in your area, and damaging your profession, SHOP THEM to the

local Trading Standards and the Police. You will be doing your

profession and the elderly a great service.

To report a complaint to local authority trading standards service call,

in confidence, the Citizens Advice Consumer Advice helpline on

03454 04 05 06 (press option 2). They will pass the complaint to

trading standards in the relevant area.

The non-emergency number to report a crime to the police is 101.

New Year’s Resolution – Protect Your
Profession!

Regular contributor, expert legal witness and surveyor, Don Waterworth is asking for Roofing
Today readers’ help in supporting elderly and vulnerable people - and protecting your
profession - by shopping a cowboy!

The Flat Roof Con 1 – one coat of green mineral felt, jointed with flashband, fixed with clout

nails and simply wrapped on the corners. Entirely wrong and absolutely worthless work. This

elderly man paid £2,800. The roof was 2.5 x 1.5 metres.

The Timber Treatmenmt Con – “Mr Jones, your roof timbers have got wet and dry

rot. We will treat them with specialist chemicals. It will cost £4,500.” What I

actually found was four rafters and one section of purling treated with creosote.

Completely unnecessary work and entirely worthless

THEfranchise opportunity
not to be missed…

Low Investment, return can be considerable
Easy to Operate and Make Profit 
No Specialist Vehicle or Training Required

Welcome to ‘A Di�erent Kind of Franchise’. Most Franchises are the 
same, you pay your Franchise Fee then you have got a whole raft of fees 
and charges to pay on an ongoing basis. Then on top of this you have to 
try to make a living. 

Our Franchise is ‘A Di�erent Kind of Franchise’. It is a Franchise with 
no service charges, no stock, and requires no specialist vehicle or 
premises. It is a Franchise which rewards your effort without you having 
to pay out again and again. 

Areas are allocated on a post-code basis, first come first served, with full 
residential training, marketing and a 24/7 business back-up being 
provided to ensure success. Visit our website a full list of venues and dates 
of our informal seminars, come along for a chat to realise your potential 
with the Top100 Master Tradesman Franchise.

Then consider this unique business opportunity 
provided by the TOP 100 Master Tradesman Directory.

FRANCH SE
A DIFFERENT KIND OF

mastertradesmanfranchise.com

0800 1954922 
Call us now for full details

or visit our website to download 
our PDF Brochure at…

Dom Littlewood, well known TV 
presenter and Consumer Champion with 
Don Waterworth another Consumer 
Champion and Founder of the Master 
Tradesman Directory.

“

“

FRANCHISE OPPORTUNITIES WITH A 
FLEXIBLE APPROACH TO BUSINESS 

CREATING NEW HORIZONS 
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www.mastertradesmanfranchise.com
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As energy bills rise, UK homeowners are now installing a

range of energy efficient measures to minimise their energy

use. However, investing in measures such as photovoltaic solar

panels or an ‘A’ rated combination boiler will only contribute

to the reduction of energy if the property is properly insulated.

If a homeowner is to install a brand new boiler with efficient

radiators and the property is not insulated, it would be like

filling a bath without the plug in – the heat would instantly be

lost through the building envelope, and energy bills would not

be reduced.

With the zero carbon target looming for 2016, the importance of

building sustainable, energy efficient houses is greater than

ever. Therefore, taking a fabric first approach is the only way to

reduce energy consumption within homes and ultimately to

achieve the UK’s overall energy targets.  

Indeed, the amended 2014 Approved Document L1A of the

Building Regulations, that came into force earlier this year,

seeks to reinforce this with the introduction of the target fabric

energy efficiency (TFEE).  This is in addition to the reduction

of the target emissions rate of new dwellings; which the

Government hopes will prove an important step on the way to

its 2016 zero carbon homes target. The TFEE places an

increased focus on the fabric of the building by assigning a

limit and minimum level of performance on the building fabric

of the home. 

The target is based on the performance of a notional dwelling of the same size and

shape as that being assessed, but with fixed values for the fabric performance (U-

values, thermal bridging, air tightness etc.). The introduction of an “elemental recipe”

which is detailed within the “notional dwelling specification” is one of the simplest

changes to the Document. If the notional dwelling specification is adopted in its

entirety then this will be sufficient for the dwelling to comply with the target fabric

energy efficiency and target carbon emission rate requirements. 

Design Flexibility

What’s important though, is the degree of design flexibility. Developers are free to vary

the specification across certain building elements, provided the same overall level of

carbon dioxide emissions and fabric energy efficiency performance is achieved or

bettered. 

As with any recipe the blend of ingredients can be amended to suit the needs of the

individual or developer, which in this instance means that there is great deal of scope

when it comes to the specification of elemental fabric U-values. Some of the U-values in

the elemental recipe in Approved Document L1A may not be beneficial to all

housebuilders and developers, in terms of a practical and commercial approach. 

Commercially aware approach

As an example, consider a cavity wall U-value within the notional dwelling at

0.18W/m²K. This requires a wall thickness between 365mm and 380mm.  To achieve

compliance with 2010 Regulations, the majority of volume housebuilders are

constructing cavity walls to a U-value of 0.25W/m²K. Improving on other elements such

Enquiry 8

as pitched roofs insulated at ceiling level (Knauf Insulation would recommend a U-

value of 0.11W/m2K rather than 0.13W/m2K), it is possible to maintain the cavity

wall U-value of 0.25W/m²K with an overall wall thickness of just 300mm. It is,

therefore, possible to exercise the design flexibility, which has been included

within ADL1A 2013 and adopt a more practical and commercially aware approach.

Stephen Smith, Knauf Insulation’s Market Development Manager discusses the fabric first approach as the changes to Part L
have now had time to take effect. 

Thermal bridging

The size of a thermal bridge is determined by its thermal

transmittance value (psi value) whilst the ability of a thermal

bridge to prevent surface condensation from forming is determined

by its temperature factor (f-factor).

The overall impact of thermal bridging on a dwelling is determined

by the “Y-value” which is calculated by dividing the total area of

the external elements of the dwelling by the sum of the length and

psi value of each thermal bridge.

There is a significant increase in the number of highly insulated

dwellings due to the ever more stringent regulatory requirements

for the reduction of heat loss and CO2 emissions from dwellings

and this is something which will only increase in the final move

towards zero carbon new dwellings in 2016.

Knauf Insulation can provide technical assistance to help

demonstrate how compliance can be achieved with all house types

with a practical, yet sensible fabric approach. 

The company are encouraging housebuilders and developers to

work closely with its Technical Support Team and Business

Development Managers or to use the company’s comprehensive

Part L 2013 guide, to make sure that what it recommends is best

suited to the project’s needs and not just a compliance exercise. 

Fabric First:
Is it Working?

www.hertalan.co.uk
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Product guarantees are increasingly important, especially in the

roofing world. You can get a measure of this by looking at how they

have changed in recent years.

A decade ago, a 25 year guarantee would have been considered the

gold standard, with many products guaranteed for far less time

than that. Today, some of the industry’s leading manufacturers are

offering guarantees of up to 40 years on their best roofing products.

The reasons for this change are two-fold. Partly, it has been driven

by improvements to product performance and resilience in recent

years. Manufacturers are more confident offering long-term

guarantees on products that stand up to rigorous longevity testing.

More than that, though, this shift towards longer guarantees has

been driven by market demand. End users, whether they are

building owners, occupiers or developers, have become

increasingly aware of the importance of guarantees, and have

higher expectations of the products specified on their buildings.

This uplift in market demand is partly because of a greater focus on

the energy and carbon performance of buildings. Building owners

are now much more aware of the total cost of ownership of their

premises, especially given the change in energy prices over the

past decade and advances in energy management systems. This

greater awareness has also been driven by legislation and

government incentives, with many businesses now financially

impacted by the performance of their buildings.

A knock-on effect of this change, and a reason for increased

demand from developers, is a greater awareness of the

enormous impact product guarantees and performance can

have on the saleability and rental yield of their assets. With the

2018 Energy Act looming, and the effect that this will have on

the commercial lettings market, this is becoming a more

important issue by the day.

On the whole, this increased demand for guarantees is good

news for the industry. It highlights ways that the best

suppliers and contractors add value to a project, and ought to

drive overall standards higher. But there are still potential

pitfalls out there for everybody involved in the construction

industry, especially if the wrong guarantees are chosen. 

This is because not all guarantees are made equal. Past

misconceptions about what guarantees do and don’t cover are

still an issue, and can cause major problems for installers and

contractors if not understood. Here are a few of the most

important factors to consider when examining product

guarantees.

What is covered?

To begin with, the guarantee must cover the most important

aspects of the product’s performance. Many guarantees

currently being sold as comprehensive actually only cover coatings. The coating

is significant, but a guarantee that doesn’t cover performance is barely worth the

paper it’s written on, especially given the market context driving guarantees

today.

Put simply, clients now expect the thermal and structural performance of the

products to be guaranteed. It is vital to ensure that the specified products’

guarantees do indeed cover these aspects.

Mind the performance gap

Where a product has been chosen with a guarantee that covers performance, it is

important to mind the potential gap between the figures the manufacturer

guarantees and the actual in-situ performance of the product.

For example, a certain U-value may be guaranteed for a particular insulation

product, but if it is installed improperly, the value will not be achieved. If later

performance testing identifies this, it can cause problems between the contractor,

installer, end user and manufacturer, with no simple way to determine

responsibility. 

Is the installer to blame if the product was not used in accordance with stringent

installation guidelines? Or, with multiple manufacturers’ products in a system,

which manufacturer is responsible? In the worst-case scenario, it can

significantly devalue the asset, and lead to lengthy wrangling between

contractors, installers and manufacturers.

Single manufacturer component systems have an advantage here, as they are

covered by a single guarantee with one point of contact and responsibility. If

something goes wrong with these systems, the manufacturer is very likely to take

responsibility. While multi-component systems can still have long-term, comprehensive

guarantees attached, there is more scope for potential grey areas.

When choosing a guarantee, make sure that you have a clear understanding of any

caveats, exclusions or other issues that may void it, and ensure you have an

agreement in place with all stakeholders to maintain the guaranteed performance.

Will the manufacturer be around in 30 years?

A final important factor to consider when assessing product guarantees is the

likelihood of fulfilment should something go wrong. 

The vast majority of product guarantees will never need to be used, but occasionally

components do fail within their guaranteed lifespan. To plan for the potential of this

happening, it is important to be confident that the manufacturer will still exist to

rectify the problem in future years. This is especially pertinent now as longer

guarantees mean that, in some cases, the length of warranty offered with a particular

product can exceed the current age of the company offering it. 

Unfortunately there is no fool-proof way to establish the long-term viability of a product

guarantee, but the current standing of the company offering it should provide a useful

guide. While past longevity of a company is no guarantee of future solvency, it does at

least provide a degree of assurance when compared with a long-term guarantee from a

new entrant to the market.

In conclusion, there are many excellent manufacturers offering product guarantees to

the market, but some protect installers, contractors and building owners more than

others. It is wise not to assume that your current preferred products offer the protection

you expect. Take the time to check, and compare with other products on the market.

Enquiry 25

Getting the Right Guarantee: 
Protecting Product Performance

by Phil Smith, Commercial Director, Kingspan Insulated Panels

Doing this, and knowing how to interrogate product guarantees

across the board, could save a huge amount of hassle, company

reputation and in many cases, a lot of money.

Phil Smith is Commercial Director for Kingspan Insulated Panels in the

UK and Ireland. Kingspan Insulated Panels is the global leader in the

design, development and delivery of advanced building envelope

products and solutions.  For more infrmation see

www.kingspanpanels.co.uk.

Manningham Mills in Bradford has a Lo-Pitch integrated roof system.

Opus Business Park in Peterborough features a Lo-Pitch 1629m2

roof system.

http://www.kingspanpanels.co.uk
www.guttermaster.co.uk
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2014 saw our industry emerge from a difficult couple of years to once again

be a major contributor to economic growth. But what will 2015 have in store

and what will we be talking about this time next year? 

The UK construction industry is facing a 20% labour shortfall in 2015 – with

£96 billion worth of projects in the pipeline. And in the roofing sector this

skills gap is having a knock-on effect. 

We are all aware of the mounting pressure the skills gap is placing on the

world of construction – and all contractors and sub-contractors who work

within it. But what we are not actively doing is seeking a solution. And that

is precisely where our efforts need to go in 2015.

The problem

Business is going to be booming this year. That sounds like good news,

doesn’t it? But what it’s actually going to do is force our industry to face

facts - that supply no longer meets demand. Thanks to the huge cut-backs

during the recession and the failure to bring in new talent ever since, we

seriously lack enough qualified people to carry out all the jobs.

The solution

The only way to solve the problem is to recruit. But to do this we need to

encourage young people to see the industry as an attractive career. This

means getting involved in education and, more importantly, creating

apprenticeships.

New rules for 2015

Construction – and roofing in particular - is one of the most dangerous land-

based work sectors in Europe. From falls and trips to being struck by debris

or hurting yourself on machinery, there are a range of hazards to consider.

However, although it sounds like a risky business, conditions have improved

ten-fold in the last 15 years. And this means there has never been a better

time to join the workforce and learn the ropes.

Last year some major work was carried out to streamline laws and

legislation which will make life a lot easier in 2015 for contractors.  

The most significant of these is the alterations to the Approved Code of

Practice (ACOP) which has special legal status and gives practical advice for

all those involved in construction work. The ACOP is to be replaced by a

shorter signposting version, which will get rid of the current role of the CDM

coordinator – a key project adviser for coordinating the arrangements for

health and safety during the planning phase of larger and more complex

projects. This will be replaced by another role combining oversight of

domestic as well as commercial construction work.

The CDM regulations are also to be amended in 2015 to harmonise with

European guidelines. Their aim is to improve health and safety in the

industry, ensure better management of onsite risks and planning.

Not only that, but changes to CITB-issued CSCS cards will make a very

positive difference to health and safety on site. Previously, the CSCS cards

would be issued on the completion of an online test. Now, there is a

responsibility on employers to train operatives before these cards are

introduced.  This will ensure that new people entering the

trade will have a practical understanding of health and

safety competencies, rather than just being able to revise

from a book and pass a touch screen test. 

An attractive career choice

All these changes are helping to make construction a more

attractive choice and the next generation of builders and

roofers will be much safer than their predecessors. However,

businesses now need to commit money and time into

meeting and educating young people about the industry

and the range of careers available.

To do this we must work with educators to create a clear

and attractive vision of the variety of career paths on offer.

Apex and building company Beardwell did a presentation

for the children at Wells Hall School, Suffolk recently, with

this aim.

We were engaged to repair a roof on the school building so

agreed to talk about the job to the children. 

Train for the future

In this year and beyond, we need to be investing in the

next generation of contractors to capitalise on the

opportunities presented by the construction upturn. We also

need to inspire them to see the sector as reliable – one with

prospects. This means spending money on attracting new

talent and training existing employees.

After all, these are going to be people who will take our

businesses forward in 2015 and beyond.

For more about Jackie’s business Apex Roofing visit

www.apexroofinguk.co.uk or join in the discussion on Twitter

@apexanglia

SIGA has an enviable reputation. Ten years ago, the

new-born brand was fighting to make its mark and

provide clarity in a slate market that was muddy,

confusing, over complicated and riddled with

misconceptions. Not to be deterred though, SIGA

took on the mantle of a challenger brand and, like a

beacon, it rose to guide the market forward by

developing a very clear sense of who or what the

brand is and why. SIGA has projected this identity

intensely, consistently, and saliently to the point

where, like a lighthouse, customers began to notice

it and today, they are fully aware of what it stands

for: quality, reliability, reputation and integrity.

However, the road to success is never smooth and in

order to deliver the bullet-proof customer satisfaction

for which SIGA is today renowned, the brand has

had to focus heavily on developing and

communicating its commitment and desire to fully

support the contractor and the architectural

community. 

Continuity

By making quality slate easily available and by

opening up the market and giving customers a real

choice, SIGA has been successful in establishing

continuity of support and confidence in its products.

Through providing test certificates for contactors

and architects to allow informed decisions, it began

to develop long lasting relationships with customers.

In addition, SIGA made it its mission to always

exceed industry standards, which have seen key

changes and improvements over the years.

Always looking to go the extra mile and to bring

added value to its customers, SIGA has never stood

still but has continued to raise the bar for natural

“It’sconcreteJim,butnotasyouknowit!”
Sandtoft, the roof brand of leading
supplier of wall, roof and
landscaping innovations,
Wienerberger, has announced the
launch of a brand new concrete
tiling system. The Thin Leading
Edge (TLE) system represents a
serious challenge to the perception
of concrete as heavy and unwieldy,
delivering the thinnest and lightest concrete tile. The large format tiles
will be part of a installation system that includes membrane, the dry fix
solutions, ventilation and ridge and hip fittings. The tiles are half the
thickness of some alternative concrete tiles, while their lightweight
nature has been designed to contribute to super-easy installation – all
without any compromise on aesthetic appearance.  Richard Bishop, at
Wienerberger, commented: ‘The TLE is a massive step forward not just
for Sandtoft, but also for the whole construction industry. We know that
concrete has a reputation for strength and solidity, but we believe it can
also be nimble, adaptable and easy to work with on-site. TLE is the
result of that determination to get the very best from the material.’ The
TLE system comes with a 15 year ROOFSPEC® guarantee, is BES6001
certified to help builders comply with the Code for Sustainable Homes,
and will have guaranteed supply availability. Visit
http://www.wienerberger.co.uk/. Enquiry 50

slate. It has achieved this by establishing a slate procurement and quality control

operation in the most renowned quarry region in Spain. Courtesy of local contacts and

expertise, who bring vast experience in the European market, they fully understand

the quarries and the stone, and ensure the continuous supply route into the UK. Also,

with access to other worldwide suppliers, customers benefit from added choice,

variety, breadth and depth of product. 

With four clearly defined product ranges to suit any given project, skill, budget,

warranty requirement and regional preference, customers who choose SIGA are

backing a winner. Warranties range between 30-75 years and are fully backed by a

FTSE250 organisation, offering security and peace of mind that all will be honoured,

even if the quarry that supplies the slate ceases trading. 

Worry-free

SIGA has made choosing natural slate simple and worry-free. By providing information

about where the slate comes from, how to work with it, and clearly identifying

different ranges through colour coding, along with notifications for contractors and

architects on any changes in legislation, there is always clarity and guidance for

contractors.

Plus, to simplify project work, customers can call on SIGA’s nationwide network of

SIG Roofing branches and Slate Business Development Managers in the UK who can

provide clear advice, as well as supply all aspects of the roof’s design and

construction. 

The launch of the SIGA Heritage Reproduction Stone four years ago is testament to

SIGA’s ability to provide practical solutions to market needs. Now, thanks to a like-for-

like substitution for discontinued stone that is endorsed and accepted by planning

and local authorities, contractors and architects are able to fulfil all their requirements.

Fast-forward a decade from now and with competition as rife as ever, who knows

what the market for natural slate will look like? One thing’s for certain however,

quality, reliability, reputation and integrity count for everything, and based on the

success of the last ten years, the SIGA brand can only go from strength to strength. By

continuing to improve the range and by striving to provide continuity without

compromising on quality, SIGA will continue to be the lighthouse brand that shines a

bright light on the future of the natural slate market.

Jackie Biswell, owner of Apex Roofing

SIGA – a Shining Light for Natural Slate
As SIGA Slate marks its 10th anniversary, Joe Bordas - Category Manager for Pitched Roof Coverings at SIG Roofing -
takes a look at why this leading brand has grown in popularity, and examines the key attributes behind its success. 

NewYear,NewOpportunitiesfromGreenworks
TrainingAcademy

Greenworks Training Academy is
encouraging installers to make
energy-efficiency training part of
their New Year’s resolutions. There
is now a greater demand for trade
professionals to install sustainable

technology such as solar panels, heat pumps and rainwater harvesting
systems. A report released by the Energy Saving Trust last year, revealed
the UK is using less energy due to advanced technology and government
policy. Greenworks has a range of training courses available to help
installers take advantage of the increase in demand, including becoming an
energy assessor or a Green Deal advisor, as well as a number of free one-
day courses to learn more about the Renewable Heat Incentive (RHI) and
internal wall insulation. The courses available from Greenworks provide
trade professionals with all the in-depth advice, training and support they
need to improve their knowledge and understanding of sustainable building
solutions in order to open up new business opportunities.  They are led by
specialist training companies and manufacturers who offer first-class
knowledge and professional guidance to everyone who trains at the
academy. Installers can keep up to date with the latest trends on
Greenworks website via the Installer Toolbox, which provides guides,
tutorials and business relating to the sustainable market. For more
information about the available courses
please evisit http://goo.gl/MTDqIP Enquiry 51
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MoreSpace,Performanceand
LooksforRoofswithUNILIN

Contractors wanting to create more usable space
within the same footprint should look to the
advantages of UNILIN Structural Insulated Roof
Panels by UNILIN, division insulation. Offering
excellent thermal performance and faster
construction of the roof, UNILIN roof panels also
reduce the complexity of supporting structure
required. With less material, more room is created
helping space to be maximised. “Using space
within the roof is a good way to gain valuable extra
square metres in the floor plan,” explains Richard
Smith, UNILIN, division insulation. “With the
same thermal performance at a much reduced
thickness over traditional insulation and fully
compatible with skylights and dormer windows,
UNILIN panels can make the majority of roof
spaces highly usable.” UNILIN roof panels are
also available with ready-to-go inner facings,
facilitating faster turnaround. In fact, UNILIN roof
panels offer a much faster construction over
traditional roof structures, with consistent and
reliable performance and achieving the pitched
roof popular in UK homes. Whether embracing
modern building materials and looks, or sticking
to the traditional style of home, UNILIN, division
insulation has an answer. For further information
call 0032 5673 5091, email
info.insulation@unilin.com, or visit
www.unilininsulation.com.

DickiesWorkwearKit
Dickies, the internationally renowned workwear brand, has over ninety
years of integrity and excellence, making them the trusted global leader
in full service workwear solutions. For everyday industrial use and ideal
for uniforms is the Dickies range of smart and hardwearing Redhawk
Superwork and action trousers, including the new chino trouser with no
exposed metal, suitable for the automotive industry (scratching cars is a
hazard). Dickies polo shirts offer comfort and durability that is perfect for
employee uniforms or for smart casual use with complementing Dickies
sweatshirts available in a variety of styles. Dickies also have it covered
with the practical Fulton Contract Jacket available in darker colours and
fully waterproof, with stitched and taped seams, storm cuff, and a range
of versatile pockets. Safety footwear standard EN345 has been
superseded by EN ISO 20345 and the whole Dickies footwear range has
been re-certified to the new standard EN ISO 20345:2011.For example,
the Antrim Super Safety Boot has a steel toe-cap and midsole protection
with a full insock and padded tongue for all round comfort. Dickies has a
vast selection of personal protective equipment and can help achieve that
professional look with their personalised embroidery service.  So be safe,
be comfortable and get noticed with the right workwear .

GutterlineHasMitieTilleyCovered
HD Sharman, the pioneering British company that 30
years ago became the world’s first manufacturer of
gutter-lining, has undertaken a project in collaboration
with Mitie Tilley Roofing Ltd, for one of the UK’s leading
blind companies. As part of Mitie Tilley’s roof repair
works, the firm needed a solution that would prevent the
gutters from leaking for good, providing long-term
protection. Mitie Tilley recommended one of its long-
standing preferred gutter protection solutions, HD
Sharman’s patented Gutterline. Gutterline is the only
gutter-lining to be BBA approved, and provides a 25 year guarantee. A single roll of made-to-
measure Gutterline was manufactured which was quick and easy to fit, and HD Sharman provided
Mitie Tilley’s team with the free training and support necessary to ensure that the product was
correctly installed. Mitie Tilley’s roof refurbishment was undertaken earlier this year and the entire
Gutterline installation was completed in approximately six weeks. Mitie Tilley’s business
development manager, Peter Brierley commented:  “Our customer considered several gutter
protection solutions, but on our advice opted for Gutterline, on account of its flexibility, cost-
effectiveness and long-term reliability. “Also, on this job we needed a solution that could be quickly
installed without disrupting the customer’s operation, and from experience, we knew that Gutterline
had us covered.” Visit www.gutterline.co.uk/gotyoucovered.

ProctorSuppliesProfoilto
theDubaiTramProject

The A. Proctor Group have supplied
approximately 30,000m2 of Profoil 861 to
Arabian Profiles for phase 1 of the Dubai
Tram project. Due for completion on 1st
November 2014, the first phase is from Al
Sufouh to the Marina. Profoil 861 is a
heavyweight reinforced vapour control layer
with an aluminium foil core to give a high
water vapour resistance. The woven
extruded polypropylene multifilament scrim
reinforcement gives good resistance to
tears and punctures. The aluminium foil is
protected on both faces by polyethylene for
corrosive situations, such as chlorine in
swimming pools. The Dubai Tram
(previously the Al Sufouh Tram) system was
designed to form an integral part of the
Dubai transport network, linking the Dubai
Metro and the Palm Monorail. A. Proctor
Group’s client for the project is RTA, its
consultant is Systra and the main
contractor is Besix. For further information
related to the A. Proctor Group’s Profoil
861, or any of their other product ranges,
please visit www.proctorgroup.com.
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UK’sExpandedPolystyrene
FirmsAdoptNewairpop Brand

The British Plastic Federation members
supplying EPS to industries ranging from
construction and civil engineering to packaging
and insulation, have adopted ‘airpop –
engineered air’ as the new Europe-wide name for
EPS. This change now replaces many names
previously used across Europe including
Styropor, PSE, Piepschuim and Polyfoam
bringing a common European name for the
material. Explaining the move, David Emes,
Chairman of the BPF EPS group said, “Airpop has
been chosen because the name immediately
brings to mind what the material is made of – air.
In fact, it is 98% air, to be precise, with just a tiny
fraction made of polystyrene expanded to fifty
times its own volume. This remarkable material is
used as a lightweight, high-impact, highly-
efficient insulating material in construction and
civil engineering as well as in products protecting
everything that needs to be protected - our
children’s heads, televisions, computers, fresh
fish and thousands of other items used in our
daily lives.” Further information about the new
name is available at www.airpop.com or you can
view the launch video at:
www.youtube.com/watch?v=1SsjTsRs9N8. The
British Plastics Federation is the UK’s leading
trade authority in plastics design, technical
advancement and manufacture. 

Enquiry 14

ANewTradition

Building a modern house with a traditional
exterior is no easy feat, but that didn’t stop
housing developer Kirkby Homes from taking on
the task in the historic town of Haslemere. The
project involved the development of six luxury
homes using Redland’s Rosemary Clay
Craftsman roof tiles. Kirkby Homes specified the
Craftsman tile because of its ability to blend in
with the traditional houses in the area whilst still
being hardwearing and long lasting. Fran
Lasenby of Kirkby homes said: “Retaining the
town’s identity was a major concern amongst the
locals when it came to planning permission. The
Rosemary Clay Craftsman was selected because
it looks like a handmade tile and has the rustic
quality the town’s residents wanted to reflect.
The end result was exactly what we wanted and
all six of the houses were sold very quickly.”
Patrick Norris from Myona Roofing, the
contractor responsible for roofing all six of the
properties said: “We have used Redland tiles on
many projects over the years, the wide range of
styles means that there is one to suit every job.
They are easy to use and a pleasure to work
with.”

Enquiry 15
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SikaInvestmentReceivesRoyalSealofApproval

Sika’s new £2.5million
research and
development centre in
Preston, UK, was
opened on 26
November, 2014 by
HRH Duke of Kent in an
official ceremony to
mark the occasion.
Following the
acquisition of Liquid
Plastics and Incorez in
2009, Sika has
continued to invest in this area of its business to support the development
of technologically advanced liquid roofing membranes and new
developments in its product technologies - such as the low solvent iCure
range. From its Preston site in the North West of England, Sika exports
these products all over the world and is leading the field in liquid roof
waterproofing. “Our aim is to develop a Center of Excellence in liquid
roofing at our new R&D Centre in the UK,” comments Jan Jenisch, Sika
CEO. “We recognize the expertise we have in this area and we are excited
to develop and nurture that talent to the benefit of our Sika subsidiaries and
customers across the globe.” During the official opening, Sika was
privileged to be joined by HRH Duke of Kent and the Mayor and Mayoress
of Preston. His Royal Highness was given a guided tour, seeing the Sika
chemists in action and learning more about the pioneering work
in Preston.

AJob‘WeldDone’withSFSintec’sNew
isoweld®3000

The 600m2 flat roof of the new
Pollockshields Health Centre in Glasgow,
has been securely fixed in place using SFS
intec’s new heat induction welding tool,
combined with a chalk marker indication
system for speed and efficiency. The
insulation boards were fixed to the profiled
steel deck in a field fix pattern, using SFS
intec FI-R thermally broken sleeves, BS-
6,1fasteners and isoweld® stress plates.

The Sika Trocal waterproof membrane was then applied, the stress plate
positions marked up with chalk and following this the isoweld® stress
plates were induction welded to the waterproof membrane. Installation
was made easy due to the user friendly isoweld® 3000 machine which
ensured that consistently strong welding was achieved. Alex Owens,
Operations Manager at roofing contractor Procladd, comments: "We are
the first contractor in Scotland to use this new innovation from SFS intec,
which demonstrates our determination to embrace new technology.
Using the sophisticated isoweld® 3000 system, we had complete
confidence that the installation would provide for a secure and straight
forward application. SFS intec offered a comprehensive support package,
including contract-specific wind uplift calculations, fixing layouts and
onsite training, combined with frequent site presence during installation.
For more information call 0113 2085 500, email uk.leeds@sfsintec.biz
or visit www.sfsintec.biz/uk.

It’saBiggerandBetterRoofingBrochurefrom
Jewson

Jewson, the UK’s leading supplier of sustainable
timber and building materials, has launched a new
product guide for its range of roofing solutions. 
The guide brings together a wealth of useful
information on high quality products, materials
and the latest roofing innovations for its
customers.  Designed to help trade professionals
find information quickly and easily, the Roofing
Guide is organised into three sections: pitched
roofs, flat roofs and cladding, roof sheets and
roofline - covering everything from trusses to tiles,
cold roofs to warm roofs and cladding to tools.
Edward Smith, National Business Development

Director at Jewson, commented: “It’s great to announce that this year’s
Roofing Guide is even bigger and better than before, with 120 pages. We
have plenty of new suppliers: Velux, Eco Decking System, Tapco and
Norbord. The guide features the latest products and innovations on the
market and highlights include steel guttering, Icopal’s TK395 foam
insulation adhesive and free -foam cladding from Marley Cedral. “What’s
more, the new improved guide supports Jewson’s continued investment in
its roofing offering, which includes an online roofing design solutions
service and specialist roofing branches across the UK.” The brochure is
available for download from the Jewson website at:
www.jewson.co.uk/working-with-you/request-a-brochure/.
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MorleyCourtRoofGarden,Plymouthis‘Highly
Commended’

The Morley Court Roof Garden
project in Plymouth, has been
‘highly commended’ in the ‘Best
Community Project’ category by
judges of this year’s Abercrombie
Awards. IKO PLC was responsible
for the design and installation of
the new waterproofing system for
the roof garden, after the existing
one failed. Morley Court consists
of shops, flats, covered car
parking area and a much under-utilised communal roof garden. Over time
the roof garden had suffered degradation of the waterproofing layer.
Following a detailed roof survey by IKO’s technical team, the recommended
waterproofing solution included an IKO Systems Vapour Barrier, IKO
Enertherm Alu Insulation to bring the roof up to the required standard of
energy efficiency, IKO Systems S-A Underlay and IKO Systems T-O Underlay
for detailing. The system was finished with an IKO Superflex Root Barrier
layer, ready to take the final hard surface, which consisted of a mix of hard
and soft landscaping.  The result was a high grade waterproofing solution
with a 20-year single point guarantee and 0.18 U-value. IKO’s approved
contractor, Western Flat Roofing, carried out the installation. The roof
terrace has now been transformed, providing a ‘secret garden’
for residents in the middle of the built up city centre. Enquiry 23

SheffieldChamberpicksTheFuelcardPeople

Sheffield Chamber of Commerce and
Industry has appointed The Fuelcard
People, a Fuel Card Group company,
as its preferred fuel cards supplier.
The Chamber’s 2,200+ member
companies now have access to
discount diesel and petrol throughout
the UK. Richard Wright, Sheffield
Chamber executive director, said,
“We considered a number of options
before selecting The Fuelcard People.
Apart from offering significant

savings on fuel costs, their attitude to personal service is outstanding.”
Sheffield Chamber members can expect to save up to 5p per litre on
national average pump prices for both diesel and petrol. Their fixed weekly
pricing means discount refuelling nationwide, at thousands of easily
accessible locations. Each member is also allocated their own named,
dedicated account manager. They always talk to the same person, who
knows and understands their business. Steve Clarke, group marketing
manager, said, “We are delighted to have been appointed, because major
fuel cost savings is only the first of the benefits we can offer. Chamber
members can look forward to dramatically reduced administration, an end
to refuelling paperwork and no transaction fees.” The Fuelcard People’s
unbeatable range of fuel cards means that members can rely upon impartial
expert advice on the most appropriate fuel card for their individual needs.
See www.thefuelcardpeople.co.uk/. Enquiry 30

Pasquill’sUddingstonBranchReportsGrowing
DemandforSupplyandFitApproach

Pasquill’s Uddingston
branch has signed a regional
deal with McCarthy and
Stone, the retirement homes
developer, covering 12 sites
over the next 18 months,
and puts a key part of this
success down to facilitating
a supply and fit approach.
The UK’s largest supplier of
roof trusses reports growing

demand for this process, especially from main contractor clients for large-
scale projects. McCarthy and Stone’s Gary Fitzpatrick said: “With Pasquill
handling not just roof truss design, manufacture and supply, but
facilitating the installation also by liaising with local roofing contractors on
our behalf, we know we are in safe hands. It’s one less thing for us to have
to worry about.”  Steven Tracy, Construction Manager at Pasquill adds:
“Quite a number of the roofs supplied for McCarthy and Stone feature
complicated low pitch roof truss configurations which have to
accommodate a variety of building materials such as zinc and bitumen. We
provide considerable technical design input for these projects. This value
engineering is often needed by the developer’s architects as early as the
planning stage, and it’s gratifying to know that our experience and
technical input at this key juncture can help the build process run more
smoothly.” Visit www.pasquill.co.uk.
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NewManagerforLindabRainline

We are pleased to
announce that Nigel Stokes
has joined the Lindab
Building Products Team as
Commercial Manager. Nigel
who will be responsible for
Lindab’s renowned Rainline
steel guttering systems
comes with a well-
established track record in
the rainwater systems
market. 

Nigel has been joined by Heather Wolfenden who will be taking on the role of Marketing
Manager for the same division.
We wish them both every success in their new roles.

MoreFundstoFinanceConstruction
Businesses

C o n s t r u c t i o n
industry finance
s p e c i a l i s t s ,
C i r r u s
C o n s t r u c t i o n
Finance can now

offer even more solutions to contractors and sub-
contractors. South Yorkshire-based Cirrus is
broadening its range of finance products to help
smooth the cash flow of contractors and rescue viable
construction businesses. Initially, Cirrus offered Project
Finance aimed at accelerating payments to contractors
to ease their cash flow and enable them to take on
profitable projects that they may otherwise be unable to
finance.  Cirrus are now extending this finance to
provide ongoing finance for small contract ledgers
through its Key Debtor Finance product. Typically,
finance from £25,000 to £250,000 is available to
limited construction companies.  Funds are advanced
of up to 50% typically, and, based on receiving the
payment within 45 days, will charge around 2.5% -
3.5% of the payment amount. Cirrus has also devised
Rescue Finance to enable struggling but viable
construction businesses to survive and secure their
future. Chief Executive at Cirrus Construction Finance
Ltd, Wayne Shore, said “We can now help a whole host
of contractors and sub-contractors, not just with one off
finance but providing regular finance.   If you are in the
construction business, then we can provide you with the
right finance for you.” For more information contact
Wayne Shore on 0114 275 5858 Email
w.shore@cirruscf.com or visit www.cirruscf.com.

PraterAnnouncesSeniorAppointments

Gavin Hamblett will be appointed as Managing
Director of leading specialist contractor Prater from
1st January 2015. He is taking over the position
currently held by Richard Unwin, who will
concentrate on his role as CEO at Lindner UK.
Andrew Newman will be joining Richard as a Lindner
UK Group Director. Gavin Hamblett is currently Pre-
construction Director at Prater and has a wealth of
experience in the construction industry, having joined
Prater from Coverite in 2006 following Prater’s
partial takeover of the Coverite business. “I am

extremely proud to be taking on the role of Managing Director,” commented Gavin Hamblett.
“Prater is well positioned for 2015 and beyond with a healthy order book and a diverse range
of projects and disciplines. I am looking forward to working with my teams to successfully
deliver all of our projects and provide clients with a first class standard of service.”  Prater
has also announced that Andrew Newman, who has been with the company for 30 years, will
become Group Director for Lindner UK. “This is an exciting time for the Lindner UK group,”
Andrew stated. “I am looking forward to strengthening the group’s sales pipelines and
processes to enhance capabilities and services to our clients.” For further information about
Prater visit: www.prater.co.uk or follow @praterltd
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RoofWindowsareThrivingonthe
BackofConservatoryMarket

Lightweight solid roof systems for conservatories have
gained substantial momentum since being introduced
on the market a few years ago as the answer to all
problems associated with conservatories. Their
popularity has opened up a series of opportunities for
builders and installers to further increase their margins
by offering additional related products, such as Roof
Windows. With their promise to deliver all year-round
usability of the conservatory, solid roof systems have
achieved strong commercial success both in the
replacement market, as well as the new build sector.
The last couple of years have proved these systems live
up to the expectations, creating a new market for
additional products along the way. Adrian Cooper, sales
director of LB Roof Windows, explains: “Solid roof
systems have great insulating properties compared to
the glass or polycarbonate roofs, keeping the heating
bills down during the cold months. But they also require
good ventilation achieved by fitting Roof Windows,
successful even in south-facing conservatories.” LB
Roof Windows is a leading supplier of Velux, Dakea and
Aurora Roof Windows manufactured by the reputable
international VKR Group. The company also supplies
conservatory roof accessories including tie bars and tie
wires, roof vent accessories, flat roof domes, plus many
more. Call LB Supplies on 01623 624500 or visit
www.lbroofwindows.co.uk.

Enquiry 43

2014SikaSarnafilContractorAwardsGreatSuccess

Sika Sarnafil celebrated and rewarded its
contractors at the 2014 Sika Sarnafil
Contractor Awards. The inaugural awards are
to celebrate the outstanding achievements
and reward good practice of the very best
registered Sika Sarnafil contractors in the
UK. The most coveted award of the evening,
the ‘Outstanding Contribution to Quality
Award 2014’ was presented by award
sponsor SFS and was scooped up by
Richmond Roofing (single ply) Ltd. This

award was presented to the contractor who over the past year has demonstrated consistent
quality to all customer facing departments within Sika Sarnafil.  There were eight category
winners: ABC Roofing for Emmanuel House won the ‘Application Project of the Year’, Gray
and Jarrett Limited won ‘Application Team of the Year’, RLW Roofing Ltd were crowned
winners of the ‘In Partnership Award’, ‘Specialist Project of the Year’ went to Cambridge
Polymer Roofing, ‘Refurbishment Project of the Year’ was awarded to Owlsworth Roofing,
Lakesmere won ‘PR Project of the Year’ and Cambridge Polymer Roofing for Wormsley
Island Pavilion won ‘Sustainable Project of the Year’. Sika UK General Manager Ivo
Schaedler said “The awards aren’t down to luck but the hard work and efforts of our
contractors.” Call 01707 394444, email sarnafilroofing@uk.sika.com or visit
www.sarnafil.co.uk. 

Enquiry 44

EnconEnhancesitsSalesForce
Marina Campbell joins the specialist distributor Encon. As part of its
drive to be The Distributor and Employer of choice, Encon has
appointed a Regional Sales Director for the north of the UK. Marina
Campbell joins as Regional Sales Director for Scotland, Northern
Ireland, North East England and Yorkshire, taking direct responsibility
for the external sales force across both Encon Insulation and Nevill
Long. "I had already met and worked with many of the talented people
within Encon and was aware how important people were to the
company," she said. "It's very exciting to be given the opportunity to
join a company that is so focused on both their customers and their
people in the same way, aiming to be number one with both. I am very
much looking forward to being part of the team and achieving these
aims." Based out of Encon's Glasgow branch, she brings a total of
more than 20 years' sales and management experience in paint and
food manufacturing as well as insulation. Enquiry 18

SpanNewHeightswith
UNISPANSandwichPanels

The wide-ranging benefits of UNISPAN HPIR
insulated sandwich panels from UNILIN,
division insulation, make them a serious choice
for any design looking to maximise the
performance of the building.  Featuring PIR
foam insulation sandwiched between inner
facings and moisture-resistant upper board,
UNISPAN HPIR panels deliver excellent
thermal values and are capable of achieving
strict thermal performance standards with
comparatively less insulation material than
traditional roof structures. With different
Insulation thicknesses available, UNISPAN
HPIR panels can be specified according to the
thermal performance required.  Suitable for
pitched and flat roofs and with lengths of up to
eight-metres, UNISPAN HPIR sandwich panels
facilitate a construction that requires less
supporting material and which is faster to
install. Ready to receive the final external
covering, UNISPAN HPIR panels also make
internal finishing faster. With a built-in vapour
barrier, the panels help to eliminate cold
bridging to improve thermal performance yet
further.  “UNISPAN HPIR panels are highly
versatile and deliver excellent thermal
performance,” comments Richard Smith,
UNILIN. “Factory made to exacting tolerances
the panels are also totally reliable making it
easier to design thermally efficient buildings
right from the off.” Call  0032 5673 5091,
i n f o . i n s u l a t i o n @ u n i l i n . c o m ,
w w w . u n i l i n i n s u l a t i o n . c o m .

SikaSarnafilSpecifiedforNHBCMiltonKeynes

As part of National House Building Council (NHBC) building
works the upper roof now includes a 800sq m Sarnafil Plus
roofing system with a 20 year guarantee.  Installed by
experienced Hertfordshire-based roofing expert, Itech
Roofworks and main contractor Winter Refurbishments, the
new roof tops the organisation’s Milton Keynes head office.
The work was undertaken after several water ingress issues
were identified.  NHBC wanted to ensure a full guarantee was
included with regard to waterproofing the building which led

to Sarnafil being specified, as it comes with a single point guarantee, making it easy to manage
whilst giving peace of mind with the backing of Sika, a major worldwide group. Itech Roofworks
overlaid the existing D100 metal deck with a T-fleece separation layer before mechanically fixing
S327-18 EL membrane using the Sarnabar system. The Sarnabar system was chosen to ensure
that disturbance to staff and members of the public was kept to a minimum.  It meant the
overlaying process could be done without the need for striping the whole roof which minimised
water ingress or disruption.  For more information on Sika Sarnafil’s products and services, call
01707 394444, email sarnafilroofing@uk.sika.com or visit www.sarnafil.co.uk. 

Massive30%OffallMetalGutteringProductsinJanuary

To kick start 2015, Rainclear Systems, the UK’s largest stockist of metal rainwater products has
announced an impressive 30% off all metal guttering and rainwater products during January.
Geraint Jones, Managing Director of Rainclear Systems, a company known for its huge stock of
metal rainwater products, an efficient service and helpful team, said “We believe 2015 is going to
be a robust year for the roofing industry with scheduled new builds and more home owners

wanting to improve the value of their properties. We wanted to kick
start the year for our customers with some eye catching savings on
all our metal ranges.” Rainclear Systems hold a vast quantity and
range of metal guttering, downpipes, fittings and soil systems from
high quality cast iron - ideal for conservation and heritage projects,
to the more cost effective aluminium or steel ranges - for those still
wanting a long lasting, environmentally sound rainwater system.
Rainclear work closely with a number of top manufacturers to
deliver the very best metal rainwater products and guarantees 24
hour delivery on all stocked items. Customers can also benefit from
additional significant savings on volume orders. For more
information see www.rainclear.co.uk or contact 0800
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IKOslate,aRealHitwith
KingswoodGolfClub

Tired of golf balls damaging the slates on the main
golf club house roof, owners of Kingswood Golf Club
in Surrey chose IKOslate composite roof tiles for the
pitched roof of ‘The Lodge’, a new wing to the club
situated on the edge of the course by the 18th hole.
IKOslate not only met local planning criteria but
also replicated the traditional slate tiles of the
existing buildings whilst providing a robust,
sustainable alternative to slate, which is golf ball
proof! The specifier, Independent Architects, chose
the IKOslate tile in order to reduce the need for
replacement tiles as well as to meet the local
planning criteria for a tile that matched the
appearance of the surrounding buildings. The
prominent pitched roofs on all sides of the building
and individual dormer windows for guest bedrooms
made the roof design a dominant element of the
architectural solution. IKOslate tiles, manufactured
from mineral reinforced, 99% recycled and re-
engineered materials, have the same aesthetic
qualities as slate because they are made in the
same moulds, however, they benefit from being
80% lighter, which made transporting to and
around site much easier for local contractor P J
Gardner.  The job was completed in just 4 weeks
from start to finish. View the

Enquiry 27

FromSeedtoSubstrate

Liquid waterproofing specialist, Kemper System,
will be showcasing its comprehensive range of
BBA-certified Kemperol liquid roofing and
waterproofing systems on stand S3090 at this
year’s Ecobuild (3-5 March 2015), along with its
Stratex warm roof and KemperGro green roof
systems. The only cost effective, solvent-free and
completely odourless cold liquid applied
waterproofing system available in the UK,
Kemperol 2K-PUR will take centre stage on
Kemper System’s Ecobuild stand.  Around 80% of
the applied polyols (or resins) in Kemperol 2K-PUR
are obtained from the seeds of the tropical castor
plant (Ricinus communis) a renewable resource.
Perfect for use on sustainable construction
projects and ideal for live projects on occupied
buildings Kemperol 2K-PUR avoids the disruption
associated with many ‘low-odour’ or solvent-based
products.  Stratex from Kemper System will also
be on show. An integrated warm roof that offers
exceptional performance, Stratex is supplied as a
complete system of matched.  Stratex is also ideal
as a complete warm roof solution below an
extensive green roof.  Kemper System’s
KemperGro green roof system will also be among
the products at Ecobuild, bringing together a
unique combination of recycled, renewable and
sustainable components to provide a complete
waterproof roofing and green roof system with a
single source specification. Enquiry 46
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SIGASlateSpecifiedto
ReplicateLocalSlate

Exclusively chosen to replicate slate that
was once quarried locally in North Wales,
SIGA slate has been used to adorn Cwrt
Gloddaeth - a private residential
retirement new build development in
Llandudno which is adjacent to Snowdonia
National Park. Specified by architects, The
Planning Bureau Limited, for McCarthy &
Stone Retirement Lifestyles Ltd based in
Altrincham, Cheshire approximately
29,000 SIGA 32 Specification slates
feature on the 1,500m2 roof area of Cwrt
Gloddaeth, providing 44 1 and 2 bed
retirement apartments. The new roof was
installed by specialist roofing contractors,
Jones Roofing North Wales & Cheshire
Ltd, based in Colwyn bay, Clwyd. In
keeping with the local landscape, it was
important that the roofscape mirrored the
roof coverings originally used. SIGA slates
were specified as their North Wales origins
best replicate the original Ffestiniog slate
both in texture and colour. The Local
Authority accepted SIGA 32 in light of its
approval by Snowdonia National Park.
Providing a warranty of up to 75 years on
selected ranges, SIGA slate offers the
widest range of true A1T1S1 roofing slate
in stock nationwide. See
www.sigaslate.co.uk or contact 01480
466777.
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WinaTriptoSpainCourtesyof
SIGASlateTwittercampaign
To celebrate SIGA Slate’s 10th anniversary and at
the same time raise the profile of natural roofing
slate, a dedicated Twitter campaign -
#loveSIGAslate - has been unveiled via SIGA’s new
account, @SIGASlate. The campaign offers
followers the opportunity to win a trip to Spain,
together with runner up prizes of a 16GB iPad and
£50 Capital Bonds vouchers. Throughout January
2015 followers of the new Twitter account can win
a 3 day trip for 2 to Spain, including a visit to a SIGA slate quarry, simply by tweeting
images of their SIGA slate installations. Captioned with the name of the slate and location
of the project, followers have multiple opportunities to enter and winners will be judged by
a senior member of the SIGA management team. Ben Saunders, Marketing Manager -
Customer Proposition at SIG UK Exteriors comments: “What better way to honour SIGA’s
10th anniversary than to launch our very own #loveSIGAslate campaign? Everyone’s a
winner as not only do new and existing followers of @SIGASlate get a chance to scoop a trip
to Spain, all images will be retweeted for added publicity.” “As well as the competition,
@SIGASlate will offer facts, tips and advice relating to SIGA and natural slate,”
adds Ben.

LaureateHeightsGetsWesterland’sA+Treatment

A recent Persimmon Homes development in Devon
features approximately 40,000 Westerland slate
from Cembrit, which give a natural, authentic
appearance to the properties. Supplied in
Blue/Black, the slates are attractive, durable and a
perfect fibre cement alternative to natural slate.
Laureate Heights is a small development of just 85
homes situated to the north of Sidmouth. With easy
access to the town centre and seafront, the

architecture of the properties has been conceived with high attention to detail. Each home is
finished in either combination of brick or render and attractively roofed with the Westerland
slate. Westerland slate is a good alternative to natural slate as it has a similar appearance.
Its attractive riven surface and natural dressed edges make it an ideal solution for situations
where a traditional appearance is important. It is manufactured to the highest European
standards and is lightweight, pre-holed, and suitable for all types of projects. The slate is
easy to handle and install, it is durable and offers an economic alternative to natural roofing
materials. Cembrit fibre cement slates are listed on the BRE’s greenbooklive.com register of
environmental products. For further information visit www.cembrit.co.uk, or
email sales@cembrit.co.uk.
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Sika-TrocalReceivesLifespan
ExtensionfromBBA

Leading supplier of Single Ply roofing membranes, Sika-
Trocal has had the lifespan of its Type S and SG
materials extended from 30 years now up to 35 years by
the industry body, the BBA. This includes resistance to
wind uplift, foot traffic, weather tightness and properties
in relation to fire, as well as durability and waterproof.
Single Ply Membranes have been widely used in the UK
for many years.  First launching in 1972 and as the UK’s
oldest supplier, Sika-Trocal now has more than 40
years’ experience in the industry and with a proven
track record of high quality roofing installations.
“We know technology is constantly evolving and its
important architects are aware of the benefits of single
ply membranes, as Sika-Trocal offers an unrivalled
freedom of design that makes it the first choice,”
commented Pete Hollingworth, National Sales Manager
for Sika-Trocal. “This material is highly versatile, cost
effective but most importantly, provides waterproof
protection for flat roofs and now with the BBA
certification increased to 35 years, the confidence
specifiers have shown in using this excellent product
has now officially been recognised.” Single Ply very
versatile with easy application methods, yet represents
excellent value. See www.sika-trocal.co.uk/.

Enquiry 21

IKOnamedSupplieroftheYear
Roofing and Waterproofing manufacturer, IKO PLC is
extremely pleased to have been crowned ‘Supplier of the
Year’ at the Builders Merchants’ News Awards for
Excellence 2014, which was announced on Friday 21st
November at an Oscar style award lunch at the Lancaster
in London.  The judges were looking for the supplier that
has done the most to help and support their merchant
customers. They chose IKO PLC because of its innovation
and involvement in the industry.  The judges said of IKO
PLC: “This supplier is a great business who is very active

in the industry, and currently looking to raise their profile with a huge amount of innovation
and full support for builders’ merchants.” IKO's many years of experience and history of
trusted brand names has provided them with an excellent understanding of the needs of
merchants, from product selection and training to point of sale and branch information.
IKO’s strong links with both independent and national Builders' Merchants means that they
can support these businesses through individually tailored solutions. Andy Williamson, MD
for IKO PLC collected the award from actor/comedian, Hugh Dennis.  He said: “I am
delighted for all the team at IKO on receiving such a prestigious award, it is testament to all
their hard work.”  Enquiry 24

LanesSolvesRainDrainProblematHeritageTubeStation

Lanes Group has used its pipe relining expertise to help
preserve the original look of one of the world's oldest
underground railway stations. Its engineers were called in
by London Underground to reline the inside of Victorian
cast iron roof columns which, for more than 150 years,
had taken rain water from the roof of Farringdon Station
to below ground drainage systems. The Rail Division of
Lanes Group, the UK's leading drainage solutions
provider, was commissioned to carry out the downpipe
rehabilitation work as part of a major refurbishment of
the Grade II-listed station - once known as 'Farringdon 30 buckets' because the roof was so
leaky. David Finch, regional manager of the Lanes London depot, whose team carried out the
reline work, said: "The liners had to be fitted with great care and precision. We had to get
each liner right first time, and we did." Farringdon Station formed the eastern terminus of the
world's first underground railway, opened in 1863, which ran the four miles to Paddington
Station, and now forms part of the Metropolitan Line. The refurbishment programme, now
nearing completion, prepares the station for the opening of the £15 billion east-
west Crossrail in 2018. Enquiry 33

CIPUpdatestheConstructionHealth
andSafetyManual

Construction Industry Publications has published the
latest update to the Construction Health and Safety
Manual.  The Construction Health and Safety Manual
provides accurate, current and comprehensive
information on all health, safety and environmental
issues throughout the construction process. Latest
updates include:-
l Updated information and references for Work

Related Road Risk/CLOCS  in Appendix 1

l An update to CSCS Card scheme and occupations
covered by CSCS

l An update on the FFI Scheme and sentencing
guidelines

l An updated Register of Legislation

l Drugs and Alcohol  section - change to the legal
alcohol limits for driving in Scotland.

l Information on Pedestrian Operated Compaction
equipment in the Mobile Plant and Transport
section.

l A general update to the Fire section.

l A revamped Work at Height section. Scaffolding
information is now an Appendix

l Updates to the Temporary Works section and
Roadworks section in line with the new Safety at
Street Works and Road Works - 2013 

l General updates to the Refurbishment section, the
Maintenance and Health & Safety in Offices sections.

l Working on Railways - notification of the forthcoming
changes to the Network Rail Safety Arrangements

l Environment 

Special Offer – 25% discount off the Health and Safety
Manual throughout January. Hardcopy & CD-Rom

£ 2 6 0 .
U p d a t e s
£58.50 each.

Events for the roofing industry 

14-15 February 2015

The Listed Property Show
Experts on listed property regulations, conservation officers,
architects, planners and experienced builders. A great
opportunity to talk through plans in a stress-free environment.
Olympia, London http://www.lpoc.co.uk/property-
show/tickets

3-5 March 2015

Ecobuild
The biggest sustainable construction trade show.
Policy debate, seminar programme, live demonstrations.
2014: 44,538 visitors, 1003 exhibitors
Excel Centre, London www.ecobuild.co.uk

26-29 March 2015

The Homebuilding and Renovation Show 2015
Demos, seminars, one-to-one consultations, educational
exhibitions
2014: 29,00 visitors, 396 exhibitors
NEC, Birmingham www.homebuildingshow.co.uk/

28-30 April 2015

The Natural Stone Show
Showcase event for UK stone industry. 
Architecture, conservation, design.
2013: 5,600 visitors, 220 exhibitors
Excel Centre, London www.stoneshow.co.uk

6-7 May 2015

All-Energy 2014
All renewable and sustainable technologies. Full seminar and
conference programme. Call for Papers deadline 5-12-14.
2014: 6,875 visitors, 371 exhibitors
The SECC, Glasgow, Scotland www.all-energy.co.uk

16-18 June 2015

Safety & Health International
Occupational health and safety event for H & S professionals,
co-located with IOSH conference. 2015 includes dedicated
construction safety and PPE/workwear areas.
2014: 15,000 visitors, 340 exhibitors
Excel Centre, London www.safety-health-expo.co.uk/

6-7 October 2015

Timber Expo
Latest products, innovations and developments across the
timber sector
2014: 6,001 visitors, 64 exhibitors
NEC, Birmingham www.timber-expo.co.uk/

6-11 October 2015

Construction Week with The Build Show
New show aimed at builders, contractors, housebuilders,
merchants and construction professionals. Seminar
programme, info &guidance,  policy & regs, H&S, CPD.
Part of ‘Construction Week’ which includes Grand Designs
Live. Projected trade attendance 50,000.
NEC, Birmingham http://www.buildshow.co.uk/

10-11 November 2015

Greenbuild with Buildings & Energy Efficiency (BEE)
Guidance on energy efficiency, green retrofit. Free conference
programmes with expert speakers. Incorporates Ignition, the
UK’s only woodfuel event.
Manchester Central, Manchester www.greenbuildexpo.co.uk/

Diary

Camera specialist, PoleKam is

offering Roofing Today readers a

chance to win a time-saving

piece of tech that can also help

win business by giving away two

of their best selling roof camera

systems.

For the chance to win one of two PoleKam Roof
Inspection Camera Systems for FREE just

complete the Advertising Enquiry Card and tick
the Reader Offer box or email your details to

readeroffer@roofingtoday.co.uk

The winner will be selected at random from all
entries received before

READER OFFER
Win a PoleKam Roof

Inspection Camera System

20th March 2015
Contact details will not be passed to third parties

A PoleKam roof camera system is the fastest way to

inspect a roof. Fast setup means that within a minute

of arriving onsite you will have a high level ‘live view’

of the roof via the PoleKam monitor. As well as

showing live pictures, the system can be used to take

photographs and record videos.

These can then be played back

onsite, used in a quote or report, or

simply saved for future reference.

When quoting for jobs the system

saves time and looks professional,

giving your client confidence as they

can be shown images of their roof

both before and after a job. It’s also

beneficial from a health and safety

point of view for obvious reasons.

The PoleKam system is completely wireless and has a

dedicated signal between the camera and receiver

monitor giving a reliable and instant connection every

time. The system is useful for any type of roofing work

but essential for many requiring insurance claims

validation where the use of a PoleKam system is now a

requirement.

The PoleKam Pro camera system and telescopic camera

pole is available for around £450. The time saved

over a year and the other benefits offered mean

the system pays for itself time and again, making

good business sense. More accessories available,

including a NightVision camera - ideal for bat

surveys.

l Wireless roof inspection camera 

l Live view monitor shows you

what camera sees

l Take photos and record video 

l Reach levels of up to 10m with

PK telescopic camera pole

l Quick setup, very portable and

easy to transport

For more information on the systems, images and videos visit www.polekam.com
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