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Women in Roofing Provide Driving Support
Construction Products Association, and
ONS new orders and output statistics
suggesting major investors are starting
to hold off from funding large
commercial and industrial construction
projects. Since 2015, an acceleration in
the shortage of skilled roofers - which is
likely to be exacerbated by the Brexit
issue and a potential reduction of EU
workers - has resulted in a demand for
higher wages and contributed towards
an overall reduction in margins.

Avonside Group Services Limited, a leading roofing
contracting business, has acquired Bracknell Roofing Limited,
based in Burton-upon-Trent.
Announcing the development, Tony Burke, Group Managing
Director of Avonside, commented: “We are delighted to be able
to announce the completion of this strategically important
acquisition. Bracknell Roofing Limited is an important
presence within the sector and we have been extremely
impressed with the professionalism and commitment of Simon
Smith and his team.”
The move further strengthens the position of the Avonside
Group within the UK roofing sector. Mr Burke continued, “Our
aim is to continue to improve performance standards within
the sector and also provide our client base with real choice;
with this in mind Bracknell fits perfectly.”

Positive factors

UK Roofing Market Sees 7% Growth
The overall UK roofing market has grown by 7% in value last year, according to a new report by AMA
Research. Since 2012, demand for roof coverings has been supported by the growth of housebuilding and
domestic RMI, along with increased output in a number of commercial and industrial new build and
refurbishment markets. However, tendering for commercial and housebuilding roofing projects has
remained highly competitive, and year on year performance has varied.
Overall market trends are largely determined by levels of demand for concrete roof tiles and metal panel
systems, which together accounted for around half of total sales in 2016. While concrete tiles are
predominantly used on commercial buildings, the main source of increasing demand has been volume
housebuilding. Demand for roof tiles and slates is relatively lower within the commercial and industrial
newbuild, major re-roofing and RMI sectors, with flat roofing and metal roofing systems being used to an
increasing extent.

Distribution of roofing materials varies significantly between different product sectors. Builders’ merchants
and roofing merchants are the key routes to market for suppliers of concrete and clay tiles. Independent
importers and distribution networks are the main channels in the roofing slates sector, as the majority of
products are imported. As flat roofing systems are mainly used on commercial buildings, the main
channels are roofing merchants and direct sales. Direct supply from the manufacturer is the main route to
market for profiled metal roofing projects, which often require bespoke design, structures and close
collaborations with manufacturers.
Several factors are threatening the construction market, and are likely to have a knock-on effect for the
roofing market. Uncertainty following Brexit and the general election result appears to be undermining
confidence within the UK construction industry at present, with Q2 2017 state of trade data from the
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However, there are also a number of
positive factors supporting the UK’s
roofing market. A significant share of
roofing materials goes into RMI and
replacement projects, which support the
market even during difficult economic
times. The markets for EPDM and other
types of single ply membranes (SPMs)
have grown strongly over the last half
dozen years, also taking some share
from bitumen sheets within the
commercial sector.
Keith Taylor, Director at AMA research,
said: “The housebuilding market
remains very positive in the sense that
demand levels are high, and the
government has indicated that it wants
to support the affordable sector with
various schemes - something which
should have a positive impact on the
roofing sector. In addition, a large part of
the roofing sector is driven by repair and
maintenance and as such the market
value has good support, even if the
wider construction market turns more
negative.”
Bearing these factors in mind, we
forecast a stabilisation in demand for
roofing products through to 2021, with
more positive market growth in the
latter part of the forecast period,
reflecting some improvement in
confidence and the economy as the
impact of the EU exit settles down. As
such the overall market is forecast to
grow by a very modest 4% between 2016
and 2021.
The ‘Roofing Market Report UK – 2017-2021
Analysis’ report is published by AMA
Research, providers of market research and
consultancy services with over 25 years’
experience within the construction and home
improvement markets. The report is
available now and can be ordered online at
www.amaresearch.co.uk or by calling 01242
235724.

Avonside Group Services
Acquires Bracknell Roofing

Women in Roofing directors, Lynn Street and Denise Cherry, recently presented
Lauren Pollitt, a qualified roofer working at Wythenshawe Housing Community
Group Ltd with a cheque, for a contribution towards driving lessons, to enable
her to fulfil her ambition to become a qualified driver.
Lauren, who has worked in roofing for a number of years and is one of the few,
qualified female roofers in the industry, has recently completed a leadwork course
delivered by the Yorkshire Roof Training Group.
Lauren’s speech at the Women in Roofing Conference 2017 was very well
received and many attendees were particularly inspired by her story. Organisers of
the WinR conference say they are looking forward to welcoming Lauren back to
the Women in Roofing Conference 2018.

Vote of confidence
Bracknell Roofing’s managing
director Simon Smith added, “I
am excited that the Bracknell
Roofing business is now part of
the clear market leader within
the roofing contracting industry
– this represents a fantastic vote of confidence in all of my
colleagues at Bracknell.”
Simon Smith will join Avonside Group as Divisional Director
responsible for the Bracknell operation.

Langley Appoints Well-Known Industry Figure
Langley UK Ltd has appointed a new Operations and Group Development
Manager, responsible for strengthening its Group Training and
Development proposition.
Livia Williams has been appointed to the role, where she will work closely
with Group Training Manager, Mark Dunn, on continuous development of
the Group’s skills and training strategy for the roofing sector. While Livia
will be concentrating on the progression of Langley’s development plan,
Mark will be focused on implementing the training, particularly for
technical installation and product management, whilst growing Langley’s
Basic Competency Programme (BCP) offering for contractors.
Already well known in the roofing industry, Livia has previously held a
number of key strategic roles in her career, and brings vast experience to
the Langley Group companies. Most recently she served as Head of Skills
and Training at the National Federation of Roofing Contractors (NFRC), in

addition to holding the roles of Finance
Director and Vice Chairman at the
Institute of Roofing. Prior to these posts,
Livia worked for three years as the
Director and Co-owner of East Midlands
Roofing College.
Tony Silvestri, Group Managing Director
commented: “Livia’s appointment is an
exciting development for Langley and
highlights our commitment to ongoing
investment in strong leadership, an
effective organisational structure, and
added value depth. With her experience and knowledge of the roofing
industry, we can continue to provide the level of training and support that
our contractor network requires.

Wienerberger Welcomes New Managing Director
Keith Barker has been appointed as Managing Director of Wienerberger,
the UK provider of building material solutions, following a wider
European management reorganisation, which will see current MD, Harald
Schwarzmayr, take the position of Chief Operating Officer of Pipelife
North & Western Europe.
Barker, currently Wienerberger UK’s Commercial Director, has been on
the UK board for seven years and has played a key role in shaping the
strategy of the business. He will assume the new role from September.

He commented: “I am excited to be
taking this next step and helping
further shape and mould
Wienerberger’s future within the UK.
We’ve seen some fantastic growth
under Harald’s time as Managing
Director and I’m keen to continue to
expand on this success.”
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Last Call for CRO Cards

Core Capital Invests in Avonside for Expansion

The Construction Skills Certification Scheme
(CSCS) is reminding the industry that time is
almost up for 85,000 Construction Related
Occupation (CRO) cards.

Redwing Roofing Wins Redrow Homes Contract LRWA Launches Inaugural Liquid
Roofing and Waterproofing
Awards
The Liquid Roofing and Waterproofing Association (LRWA)
will host its first ever industry awards, the LRWA Awards &
Gala Dinner at Hotel Football in Manchester on Wednesday 8th
November 2017.

CSCS withdrew the CRO card at the end of
March this year and all CRO cards issued since
October 2015 expire on 30th September 2017.
CSCS Head of Communications Alan O’Neile
said: “In early 2015, the Construction Leadership
Council (CLC) announced (via the Industrial
Strategy: Construction 2025) that skills
certification card schemes carrying the CSCS
logo must only certify those occupations with
nationally recognised construction related
qualifications, i.e. NVQs or approved equivalents.
“The CRO card was issued without the
requirement to demonstrate the applicant has
achieved an appropriate qualification and as
such does not meet the expectations of the CLC.”

LRWA members including liquid waterproofing manufacturers,
contractors and suppliers, are invited to attend with guests, to
recognise the quality, professionalism and the finest
workmanship of one of the fastest growing sectors of the
roofing industry.

Core Capital Partners LLP, the UK private equity fund, has become the first institutional
shareholder in Avonside Group Services, UK market leaders in new build residential roofing
and leading installers of commercial and industrial roofing systems. The investment will allow
Avonside to accelerate its expansion plans.
Avonside has 29 branches across the UK and has grown organically and by acquisition. The
most recent acquisition was Bracknell Roofing, completed in July 2017.
Avonside’s existing management team is led by Tony Burke as Executive Chairman and
Andrew Morley as Group Operations Director, now joined by Stephen Edwards, Managing
Partner at Core Capital.

Card holders who do not take any action will be
unable to apply for another CSCS card or gain
access to construction sites.
What each individual card holder needs to do
next depends on the qualifications they hold. For
more information visit www.cscs.uk.com/cro.

PASMA’s New Head of
Technical Support
PASMA, the international not-for-profit
body for the mobile access tower industry,
has appointed John Darby, 34, to the
newly-created post of head of technical
support. He joins the association after ten
years with the Youngman Group - now
Werner UK - where he was involved in
developing new
products for the
access industry.
Says John: “My ten
years with
Youngman have
been extremely
rewarding and enjoyable. I now look
forward to working at the heart of the
industry and helping shape the future
direction, work and role of the association
and supporting its many members.”
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Tony Burke, Avonside Executive Chairman, commented: “Since leading the MBO of Avonside
in 2003, we have grown with reliance on internally generated cashflow and have created a
national, market-leading roofing business. Bringing in an external institutional investor, who
has seen and supported rapid growth across a range of businesses, will bring a new
perspective to our board and help accelerate our success.”
Stephen Edwards, Managing Partner at Core Capital added: “Avonside is already a very
successful business, with a high-quality management team and a strong presence with its
major customers. With our experience in rapidly growing companies, we see considerable
opportunity for Core to support Avonside as it further builds on its market-leading position,
driven in part by the favourable dynamics of the UK new housebuilding market.”

The UK Green Roof Market Report
The UK Green Roof Market First Assessment report
was recently published, showing data on the size,
value and growth of the UK’s home-grown green roof
market.
Produced by Livingroofs.org, the report shows that the
UK green roof market is delivering a healthy 17%
increase in growth year on year.
“Roofing is sometimes viewed in a narrow context,”
says James Talman, CEO of the National Federation of
Roofing Contractors.
“But the continued expansion of the green roof market plays an essential role in highlighting the
diversity of the industry. Apart from the ecological, environmental and social benefits green roofs
provide, they also are important in creating rewarding careers for multi-skilled professionals.
“We are pleased to support the green roof industry in its quest to see other large urban conurbations in
the UK following the Greater London Authority’s lead on ‘greening’ our cities.”
The report demonstrates there is a green roof market focus in London, where 42% of the market
currently is focused, partly due to its planning policy. But as the report also states, there is potential to
grow the market in urban areas across the UK. Future growth is likely to come from strategic city and
region planning policies, particularly with the election of the new ‘Metro Mayors’.

Redwing Roofing has been awarded the contract for roof tiling works at Redrow
Homes’ new development at Penlands Farm, Haywards Heath. The first phase of the
development consists of 118 new build houses and apartments and is due to start
works this October, with completion estimated in 12 months’ time. Redwing will be
tiling the development’s pitched roofs using Forticrete’s Gemini concrete
interlocking tiles.
Redwing Roofing is owned and run by Jason McCarthy and Daniel Burgan who
started the business in 2013. Since then, turnover has doubled every year and the
firm now employs 4 office staff and 35 site operatives. Daniel puts the company’s
outstanding growth down, in part, to the booming housebuilding sector, although
he cautions that growth slowed this year following Brexit uncertainty, the General
Election and supply shortages.
Still looking to expand
“We’ve enjoyed huge success over our first four years and we’re still looking to
expand”, says Daniel. “We’ve already employed a trainee estimator who was
involved in the Redrow tender process and we will need to take on another
contracting manager soon.”
With over 30 years experience combined, Redwing Roofing was a finalist in the UK
Roofing Awards earlier this year and has an established track record working with
other developers, such as Taylor Wimpey and Riverdale Developments.

Award categories include ‘Liquid Roofing Project of the Year
over 1000m2’, ‘Liquid Roofing Project of the Year under
1000m2’, and, to recognise the diversity of liquid waterproofing
with applications such as podium decks, car parks and
balconies, there is the ‘Liquid Waterproofing Project of the
Year Award’.
The event will also see a ‘Trainer of the Year’ and ‘Student of
the Year’, as well as recognition for an individual or company
that has made a special contribution to the liquid roofing and
waterproofing industry.
LRWA CEO, Sarah Spink
said: “The first LRWA
Awards & Gala Dinner will
not only help raise the profile
of liquid waterproofing, but
also celebrate the
achievements of flat roofing
contractors, liquid
manufacturers, suppliers to
the market and those training to become part of the industry.
It’s important we recognise their hard work, commitment and
success in a place where we can all come together, network,
and have a good time.
To register or enter the awards, email Sarah Spink on
sarah.spink@lrwa.org.uk.

GAP Acquires SIG Building Plastics and SIG Windows
General All-Purpose Plastics Ltd (GAP), the Lancashire-based manufacturer, stockist
and distributor of PVC-U roofline, doors and windows, has acquired SIG Building
Plastics and SIG Windows from SIG UK Exteriors.
The deal includes 66 depots and business units, plus staff and the sales and
marketing teams that support them.
SIG Building Plastics and SIG Windows are made up of four specialist areas of
Drainage, Sheet Materials, Windows and Roofline. They include Scotplas, Omnico,
CFS, PBM-DQS, Summers, Armour, Roplas, Toogood, Drainex, Plastics Pipe
Supplies and Project Plastics. SIG’s Formerton Sheet Sales and Specialised Fixings
businesses are also included in the deal. Ownership of all the brand names and
trading styles transfers to GAP.

GAP’s Group Sales & Marketing Director, Paul Sowerby,
commented “From the first meeting with SIG we saw a wellorganised, profitable business and a focus on supporting local
tradesmen with the best quality products at the keenest
possible prices. Their network of busy depots is particularly
strong in the South of England and so provides us with reach,
but limited overlap with our own existing network. It all
makes for a perfect fit.”

Launched 24 years ago by co-founders, Simon Bird and Charles Greensmith, GAP
reports 31,000 customers nationwide - including several of the UK’s national and
regional house builders, maintenance contractors and housing associations through two factories and its 46-depot network, which it has been extending at the
rate of one new facility per month.
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Maintaining Single Ply Standards by
Supporting Skills and Training
Skills and knowledge
The backbone of the Single Ply Roofing Association is its Quality
Standards. But standards alone are not enough. An installer needs
to have the correct skills and knowledge to understand and comply
with those standards. Not only that – those people who interact
with or maintain the roof following installation also need to
understand how to look after it properly.
Training and assessment
The new online training and assessment tool is free to use and is
accessed via the SPRA website: www.spra.co.uk. It has been
created by the SPRA Small Roofs Group, made up of SPRA
membrane members, to offer an easily-accessible resource that can
improve knowledge across the sector. The learner can go through
the modules as many times as they like before taking the test.
SPRA single ply manufacturer members offer training for installers who use their products, and SPRA has
approved many of these courses as ‘Basic Competency Programmes (BCP).

Ask most people in construction, and they will tell you that, not only are there not
enough skilled and knowledgeable people to go around, but that not enough is
being done to encourage new and, more importantly, young people into the
industry.
That is why Single Ply Roofing Association (SPRA) has created a new online
training and assessment tool in addition to now offering Installer membership.
These two initiatives plug gaps in the existing SPRA training and membership
offer and are further supported by the newly approved ‘Damage Protection
Guidance’.
The SPRA is a specialist federation and as such it has a duty to support and
promote the single ply roofing sector - not just for the benefit of members, but for
the industry as a whole. Over the last two years, SPRA members have come
together to address the issues of skills and quality. Their hard work has resulted
in these complimentary initiatives, which will both increase knowledge and
skills, and improve quality across the single ply sector.

Successful completion of the test will result in a special SPRA
certificate which the installer can use to demonstrate their
knowledge. The training tool will also promote both SPRA
standards and guidance, but also further education and training
opportunities.

Cathie Clarke, Chief Executive Officer of the Single Ply Roofing Association

Achievement of the Level 2 Single
Ply NVQ is a key criterion of
Installer membership. It is hoped
that this initiative will quickly help
to increase the number of qualified
installers working in the sector and
available to our members.
The care and maintenance of a
single ply roof following installation
is a key factor in its ongoing
performance, sustainability and
reliability. A lot needs to be done to
educate after-trades and those
responsible for ongoing
maintenance. That is why SPRA has
also developed a newly revised

Damage Protection guidance document, but with the added benefit of a free
‘Toolbox Talk’ section at the back. SPRA hopes that this new resource will be
widely used as a simple and effective way of tackling this important issue.
All three initiatives are important milestones for SPRA and the wider industry. It
is hoped that they will create a step-change in the numbers of properly trained
and qualified installers across the UK, and will further promote single ply as the
flat roofing option of choice.
About the Single Ply Roofing Association
Established in 1978, the SPRA promotes single ply roofing systems and the highest
standards of products and application. Its members are roofing contractors, distributors,
suppliers and manufacturers. It promotes employment and training opportunities and the
export of its members’ products and services. SPRA provides help and guidance to all
users and specifiers of single ply roofing systems.
Visit www.spra.co.uk to find SPRA members and information on specialist training,
downloadable technical guidance, industry news, awards and events.

SPRA single ply manufacturer members offer excellent training for
installers who use their products, and SPRA has approved many of
these courses as ‘Basic Competency Programmes (BCP). Because
any BCP will cover elements of the full Level 2 Single Ply NVQ, a
trainee is already part-way to achieving this qualification. The BCP
allows experienced workers access to a special three-year CSCS
card which gets them on to site, and provides them with plenty of
time to gain the full level 2 qualification and a blue Skilled Worker
CSCS card. SPRA also currently offers a £50 grant (in addition to
CITB day rate grants) to installers who successfully complete the
BCP.
SPRA is the only organisation that is approved to deliver the
Special Applied-skills Programme (SAP) and Specialist Upskilling
Programme (SUP) for achievement of the Level 2. It is also able to
deliver this qualification through Onsite Assessment & Training
(OSAT) for experienced workers. All programmes are open to
members and non-members of SPRA. There are CITB grants
available for registered companies for SAP, SUP and OSATs with
additional funding currently available for OSAT – making this a
particularly attractive option at the moment. It is also worth noting
that CITB funding will be reduced from April 2018, so now is a
great time to get employees trained!
Installer membership

SPRA recognises the contribution to single ply roofing provided by sub-contractors and sole trader installers.
Now there is a comprehensive training path available for them.
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SPRA recognises the contribution to single ply roofing provided by
sub-contractors and sole trader installers. Now that there is a
comprehensive training path for installers following the creation of
the SPRA online training module and manufacturer BCP, SPRA has
been able to create a new Installer Membership category to allow
access to SPRA benefits for this important part of our industry.

Enquiry 65
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Supporting the Future Generation of Roofers
Mat Woodyatt, Technical Training Manager at Redland, reflects on the
importance of training and acknowledging the next generation of roofers,
following the company’s recent Apprentice of the Year competiiton.
The roofing industry – in common with the rest of the
construction industry – is seeing the rapid emergence of new
technologies and regulations against a background of intense
competition that shows no signs of lessening. This fast-changing
environment is made the more challenging by ongoing skills
shortages.

Joe works at West Country Tiling in
Frome and trains at the NCC South;
while Tom is with Truro-based
Wheeler Roofing Services and trains
with the South West Roof Training
Group in Exeter.

The sector must recruit 700,000 more people to replace those
retiring or moving on, plus an extra 120,000 if the government’s
aim to build one million new homes by 2020 is to be achieved.
In this context, it is critical that the sector continues to migrate
young people – and those seeking career changes – into its ranks.
Our own research shows that by far the most common reason
why people join the industry is having friends or family in roofing.
That’s all well and good, yet plainly insufficient in itself – so we
must ensure that ‘brand new’ entrants are also attracted and
retained by the sector.

Redland’s Technical Training Manager, Mat Woodyatt puts the roofing apprentices through
their paces, examining an example rig to spot deliberate mistakes.

Quality and fulfilling education is key to this, and support for
colleges – by the trade, manufacturers, distribution and
associations – is imperative. For example, Redland offers a
comprehensive student support scheme. This programme provides
a range of support items to ten selected colleges and training
groups – delivering technical training from the company’s
National Training Centre (NTC) team, alongside complimentary
tiles and accessories to practice with, through to plant tours and
access to online learning modules. Particularly valued, we’re told,
are product donations – giving students the opportunities to work
on different types of materials, and experience varied systems: as
they would in real life.

Joe Stadling, Redland Apprentice of the Year 2017

Tom Knight was awarded Highly Commended in
Redland’s Roofing Apprentice of the Year competition.

Both found the competition not only
challenging but also rewarding,
introducing them to another side of the
industry. “The competition was really
good but it wasn’t what I’d expected
and took me and everyone else out of
our comfort zone,” commented Joe;
while Tom could see it furthering their
careers in the long term: “It really
boosted my confidence and taught me
skills that I would need to run my own
business, presentation particularly,” he
said.
As Andy King, President of the
National Federation of Roofing
Contractors (NFRC), points out, the
competition was not simply to reward
roofing skills but also to highlight the
industry’s future leaders and
entrepreneurs: “The competition itself
took all of the lads outside of their
comfort zone and, as a judge, it was
interesting to witness the individual
way they adapted to the various
challenges.

The programme is a part of a wider strategy to upskill the
industry; and the acme of this is the recent Apprentice of the Year
competition. 2017 is the inaugural year, and entrants were tested
and judged on all-round ability, including business skills, to see if
they have what it takes to, one day, run their own company. It
was not solely about their skills on the roof.
The competition was won by Somerset’s Joe Stradling and, in a
West Country double, Cornishman Tom Knight, was awarded
Highly Commended, a category created to acknowledge how
close he was to the top award.

With this competition there were no practical
exercises, instead the focus was on learning roofing
business skills.

“With this competition there were no
practical exercises, it stretched them
mentally and gave them an insight to
estimating, fault finding and working
as a team to produce a business plan.
All good skills to learn if you intend to
run your own business in the future.
“My thinking on recruitment of
potential apprentices for the future
revolves around getting into schools
and offering construction as a serious
career option, not just something to do
if you are not the academic type. As an
industry, we also have to improve our
image and make the whole package
more appealing to youngsters.
“As the situation stands at the
moment, we have an ageing workforce
whose numbers will naturally dwindle
unless we start to improve our
recruitment procedures. This is a
construction industry-wide problem
not just in roofing: we need
engagement with the housebuilding
sector and the larger main contractors
to invest in the future and realize that,
if we do not do this, the industry will
eventually grind to a halt.”
And with consideration already being
given to the Apprentice of the Year
2018 competition, the commitment is
there to nurture the next crop of
aspiring roofers – and we imagine that
the standard will only be higher.
Beyond the competition, manufacturers
that are in the industry for the longterm also realise that training is
paramount and have spent a great deal
of time and effort in establishing
quality facilities and devising new
training methodologies., so that the
opportunities for roofing contractors to
upskill – and re-skill – their workforces
with confidence are many.
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BLM Launches Get Lead! App

Skills & Training

BLM is strengthening its support to roofing contractors and
Leadworkers with the launch of a new smartphone app.

Close the Skills Gap with the
Basic Competency Programme
Janine Brady - Marketing Manager, SIG Roofing
With an estimated one million new homes set to be built over the next five years,
construction companies now have more opportunities to win new business. This is
great news; however, finding enough skilled workers to complete these projects is
a problem that’s facing both the roofing sector and wider construction industry.
As many will know, not enough young roofers are joining our
sector with the necessary skills. In addition, a large proportion of
the roofing workforce are set to retire, with CITB statistics
showing that 400,000 construction workers are likely to retire
over the next 10 years - lucky for them, but we don’t want to lose
their skills! It seems, therefore, that the challenge we face is
two-fold. As well as attracting more young people to join our
profession, as a sector we need to become more adept at training
and upskilling. We need to encourage young people to view
roofing as a life-long profession from the get-go, so we can all
reap the long-term benefits of safe and compliant roofs and
quality workmanship.

All the way to the top
Of course, to work in roofing or construction, you need a
Construction Skills Certification Scheme Card (CSCS) as proof
that you have the required training and qualifications. A Green
CSCS Card, which is valid for six months, is initially given to
those without qualifications or training. However, and this is
where the real benefit is, by obtaining a BCP Certificate and
combining it with the HSE Working at Height CSCS test - a
trainee can register for a Red Experienced Worker Card, which
will instantly permit three years on site. This then allows the
trainee to study for their NVQ/SVQ Level 2 qualification whilst
gaining vital on-site experience. Thereafter, NVQ certification
will take them all the way to the top and the Blue Skilled Worker
Card.
BCP courses are structured to include knowledge and
understanding of product systems, health and safety, and welfare
12| Roofing Today

Search results will be listed by closest proximity,
with additional information including contact
details, web address and directions and the
ability to call or email the branch directly from
the app.
App users can also find answers to the most
frequently asked questions about lead production, technical aspects of
Rolled Lead Sheet such as quality, weight, sizing and correct use, as
well as orders and delivery.
Russ Taylor, Sales Development Manager at BLM British Lead, said:
“The BLM Get Lead! app is the first of its kind for the lead industry.
We gave the features and content considerable thought to ensure it
offers a one stop solution for any roofer or builder using BLM’s
products.”
Whether it’s the installation guides and how-to videos, stockist
locator, calculators or product information, we are confident there is
something here for everyone and it will provide a convenient reference
tool for the future”, added Russ Taylor.
The app is available free of charge for both Apple and Android devices.

Training is one of the key drivers to achieving best practice in
roofing and meeting quality standards. From apprenticeships and
employer partnerships, to working closely with schools and
colleges, there are various ways in which we can nurture and
train new talent. However, not all companies can afford to have
workers off-site for a significant period of time, and many smaller
contractors may not have the capacity or budget to upskill their
teams. This is where the Basic Competency Programme (BCP)
comes in.
Launched in 2015 by the Roofing Industry Alliance and CITB,
and fully endorsed by the National Federation of Roofing
Contractors, the BCP is designed to support those without any
roofing qualifications. Unlike other courses that may be more
costly and time-consuming, BCP courses offer value for money
and are short in duration (typically around 2-3 days). They are
also delivered exclusively by manufacturers and offer practical
hands-on training.

The Get Lead! app offers many benefits,
including full product information, installation
guides including exclusive video content
covering some common leadwork applications
and some of their key ancillary products, weight
and roof pitch calculators and a stockist locator,
enabling users to search for their nearest British
Lead supplier by current location or postcode.

at a recognised level and they support training, competencies and qualifications
across all roofing disciplines. To date, around 40 manufacturers offer BCP
courses covering Roof Tiling, Sheeting and Cladding, Built Up Felt Roofing,
Liquid Roofing, Single Ply Roofing and Traditional Metals.
BCP provides the next generation of roofers with a more easily achievable route
to becoming competent and qualified and makes it more likely that they will
stay in the roofing sector. Plus, a more knowledgeable, competent and multiskilled roofer will be more attractive to employers – meaning improved career
prospects. And, from the employers’ point of view, the individual also has a
better understanding of the roofing sector and is more competent when
installing products and naturally more valuable to them. Ultimately, they will
become a benefit to their employer and are likely to further progress in roofing.
The benefits of BCP aren’t exclusive to new roofers either. For those who
already have a higher level CSCS Card, completing a BCP course can help them
gain experience of using other products/systems and become multi-skilled
across several products and disciplines – with the option to have additional
training or qualifications should they wish.
To date, more than 1,000 individuals have achieved the BCP certificate, and the
numbers are growing fast. With the opportunity to fast track your training,
expand your skills set, grow your business or ignite your career, it begs the
question…why are you waiting?
SIG Roofing can be contacted for further information by calling 01480 466 777 or visit
www.sigroofing.co.uk.
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Roofline

Let’s Look at the Roofline
Dave Osborne from Swish takes a look at the roofline – the part of a building
where the roof structure meets the walls - and where detailing needs careful
consideration to ensure the long-term integrity of the building envelope.
The roofline is a tricky area where two
expanses of quite different materials meet the roof tiles and the brick wall. Each does its
job well but neither is completely satisfactory
in covering this crucial junction.
Consequently, the roof-to-wall union has to be
defended rigorously against water and wind
ingress, whilst at the same time, allowing
proper ventilation of the roof void to take
place.
But, you may ask,why ventilate the roof void
at all – why not seal it all up and be done? A
perfectly valid question, but the answer is rot.
Protecting against the scourge of rot
Every day, building occupants generate huge
amounts of hot air which is laden with water
vapour. And, as we all know, hot air rises. In
addition to this, moisture occurs naturally in
the air outside and a lot of this damp air finds
its way into the roof void.
Now, consider that the average attic is a cold
uninviting place that encourages moisture to
condense on its vulnerable timber surfaces
and you have the perfect micro-world in
which mould and rot can take hold if the airborn moisture is not kept moving.

Swish Roofline systems - fascias, soffits, bargeboards and ventilation components - for protecting and ventilating the eaves and
roof-space to guard against the scourges of condensation and rot.

Cellular PVC – the material of today

Co-ordinating finishes

Cellular PVC is probably the most efficient
material for use at the roofline because it costs
roughly the same as timber to install and requires
no maintenance. Most importantly, especially
from any householder’s point of view, when it is
installed correctly it will probably last the lifetime
of the dwelling.

Cellular PVC is an extruded, foamed material
with an integral smooth and durable skin. A
wide range of colours and foil finishes are
available, providing a considerable degree of
flexibility in co-ordinating with popular
window and door styles, as well as coloured
rainwater management systems.

Roofline systems, the broad, industry term to
describe fascias, soffits, bargeboards and all
the associated ventilation components, are
rather good at the double trick of protecting
the eaves while fully venting them.
Timber was for many years, the preferred
material for roofline components, but a
softwood fascia board is unlikely to survive
more than a decade, especially if it doesn’t
receive regular maintenance.
Cellular PVC boarding is the most efficient material for use at
the roofline.

As far as roof void ventilation is concerned, the
preferred method these days is to use a
continuous venting unit that sits on top of the
fascia board and supports the roofing felt and the
lower row of tiles. This method does away with
slots or ugly vent discs set into the soffit board.

The preferred method of roof ventilation is a continuous
venting unit that sits on top of the fascia board.

On a very practical note, Cellular PVC roofline
systems are also good at providing both visual
and physical support for the other essential
components in rainwater management – guttering
and downpipe systems with all the attendant
bracketry and fixings.

Cellular PVC Roofline products from my own
company, Swish Building Products, also
represent an environmentally responsible
use of plastics. Not only do they not contain
CFCs, lead or cadmium, which are
considered harmful to the environment, but
the business itself has also taken huge
strides over the last decade to reduce its
CO2 footprint and use of water in
manufacturing. Cellular PVC also has a very
long-life span and when replaced, can be
fully recycled.
For us, the roofline forms an integral part of
a complete rainwater system - guttering, fall
pipes and attendant bracketry – all designed
to efficiently collect and dispose of rainwater
run-off in a complementary range that will
be an attractive and practical addition to any
building.
Dave Osborne is Technical Manager for PVC
roofline and rainwater systems specialists, Swish
Building Products. For more information on Swish
Cellular PVC roof line products, call 01827 317
200 or go to www.swishbp.co.uk.
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Roof Contracting

Roofing Contractors are the
Squeezed Middle
The term the ‘squeezed middle’ has become political shorthand to describe
great swathes of people in the UK who have been hit hard by rising prices
and the relative decline in real wages. Bracknell Roofing’s managing director,
Simon Smith, says the term is equally apt for roofing contractors.
It’s no exaggeration to say that the UK roofing industry is still feeling the
effects of the last recession, which started nearly ten years ago. Whilst the
economy has since recovered, the knock-on effects have been much longer
lasting.
Don’t get me wrong – it’s not all doom and gloom. Businesses like us have
had to roll with the punches, and it’s made us up our game because we’re
caught squarely in the middle between suppliers and customers, both of
whom have applied real pressure from each side.
Let’s start with materials. The supply of some materials has been the
worst it’s been in my 20-something years in this industry. Whilst the
availability of some core products, such as timber roofing batten, has
remained largely unaffected, the availability of materials such as concrete
roof tiles has been severely stretched, with supply lead times of up to six
months in the worst cases.

At this point, it’s also worth mentioning that the construction
industry lost a lot of skilled workers during the recession, who are
yet to be sufficiently replaced, and the roofing sector is no exception
in this. We’re lucky that, as a mature business, with a mature
supply chain, we can retain a skilled workforce, but, despite
improving employment across many sectors, it’s not easy to attract
the next generation into the industry, who are required to address
growing demand in the future.
So, at the one end, we can’t get materials fast enough and they’re
costing us more. At the other end, we’re under pressure from our
customers to increase capacity and minimise price increases.
What have we done about it?
The issue with the availability of materials is a classic ‘bullwhip’
effect in the supply chain – where customer demand increases
faster than the capacity to supply. The further from the whip handle
you are in the supply chain, the more the ‘bullwhip’ stings. As the
middleman, we are working very hard with our customers to
cushion the sting, and, if I say so myself, we’re doing a good job of
it.
Improved communication

I’ll confess to a degree of sympathy for the issues facing manufacturers,
which have been well documented; and it is encouraging to see tile
manufacturers investing in new production lines, curing systems,
extrusion mouldings and so on. But, the fact remains, that this is an
untenable situation for a core product that, even a year ago, we could get
‘off the shelf’ in as little as seven days, in most cases.
It’s not just availability, rising costs are another big concern. Through
gritted teeth - we understand that costs have risen over the last 12
months, due largely to the pound taking a nosedive against other
currencies in the wake of the Brexit vote. Praise where praise is due to
suppliers, because, at a time when they could have taken real advantage
of the market forces of supply and demand and hiked their prices, most
have behaved relatively responsibly. I’d like to think this is partly due to
the maturity of the relationships within the industry, and there is a level of
camaraderie where we’re all trying to look after one another.
There are some macro factors we can’t escape, such as deteriorating
exchange rates, one-off raw material shortages (as seen with products like
lead), and certain insulation products incurring significant price increases
over the past year.

The main thing that has come
out of being the ‘squeezed
middle’ is that the lines of
communication among us,
suppliers and customers, have
markedly improved. There was
a time when the procurement
of materials accounted for less
than 5% of our time and
resources. It’s now nearer to
between 10% and 25%
because of the near-constant
dialogue with suppliers about
their production schedules and
allocating slots for the materials we need. And, of course, this can
change in an instant when build schedules move or suppliers
produce less than forecast, meaning significant additional work for
our operations team to ensure we get the right material on site, at
the right quantity level, in anything like the right timescale.
It’s also meant that we are making commitments to buy materials at
a much earlier stage in a project build programme than we’re used
to, which, of course, has its own financial impacts.
These are extraordinary times, and we are taking extraordinary
measures to ensure a good service is provided to existing contracts
and in laying the groundwork for securing new ones. Thankfully, at
Bracknell Roofing, we have a very strong and committed team,
which has enabled us to make a good job of dealing with all of
these exceptional challenges.
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Online Market Trends

Market Trends for Online Roof
Product Sales
It’s almost two decades since the first roofing merchants added online sales
facilities to their businesses. Contractors soon saw the benefits, and now online
roofing product sales increase every year. Here, Chris Graham, Brand Manager at
Roofing Superstore discusses the changes he’s seen and future market trends for
online roofing product sales.
interest in products with environmental credentials, and it is not always
easy or possible to compare those products like-for-like.
We have also found a rise in the number of roof tiles and slates being
bought online. Manufacturers have adapted to make it easier for us to sell
their tiles online - we can arrange to send samples, for example – and it is
a very convenient way for people to get exactly what they are looking for,
delivered direct to them.

What are the most significant changes and trends you have noticed
since Roofing Superstore first launched?
When we first started trading, contractors were often buying online
because they were looking for the cheapest way to do the job. You will
always get people who only want to buy on price, but there is now
more emphasis on getting the best deal for the best materials for the
job, and that can only be a good thing. Trade customers know that if
their customers are prepared to pay, it will mean a better, longerlasting finish for the property owner, and it’s less likely there will be
post-completion problems for them as a business.

Are customers asking different questions nowadays compared to back
then, and if so, what are they?
Both trade customers and end users have often researched and are very
knowledgeable about the materials we sell, nowadays. Because much
information is already available to our customers through the website, I’ve
found that questions can be a lot more technical or specific to individual
projects.
I’m really quite proud of the knowledge I’ve gained working here –
although if we ever have a technical question we’re not sure about, we
have very good relationships with our suppliers, and their expert teams,
too. You do get asked all sorts – I was once asked if a pigeon could fit
down a 140mm downpipe! I guess it would depend on the size of the
pigeon!

Do you feel that there has been a general shift in buying behaviour
from visiting a merchant to ordering online?
For many customers, definitely. We recently conducted a survey of
people who are responsible for buying construction trade materials,
and 94% said that they would consider buying building materials
online, or that they already do so.

How have building practices and processes evolved?
There have been significant developments, particularly on the
environmental side of things and meeting energy efficiency targets. We are
asked daily about U-values and how regulations can be met using
insulation. With better insulation comes the need for improved ventilation,
which we’ve also seen become increasingly important.

What do you think is the reason behind these changes?
We know that the biggest benefits our customers talk about in terms
of buying online are the extensive choice of products (Roofing
Superstore lists over 31k roofing and general building products) and
the fact that specialist materials, in particular, are easy to find and
purchase on the internet.
Also, a large proportion of our customer base is located in either very
built up areas or very rural areas. Those customers save time by not
getting stuck in traffic or travelling to and from a merchant, as they
can order 24/7 and have their building materials delivered direct to
site.
Architects use us as a reference for specialist products – we have all
the information available in one place - and refer contractors to us to
ensure those products are used, by sharing a link.

Have building regulation changes over the past few years influenced
buying behaviour?
The biggest impact for the roofing industry has undoubtedly been the
latest revision of BS5534, which recommends replacing or combining
mortar with dry fix products and mechanical fixing. That’s meant we’ve
not only seen an increase in demand for these products, but we’ve also
seen significant innovation and product development in these areas from
many manufacturers.

How have the types of products requested by consumers changed
since RS launched?
We have significantly more products on the site now than we did back
then, and are continuing to add more every day, so I find that product
requests are more diverse and can be challenging. There is a lot more

What are the most innovative roofing products you have stocked at RS over
the years, and how much have they changed?
I am excited about solar tiles. People are still developing an understanding
of the products and their value, but I believe there is lots of potential there.
We’ve also just recently listed sun tiles – these are effectively ‘a clear roof
tile that replaces one of your existing roof tiles’ to get light into a loft or
attic room.
What trends or changes do you think will take place over the next decade?
The move towards researching and buying products online will lead to
greater product innovation and sustainability, in my opinion.
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Contractor’s Column

Are We in Danger of Becoming Busy Fools?
Tony Burke, Managing Director of Avonside Group Services

Irrespective of the overall health of the private developer sector (given that we read
differing views almost daily these days), I guess most of us roofing contractors are
experiencing heightened demand for our services.

not up to the required standard that we require in order
that we can install a roof to be proud of, and that is
acceptable to both our client and their client?

Caution is required as we, as an industry, focus upon meeting the demands of our
housebuilding clients, as they attempt to deliver the increased numbers that society,
and government targets, require from them - and that is before we gear up for the biannual pressure points that come with the half and full year-end madness that always
ensues.

I feel that it is important that we remember it is only us
- as a trade and as individuals - that can have the
confidence and self-discipline to ensure that we are not
drawn into agreeing to requests that in all honesty we
know will not allow us to leave our client’s homeowner
with the best roof possible.

Roofing contracting has become a sector that is under an incredible amount of scrutiny
regarding standards of quality and safety. Indeed, the UK roofing sector now demands
the mindset of a truly professional approach. And rightly so – personally, I think this
has been long overdue.
Pressures
Unfortunately, despite the new British Standard 5534 being introduced as well as
stricter NHBC regulations and controls, and precisely because of the seasonal surge in
demand that perennially occurs, it is not unusual for the most consistent question from
site managers to be:“When can you get the roof done?”
Site managers are clearly operating under their own particular pressures - and this, I am
sure, is not helped by delays that the site has suffered usually long before we arrived to
carry out our works; as well as, in recent months, the extended lead times of many
products. However, we have to ask ourselves a number of important questions before
we respond.

“I feel that we all need

to remain true to our
own professional values,
in as much that we
ensure we are not
forced to work so fast
that a compromise of
quality or safety could
creep in.

”

I am sure that every trade is experiencing very similar
pressures across their own operations. However, with
our works being carried out at height from a scaffold,
which everybody else (apart from the roofers) would like
to be ‘out of their way’, I think we need to confidently
and firmly protect our part of the build program in order
that we truly can have time to take pride in our work the performance of which we are held responsible for, in
the longer-term.
Communicate

Of course, productivity on any busy site will always be of paramount importance, but I
feel that we all need to remain true to our own professional values in as much that we
ensure we are not forced to work so fast that a compromise of quality or safety could
creep in.
Ask yourself, how many times in the last few months has your scaffold been lower than
450mm from the top of fascia? Or, how many times have you inherited work that was
20| Roofing Today

We should be proud to communicate to our clients that
new regulations and professional control measures have
raised the standards of roofing throughout the UK, and,
importantly, have brought a new level of respect for the
trade as a whole. As with all things in life it’s about
getting the balance right between prompt delivery and
maintaining standards – and, purely from a self-interest
perspective, there should be no conflict of interest in
this respect.
The bottom line is that with good levels of
communication and a commitment of service based
around safety and quality, everybody involved in the
process should benefit from a great finished product that
will perform for many, many years to come.
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Clay Tile Designs

Clay Tile Roofs
- Limited Only by the Imagination
Amanda Green, Marketing Manager for SIGnature Clay Tiles
Despite being one of the oldest building materials around, it’s easy to see why clay
tiles remain a popular choice with roofers, architects, and specifiers for both new
buildings and renovation projects, including historic properties. Renowned for their
versatility, durability, and outstanding aesthetics, clay tiles exude exceptional
character and strength, and are known to add value to a property over time. Clay tiles
also offer a low maintenance solution, and unlike other materials whose colour can
fade, they substantially retain their natural appearance. What’s more, as the colours
mellow over time and take on more character, they even improve with age.

Cladding: all types of clay tiles offer major technical and
architectural benefits as façade cladding. This is
particularly suitable for disguising an uneven base, for
poorly constructed cavity walls with thermal bridges, and
for properties that require improved soundproofing or
insulation. Partial façade cladding can even be created to
achieve certain façade accents, and as the tiles weather
their appeal is further enhanced. .

However, when it comes to the design possibilities offered by plain clay tiles, they
truly come into their own. From patchwork designs, conical roofs, and eyebrow
detailing, to curved roofs and cladding, there’s an infinite number of exciting designs
that can be achieved. With such a wide variety of styles, shapes and tile colours
available, any roof can be brought to life. Whether renovating an older building and
blending with the locality, or creating a striking roof for a new property, clay tiles
open the doors to design creativity. So, let’s take a closer look.

Intricate patterns: handmade ornamental clay tiles are
often called upon to recreate intricate patterns on historic
buildings. For example, using a mixture of plain clay tiles
and bullnose tiles in different colours, original
polychromatic diaper patterns that run across the roofline
can be created - a task that would be impossible to
achieve simply using plain tiles. Suppliers such as
SIGnature offer a specialist range of Fishtail, Club Roof,
and Double Shouldered Club ornamental tiles that are ideal
for restoration and heritage properties. Used in combination
with plain clay tiles to create intricate patterns and
designs, these tiles tend to be used by experienced
contractors who can lend an artistic approach.
When it comes to clay tiles, design creativity is limited
only by the imagination. The rich tones and undulations of
a clay tile roof can create a stunning aesthetic in its own
right, but by adding extra detailing through patterns,
features, and ornamental tiles, new roofs can become truly
spectacular, and restored roofs can recover their charm and
historical magic.

A mix of SIGnature Handmade Clay Tiles; Henley Weathered, Holmbury Blend and Chartham Red bring their own
colour and natural blending to create a stunning Patchwork design.

Patchwork roofs: This eye-catching design is commonly found on older roofs and
adds unrivalled character and beauty. A private residential farmhouse in Essex
recently opted for a patchwork effect which blended the roof with surrounding
properties and created an element of individuality too. Through a mix of three
SIGnature Handmade Clay Tiles, and used in a ratio of 40:40:20, each tile carried its
own colour and naturally blended appearance to create a stunning mottled effect with
distinctive bright red accents. Patchwork roofs can also be created using hand crafted
or machine-made clay tiles.

Signature Clay Handmade Holmbury Blend Plain tile on both the main roof and
Dormer Tile Hanging help to achieve a mellowed, mature look with a new tile.

Curved and conical roofs: unlike single lap tiles, clay tiles can be cut to vary the
actual width, which is of particular benefit to curved roofs, and they can be laid to
vertical curves also. By simply adjusting the width of tiles, a curve can easily be
maintained on a convex or concave curved roof. Such versatility enables exciting
design permutations with endless configurations. Curved roofs tend to be favoured by
architects aspiring to unique and contemporary designs. Perfect for machine made
clay tiles, these roofs can be designed with either horizontal or vertical curves, or a
combination of both to form a dome. Conical roofs, meanwhile, are normally formed
as a complete circle, such as a turret, and can be achieved using all three types of
clay tiles - handmade, hand crafted or machine-made.
Eyebrow detailing: this form of curved roof is originally derived from thatched roofs,
where the thatch was swept over dormer windows to provide daylight to the
habitable roof void. Best suited to roof pitches of 55°or above, it is a fairly common
design and perfectly achieved using clay tiles.
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Handmade ornamental clay tiles are often called upon to recreate intricate
patterns on historic buildings.
SIGnature handmade, hand crafted and machine made clay tiles
are available nationwide through SIG Roofing branches. For
further information visit www.sigroofing.co.uk or call 01480 466777.
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Natural Slate

Natural Slate for Stronger Roofs
The roofing industry continues its never-ending battle with extreme weather, and with
many home insurance policies failing to cover the repair costs of storm damage,
homeowners turn to their contractor for guidance on products that can cope with high
winds. Here, Nigel Tozer of CUPA PIZARRAS explores the options and offers thicker natural
slate as a solution.
Picture the scene: it’s winter, it’s dark and
stormy. The wind is howling outside, with its
strength increasing to gale force through the
night, and speeds of up to 90mph are being
reached - more in exposed areas. In the cold
light of the morning, homeowners wake up to
find their roof’s tiles scattered on the ground.
Cue an emergency call to a local roofer. Now,
most roofers want to respond as quickly as
possible to these calls, but the ambiguity of
some home insurance policies creates a
challenge for both homeowners and roofing
contractors. For example, some insurers will
have different definitions of a storm and what is
needed for the weather to be severe enough to
be covered under a policy. Other insurers may
quibble about whether the roof tiles were
already loosening prior to a storm.
Homeowners, therefore, need to be savvy about
the roof products they choose for their
properties and contractors can take this as an
its integrity and quality throughout its lifecycle.
opportunity to offer guidance to ensure the
Thicker variants of natural slate are an
right material is selected.
especially strong choice for areas with regularly
stormy weather. It is impermeable, nonIn regions of average weather conditions,
natural slate tiles are often specified in order to combustible, UV resistant and unaffected by
chemicals and pollutants, plus it is resistant to
achieve a particular look. However, their
the growth of mould and fungi, meaning it can
strength and durability also make them ideal
for extreme weather conditions, particularly in last over 100 years in most cases.
comparison to other roofing options. For
We produce a thicker slate to cope with the
example, clay tiles are a popular choice but
most volatile of weather conditions: Heavy 3,
they cannot cope with the same level of high
which has an unrivalled thickness of 7.5mm,
winds and driving rain. Clay easily cracks and providing maximum endurance against high
shatters, especially in colder climates. Similarly, wind speeds and driving rain. As such, the
fibrous asphalt (also called ‘fake slate’) is often product is particularly popular in Scotland and
double nailed and clipped at the bottom to
other exposed areas of the UK with extreme
avoid wind uplift, which actually causes more weather.
issues than it solves. These tiles become brittle An increase in severe weather across the UK
with age and then break easily, so small repairs resulted in updates to the British Standard BS
are trickier due to the fragility of the material.
5534 in 2015, making it compulsory to fix every
Explain the risks

tile on every course, with additional clips and
fixings required on the perimeter tiles. This also
So, it’s important for roofers to explain to their included changes that affected the fixing
customers the risk they will be taking if they
methods of lightweight slate tiles, dictating
specify materials like these, as they will wear
that they must use two nail fixings. This
quickly and become more vulnerable to storm
caused some issues for roofing contractors
damage. If that is the case, insurance policies
operating across Scotland, where single nail
may then deem the roof to have been in too
fixing is the traditional and preferred method
poor a state prior to extreme weather and repair for natural slate. As a true heavy natural slate
costs may not be covered.
tile Heavy 3 offers a solution to this problem
It is far less likely that this could be argued in as it can be fitted with a single nail fixing,
relation to a natural slate roof, which maintains while keeping within the BS 5534 guidelines.
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Natural slate is considered a premium product
so some customers may be wary of the costs
outweighing the benefits. However, this is
where the roofing contractor can help guide the
customer to making long-term savings while
also benefiting from the profits of the initial
install.
Durability
For example, for clay or concrete tiled
properties, customers can expect to need to
reroof in as little as ten to fifteen years – more
frequently if the roof battles against prevailing
winds. Compared to the 100-year guarantee
offered with our natural slate products, the
long-term savings really do make up for the
initial costs. Since Heavy 3 entered the Scottish
market, there hasn’t been a single reroof, which
only reinforces its excellent reputation for
strength and durability.
By choosing heavy natural slate, roofing
contractors nationwide can be confident in the
performance of their installations, because the
correct tile has been used for the location. This
can only be improved by working with a
producer that can offer technical support with
the experience and track record to provide
accurate advice where necessary.
For more information on CUPA PIZARRAS and its
products see www.cupapizarras.com/uk.
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Housebuilding

Raising the Roof on Housebuilding
John Lambert, Managing Director at Forticrete, looks at how housebuilders and
developers can build homes that are sympathetic to the local vernacular without
breaking budget, and navigate the planning process more effectively.
There is no denying the UK is failing to
tackle the ongoing housing shortage. The
government’s white paper on housing, Fixing
our broken housing market, published in
February 2017 stated that at least 250,000
new homes need to be built each year to
meet demand and included measures to
encourage developers, housing associations
and councils to build more homes, and more
affordable homes, more quickly.
This pace of change is important, as is the
speed at which new supply is coming on to
the market. The number of new build
dwellings started in England in the year to
March 2017 stood at 162,880, with private
starts up 18% year-on-year and housing
association starts up 1%, according to
government statistics. While this was an
increase of 15% on the previous year, it still
falls well short of the desired quarter of a
million homes per annum.
While the planning process is recognised as
a necessary control, its increasing
complexity, time taken to achieve a decision,
and its unpredictability and inconsistency is
slowing the delivery of new homes. Material
specification and the need to conform to local
planning requirements, particularly in rural
locations and greenbelt or conservation
areas, has long proved a stumbling block for

At least 250,000 new homes need to be built each year to meet demand and included measures to encourage developers, housing
associations and councils to build more homes, and more affordable homes, more quickly.

many housebuilders. This is because the
requirements can be stringent, often
stipulating the need for natural materials to be
specified that replicate the natural beauty and
preserve the heritage of their surroundings.

Kick-starting UK housebuilding
With the aim of providing a blueprint to
speed up housebuilding, the government
launched its long-awaited housing white
paper detailing a number of key proposals.
This includes the need to establish whether a
housebuilders’ track record of delivering
similar housing schemes should be taken
into account by local authorities taking
decisions on new housing developments.
Other notable proposals include the
simplification of the completion notice
process to dissuade developers from making
a token start to work on site to keep the
planning permission alive; as well as a
housing delivery test to see if the number of
homes being built is on target, with
increased land supply and presumption in
favour of development to apply automatically
if not on target.

Showing just how innovative concrete alternatives can be used for an authentic traditional appearance, Forticrete’s Hardrow Slates
were recently specified by Taylor Wimpey Homes (East Midlands) for its stunning properties in the historic town of Stamford.

The white paper also calls for the increase of
nationally-set planning fees, and a further
consultation on the introduction of a fee for
making a planning appeal, so as to deter
unnecessary planning appeals and reduce
delay.
t
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Housebuilding - cont.

t

Whilst it remains to be seen whether the
plans and proposals outlined in the white
paper come to fruition, it is vital that
housebuilders understand the role of the
materials they specify in the planning
process. This is particularly important for
those looking to build in designated areas
which have been recognised for their quality
and natural beauty and as such, have
specific local planning requirements in place
to protect them.
Desirable communities
In order to meet local planning regulations in
areas of natural beauty such as national
parks, conservation areas and World Heritage
Sites, new homes need to look attractive,
blend with the surrounding area and help
shape desirable communities where people
want to live.
As one of the most prominent features of a
property, the choice of roofing material will
have a huge impact on the overall aesthetics
and feel of a building. Therefore, local
planning regulations dictate that it is vital
that housebuilders and developers specify
highly durable roof tiles that not only
enhance a building’s aesthetic, but ensure
that it complements the surrounding area.
As a result, many local planners continue to
favour the use of natural stone and slate
because of their rustic finish and solidity,
indicative of their durability.
The benefits of natural without
compromise
Leading manufacturers now offer innovative
concrete roof tiles which provide virtually the
same architectural properties as natural stone
or slate. These specialist tiles mellow with
age and can be laid in broken bond, random
widths or diminishing courses for an
authentic traditional look.

With natural stone, the individual colouring of these tiles vary slightly from slate-to-slate, recreating the traditional appearance local
planners require that is so hard to achieve within tight budgets.

Committed to quality
With housebuilders and developers under
increasing pressure to achieve the
government’s ‘one million homes in this
parliament’ target, which requires output to
average 250,000 homes a year, it is vital that
they remain committed to creating quality,
appropriate developments when undertaking
projects within sensitive and sometimes
difficult planning regions. Concrete roof tiles
provide the versatility, performance and

aesthetics to help them achieve just that,
while satisfying the sensitivities of the
planning process in a cost-effective way.

Enquiry 10

Local planning officers don’t want properties
which look unnatural and out of place within
a local area, which means building product
manufacturers need to understand the wants
and needs of local authorities, and help
housebuilders and developments to create
homes that look traditional and enhance the
built environment.

The tiles are available in a wide range of
subtle and natural colours, all carefully
balanced to suit regional preferences to
simplify and speed-up the planning process.
As with natural stone, the individual
colouring of these tiles vary slightly from
slate to slate, recreating the traditional
appearance local planners require that is so
hard to achieve within tight budgets.
Suitable for use in regions where a natural
stone slate appearance is required, these roof
slates are manufactured with a slight
variation in dimensional tolerance, adding to
the product's character when laid. The colour
of the slates will also change with natural
weathering, in keeping with the charm of the
natural materials used throughout the area.
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As one of the most prominent features of a property, the choice of roofing material will have a huge impact on the overall
aesthetics and feel of a building.
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SFS intec Feature

SFS intec’s Powder Coated Fasteners
Deliver on Aesthetics and Performance in
Prestigious Retail Project
The company’s sales and technical teams are available to advise on
how best to colour-match fasteners with panels. Currently, SFS intec’s
most popular requests for powder-coated heads reflect the trends in
contemporary architecture, and include Goosewing Grey, Poppy Red,
Light Metallic Silver, Solvent Blue, Hamlet and Sargasso Blue.
David Osborne, National Sales Manager at SFS intec says: “With
architects continuously pushing the boundaries of façade design, and
OEMs leading the charge with constant innovation in panel design
and construction, maintaining the visual appeal of the building
envelope is vital, particularly for clients in the fiercely competitive
retail market.

Powder-coated, high-performance fasteners from SFS intec have played a
key role in enabling roofing and cladding contractor, Roofdec, to create a
striking new building envelope for a major extension to the White Rose
Shopping Centre in Leeds.

“Our powder-coated fasteners, which provide a high-quality finish for
our A2 (grade 304) or A4 (grade 316) stainless steel fasteners, is the
ideal way to ensure a façade retains its integrity over a long service
life, without suffering significant visual defects that will inevitably
impact on the visual appeal of the structure.”

Powder coating is an advanced alternative to using moulded nylon
heads. Finely ground particles of pigment and resin are sprayed on to
the metal fastener head using an electrostatic spray process, causing
the charged particles to permanently bond to the metal surface. The
The prestigious £13.7m project completed by Morgan Sindall for client,
Land Securities, expands the popular shopping centre with an additional powder is then heated and fused into a smooth coating in a curing
65,000 sq ft. This space incorporates an 11 screen Cineworld cinema with oven at up to 200°C, melting the powder onto the metal, to deliver
excellent weather resistance and colour stability in even the most
IMAX technology, numerous restaurants and an extension of both the
exposed locations.
existing Primark and Debenhams stores.
Customers can access detailed information about all the fastening
Forty Fastener Variations
solutions available from SFS intec through its 2017 Roofing and
Cladding Catalogue which is accessible via the new website
Meeting the colour consistency and long-term performance brief across
www.sfsintec.co.uk. Customers can also benefit from UK-wide sales
the various elements of the contemporary façade, Roofdec turned to SFS
and technical teams, both dedicated to providing market-leading
intec for 40 variations of fasteners, many of which were powder-coated
customer service, along with extensive resources and training
in-house to match the different forms and colours of the rainscreen
facilities to ensure the best possible result in the finished building
exterior. This included ensuring that fastener heads complemented the
envelope.
building’s unique curved facias, which were formed of purpose-made
anodised panels in various colours.
Jon Barnes Senior, Managing Director of Roofdec, says, "For all of our
prestigious jobs, we choose SFS intec's fasteners for their excellent
quality, ease of installation and value for money. SFS intec provide
excellent technical support throughout the design and construction
phases of a project and with their production facilities being located in
Leeds for in-house powder-coating, the logistics to get the right coloured
product on-site were a breeze.
“With their unbeatable warranty, we're confident that we will have no
teething problems on site and the sustainability of the building is secure
for a longer warranty period. Once the project is finished, we can move
on to our next project with total confidence in our work."
SFS intec powder-coats fasteners, available to meet any RAL colour and
in bespoke finishes, at its UK HQ and production plant in Leeds. This
ensures it can provide complete consistency in fastener design,
manufacture and colour-matching for total peace of mind – all within
industry-leading lead times.
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The façade of the new extension to the White Rose Shopping Centre in Leeds, which benefits
from powder-coated fasteners by SFS intec, colour matched as appropriate to deliver a visually
appealing finish.
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Health & Safety

Site Workers Encouraged to Be All Safe
As one of the UK’s largest contractors, Willmott Dixon takes its responsibility
for the safety of its operatives seriously, encouraging a culture of zero
tolerance towards all unsafe behaviours. Their ‘All Safe’ initiative is
standard practice across all Willmott Dixon sites, and the recent introduction
of their new All Safe Ambassador Dylan Skelhorn, is having a measurable
impact on industry colleagues. Here, we look at how Dylan’s role came
about, and why it is vital in the fight for safer working practices.
In 2011, working for a small roofing company,
Dylan was unhappy with the safety conditions
he was told to work in, but, fearing for his job,
felt he had no choice but to continue. In
hindsight, Dylan wishes he’d have trusted his
instincts. The chimney he was working on
collapsed, and he was sent crashing onto a
garden wall more than 10 metres below,
suffering 2 broken ribs, a punctured lung and
he snapped his pelvis on both sides. Now at
age 37, Dylan is 40 percent disabled, cannot
walk without the aide of crutches and relies on
a cocktail of 744 pills every month to manage
his pain.
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Mark French, Head of Health, Safety and
Environment for Willmott Dixon Group.
In January 2017, Willmott Dixon Group
announced that it had employed Dylan as its
Ambassador for its All Safe initiative - an
industry-first which aims to encourage a zero
tolerance approach to all unsafe behaviours at
every one of their construction project sites
across the UK.

Dylan Skelhorn (left) decided to campaign for increased
health and safety awareness after falling from height.

In addition to the physical pain he has endured
since the accident, Dylan has also had to battle
with the mental pressures of being secretly
followed and filmed by the insurance company
responsible for his claim, and the personal
responsibility he feels for the eight work
colleagues who lost their jobs when the
company he had been working for closed down
as a result of his accident. The government also
stopped his benefits, claiming he was fit to
work with his crutches.
In the period following Dylan’s accident, he
decided to channel his efforts into campaigning
for increased health and safety awareness
across the industry, creating ‘Safety Up’,
through which he delivered motivational
speeches nationwide. It was his work with
Safety Up that led to Dylan’s meeting with
34| Roofing Today

Dylan visits the sites, talking openly about his
own experience and the effect it has had on
his own life and the lives of those he cares
about.
Simple but powerful
In support of the message that Dylan delivers,
operatives are issued with a simple, but
powerful plastic card. The
card displays
the
statement, “I
want to go
home in one
piece
because…”
and the cardholder is
asked to
complete the statement which
will, more often than not, involve their family,
as well as financial responsibilities.
If at any point the card-holder becomes aware
of unsafe or irresponsible behaviour on site, he
has his employer’s permission to hold up that

card and bring the job to an immediate halt,
with no fear of recriminations - in much the
same way a football referee calls time on a
player with a red card.
Results
Prior to Dylan joining the team, Willmott
Dixon had already reported a near 50 percent
drop in its accident frequency rate from 0.23
on 2015, to 0.13 in 2016. In the 7 years since
the All Safe initiative was introduced, the
company has seen a 200% increase in safety
observations on site, with noticeable peaks in
observations being seen every time Dylan
delivers a presentation.
With 66,000 work-related accidents reported
in the construction sector in the year 2015-16,
there is clearly still more work to be done, but
even if our combined efforts encourage just
one extra
person to think
twice before
they act, or
just one extra
person to
speak out
about a
problem, who
knows how
many extra
families will be
having dinner
together as a
result.
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Build Show Preview

The UK’s Biggest Roofing and Cladding Names
at the Build Show sponsored by Easy-Trim
The Build Show 2017, sponsored by Easy-Trim,
is the largest of nine shows taking place as
part of UK Construction Week at the
Birmingham NEC from Tuesday 10th to
Thursday 12th October.
This year’s show might just be more important
than ever. The UK housing and skills shortages
are making regular headlines; fire safety is of
enormous concern; the ramifications of Brexit
are unclear; and let’s not forget government
mandates for 3D BIM.
The Build Show addresses these topics with a
series of seminars and CPD-credited
workshops. It’s also an unmissable opportunity
to discover the most innovative products and
meet key suppliers and specialists.

roofing and sound insulation applications.
Rockwool experts will be on hand to offer
insights and practical advice.
On display at the show, Velux Modular
Skylights and flat roof products uniquely
combine minimalistic design and advanced
technology, enabling users to realise their
project quicker and safer – without having to
compromise on quality or design.
Knauf Insulation is the only manufacturer to
offer glass and rock mineral wool HVAC
solutions. Displaying duct roll, slab, pipe
section and fire rated ductwork, the company
will be bringing its latest products to
showcase.

TV and future talent
Architect and TV presenter, George Clarke,
will launch MOBI: The Ministry of Building
and Innovation. It’s an attempt to transform the
way people think, design and construct homes
by pushing the current building boundaries
and using the creative minds of the next
generation. It’s also creating the UK’s first
higher and further education courses
specialising in home construction.
What else is new?

The free-to-attend trade show will welcome
more than 400 exhibitors, including some of
the industry’s leading names in roofing and
cladding: Easy-Trim, Velux, Rockwool, G&B
North West Ltd, Budmat, Permaroof, Twinfix,
Cure-IT, Res-Tec, Tuff Waterproofing, RCM
Ltd, Wooden World, Vudlande, Femada,
Lanskip, Kriolis, and Z-Clad.
Other leading industry names displaying
breakthrough products at the show include
Knauf Insulation, Wernick Group, Festool,
Combilift, Kidde Safety, Finning CAT, Jigtech,
Hewlett Packard, and Screwfix.

Exova will include a ‘full-scale’, simulated
cross-corridor set-up to demonstrate bestpractice installation of passive fire protection
measures.

Apart from a dedicated Roofing & Insulation
area, additional zones and theatres include
Health and Safety, Windows & Doors, Tools,
the Builders Merchants Federation Pavilion, a
Development and Regeneration Hub, ‘How to
Theatre’ sponsored by Trimaco featuring
product demonstrations, and the Education
Hub offering CPDs in partnership with BSI.
Visitors can also explore the other eight shows
taking place: Smart Buildings 2017, Grand
Designs Live, Surface & Materials Show 2017
(featuring Kitchens & Bathrooms Live), Timber
Expo, Energy 2017, Plant & Machinery Live,
HVAC 2017 and Civils Expo.
Offsite construction

The event is a unique opportunity meet a huge
number of suppliers, buyers and decisionmakers. A beer and ale festival runs throughout
to lubricate the social wheels, plus a dodgeball
tournament and casino nights.
Book your free tickets – and reserve spaces at
seminars and CPD-certified workshops – online at
www.buildshow.co.uk/register today.

A trend which grows stronger every year, the
future of housing is tipped to include
significant prefabrication, offsite assembly,
volumetric modular building and automation.
Exhibitor highlights
Headline sponsors Easy-Trim will be asking
visitors: Why Gamble? In addition to revealing
new ventilation, construction and ancillary
products on their stand, Easy-Trim will be
offering various giveaways and discounts for
orders placed during the show, with a star
prize including a holiday to the world’s
gambling capital, Las Vegas.
Non-combustible, stone wool insulation is a
critical component in creating safe, fire
resilient buildings. The interactive Rockwool
stand will include the company’s extensive
range of non-combustible solutions for fire
protection and fire stopping, rainscreen, flat
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This part of the event is supported by the
Modular and Portable Building Association and
features the Offsite Theatre for dedicated
debate and learning. Exhibitors include
Portakabin, Tremco Illbruck, Tufeco, LHC,
Containex, and ProCrit.
The Building Research Establishment is
hosting the BIM Prospects Theatre. Here,
experts will offer insights on the skills gap and
delivering BIM level 2, and update on the
government mandate requiring collaborative
3D BIM.
Building safety, quality and fire prevention are
an absolute priority this year. Free CPD advice
will include changes to legislation on safety,
guidance on product safety, and fire prevention
strategies. A dramatic demonstration from
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Keylite Feature

Keylite Polar Shines Light on White Roof Windows
Keylite Polar is a comprehensive
range of bright, white PVC roof
windows which have hit the market
this summer. The range includes
Centre Pivot and Top Hung versions
and each style has conservation and
electric models along with a full
range of glazing options.

The product has already been
named as Housebuilder Magazine’s
‘Best brand new product 2017’ and
Keylite have received an
enthusiastic reception from the
builders who have seen and
handled the window.
Polar shares all of Keylite’s existing
innovations, such as the preinstalled flick fit brackets and
unique expanding thermal collar,
but also benefits from new design
features, including increased light
transmission of up to 11%

Installers are already experiencing
the big swing towards white roof
windows as homeowners
increasingly favour brighter, whiter
interiors and choose white
windows instead of the traditional
natural pine finish.
Keylite Managing Director John
Duffin commented, “Polar is a really
practical solution for installers who
are aware of the extra care needed
on site to handle white painted
windows. With Polar they find that
the PVC frame can be easily
handled on site with extra
resilience against marking or
chipping. It’s inevitable that a
window is going to get finger

marked and dusty during
installation but Polar’s PVC finish
can be simply wiped clean which
facilitates easy preparation at
handover”

dependant on window size, plus a
re-designed exterior with less
visible fixings. Thermal
performance is obviously essential
in every project and the new multichambered profile design, combined
with efficient glazing and built in
expanding thermal colla,r provide Uvalues as low as 1.0 W/m2K,
depending on glazing choice.
Installers will be reassured to learn
that Polar is installed in exactly the
same way as Keylite’s timber
windows, thanks to the use of its
flick-fit brackets and identical
flashing kits.
Polar is available from merchants
now.
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Case Study

London Victoria Station Porte Cochere
The three lantern lights are rectangular in shape and
each of the four sides has two tiers of glazing. The flat
top of each lantern light is solid, finished with a lead
flashing. In order to accommodate the final stages of this
lead flashing, Twinfix left out one top panel on each
light. Once the flashing had been completed the
company were able to install its latest design of break
panel that is fitted from below the glazing. This also
created an access panel, a great safety feature that will
enable safe maintenance access in the future.

Twinfix Limited recently reglazed the porte cochere at Victoria Station using their
aluminium-framed Multi-Link-Panel fitted with Georgian wired polycarbonate glazing.
This virtually unbreakable glazing mimics the traditional Georgian wired glass that
would have been fitted to the three roofing areas when the Station was first built. It has
all the benefits of polycarbonate, as well as heritage approval for use at this prestigious
and busy London station.

Part of the Network Rail specification for the glazing
was that it had to be watertight, so Twinfix included
flashing where the two tiers of glazed panels meet. Once
three sides of each rectangle had been glazed water
testing of the system was carried out, and each section
passed successfully.

The fourth side of each rectangle had to be completed in
double-quick time as Twinfix could only do it once the
scaffolding was removed because the scaffolding legs
went straight through the area to be glazed. It had taken
the scaffolders six months to erect their scaffolding but
only two weeks to dismantle it. The Twinfix team moved
Twinfix director, Vicky Evans, worked with Graham Richards, a Network Rail senior fast to keep up with them and completed the job on time.
asset manager on the south east route, on the project’s specification, involving reglazing
over 1,000 square metres of roof on the three adjacent lantern lights that make up the port
cochere.
Bespoke
Multi-Link-Panels
are
manufactured in Twinfix’s quality
controlled factory environment and
have a fix and link installation feature
that enables quick fixing when they
arrive on site. They consist of powder
coated aluminium frames fitted with
6mm polycarbonate glazing. Both of
these products are light in weight, a
feature that helps to maintain the
fabric of older buildings. Multi-LinkPanels are classified as Non-Fragile to
the recommended ACR[M]001:2014 drop test. The panels for Victoria station were
manufactured at 600mm centres using Twinfix’s 50mm wide bars in order to further
replicate the original fixing system.
The first Victoria Station

Network Rail’s Graham Richards comments, “Both
myself and the clients are extremely pleased with the
completed works which have been delivered to a very
high standard. During the development phases we were
very conscious of the need for quality products and
materials befitting this station. We also carefully
considered the design life of products and materials
Working with main contractors, BAM Nuttall, this was the first rail project that Twinfix along with future maintenance. The Twinfix glazing
installed themselves after gaining RISQS status. Tom Bray, Twinfix’s project office system ticked all the boxes and is the reason why it was
manager, visited the site regularly throughout the project to ensure the smooth running chosen for this scheme.”
of the refurbishment, which, as is to be expected on a building of this age, threw up some
For more information about Twinfix Limited call
unexpected challenges that had to be solved on site. One of these was the necessity to
01925 811311. Alternatively, you can email
carry out remedial works on some of the original timber supports in order to accommodate
enquiries@twinfix.co.uk or visit www.twinfix.co.uk.
the Multi-Link-Panels. It was Tom’s responsibility to ensure that all deliveries were made
between 10.00pm and 5.00am, using a narrow lorry due to the severely restricted site
access. Luckily, installation of the glazed panels could take place overhead throughout
the day, as the area was fully scaffolded and included a working platform.

The first station at Victoria was built in 1861. This was demolished in 1898 and replaced
with the enlarged red-brick Renaissance-style building you see today. This was designed
by engineer, Sir Charles Langbridge Morgan, and the whole site at that time covered 16
acres with 2.25 miles of platforms. The porte cochere enabled deliveries to the station,
usually by horse and cart, to be made under cover. Today, it serves the same purpose,
enabling taxis to drop off their passengers whilst protecting them from the weather.
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Stormseal Feature

Working Safely at Height:
Taking the UK Market by Storm
Matthew Lennox, Managing Director of Stormseal
Roofing contractors are well aware of the importance of
workplace health and safety, particularly the importance
of managing risk related to falls. Safety when working at
height is paramount. While there are a number of
strategies and best practice guidelines to help mitigate
risk to workers who operate at height, the hierarchy of
controls teaches us that the best possible strategy
when trying to manage a risk, and the approach we
should try first, is to eliminate that risk altogether.
Currently, accidents affecting people who work at
height in the UK is a serious issue. In 2015/2016 there
were 66,000 self-reported non-fatal workplace injuries in
the UK construction sector, with 20% caused by falls
from height. That's 13,200 injuries in one year alone. In
2016/2017 there were 25 people in the UK who died
falling from height. The annual average across 2012 to
2017 of deaths caused by these types of incidents is 40
per year, making falls from height the main source of
fatal workplace accidents in the UK.
The potential risks caused by working at height do not
only affect roofing contractors. While many victims are
specialist roofers, some are just carrying out makeshift
repairs, cleaning or covering roofs. These risks are
exacerbated by situations that create the need for
people to get up on roofs more often, such as failing
tarpaulins which can blow off in inclement weather.
The failure of inadequate temporary repairs can not only
put lives at risk but also lead to further stress and
financial costs for the residents living in affected
buildings
To really turn around the shocking statistics of death
and injury caused by working at height accidents, we
need to do as much as possible to eliminate that risk in
the first place, not just mitigate it. The UK has a lot of
inclement weather which increases the risk of working
at height due to wet roofs and poor conditions. Because
of these long periods of inclement weather, delays are
often caused to making permanent repairs. This leads to
longer periods of time where short-term solutions are
kept in place.
If this temporary solution is a tarp, as is often the case,
then much more time will be spent working at height to
readjust and reattach tarps that have blown off or failed
due to wet and windy weather conditions. Therefore,
improving the current system of applying temporary roof
coverings is one area where a real difference can be
made in keeping workers safely on the ground. We can
do this by changing the way we protect homeowners in
the aftermath of wild weather, fire and other events
which damage roofs. The big change here is, we need
to get rid of tarps.
42| Roofing Today

A safer solution
Tarpaulins leak, flap in the wind and
often require multiple reattachments,
using ropes and sandbags. Stormseal is
a new, unique, polymer technology for
weatherproofing buildings. It’s a strong
polyethylene film that heat-shrinks to
cover a damaged roof or wall,
providing secure protection from wind,
rain and hail, and requiring no further
intervention until permanent repairs
are made. We're not just making
working at height safer by coming up
with a safer way of doing it. We're
reducing the need to do it all. Because,
if someone's going out and retarping
something five times then they're
going to be back up at height many
more times than if they do it once.
With Stormseal, the job only needs to
be done once and the property needs
no more roof work until it’s time to
commence permanent repairs.

The reality is there will always be some
working at height necessary. And that’s why
Stormseal is partnering with Total Access to
provide a tailored training program to assist
contractors to develop safe work method
statements and risk assessments for
installing Stormseal film whilst working at
height. This course will enable contractors to
comply with current Work At Height
legislation with successful trainees receiving
a nationally recognised Statement of
Attainment. Stormseal installation at height
training is focused on Stormseal film
installation together with fall prevention,
rather than fall arrest.
In Australia, we are committed to raising
awareness of height safety with respect to
working at height. We would like to replicate
this for the UK market. It's in a bid to address
this issue of a safer, quicker, one-applicationonly makesafe solution that Stormseal is
excited to announce its entry into the UK
market.

When a severe storm hit Australia with hailstones
as big as tennis balls, experienced builder
Matthew Lennox was tasked with repairs and
reconstruction. Matt continued to see damage
claims multiply because of flyaway tarpaulins. He
thought there must be a better way. This is what
sparked the idea for Stormseal.

Learn more by calling 0121 231 7290,
email info@stormseal.com or visit
http://stormseal.com/.
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Firestone’s Rubberguard Provides Modular
Solution for Fast Track School Build

Brett Martin Daylighting Solution 'Pops-Up' in
Croydon's Boxpark

Firestone Building Products has
enabled the fast track modular
construction of a new Academy high
school in Manchester with the
supply of RubberGard™ EPDM
roofing membrane. Dean Trust
Ardwick school was established in
temporary accommodation while its
£24m new building was fabricated
off site in East Yorkshire by modular
specialist, Servaccomm.
The
modular build enabled the programme to progress while demolition of the
former mill on the school’s site was still ongoing. A total of 161 modular
units were constructed for the 5,508m² building inside the Servaccomm
factory and when each of the upper modular units was watertight, thanks
to its factory covering of Firestone’s RubberGard™ EPDM membrane, it
could be stored outside, freeing up space in the factory and enabling the
modules to be delivered to site just in time. Offering excellent elasticity to
ensure that the material remains stable post-fabrication, RubberGard™
EPDM remains flexible even in temperatures as low as -450C. It also
provides more than 300 per cent elongation, overcoming any risk of
tearing or damage as a result of movement stress during the modules’
journey to site, storage or natural settlement post-construction. The
school is now completed and occupied, thanks to the fast track
construction programme.
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Brett Martin Daylight Systems’
lightweight and robust Marlon
CS profiled polycarbonate
glazing
panels
have
maximised daylight and been
an integral element in the
creation of Boxpark Croydon,
a new pop-up mall featuring a
range of shopping and dining
venues. Located next to East
Croydon train station and
designed by architects BDP as part of the mixed-use Ruskin Square
Development, Boxpark Croydon has been built from 96 stripped and
refitted shipping containers, arranged around a covered courtyard space
which can be used for year-round events. To bring natural daylight and
provide cover to the central piazza, the specification of single-skin Marlon
CS Longlife ensured this project met the fast-build programme. The early
involvement of Brett Martin technical team on the project ensured the
most appropriate daylighting solution was chosen. The project saw the
creation of a transparent roof made up of 1331m2 of 2mm thick Marlon
CS Longlife glazing panels in three pre-cut sizes and installed at a pitch of
5° to avoid water ingress issues. By incorporating Brett Martin’s Marlon
CS profiled polycarbonate sheet, visitors to BoxPark will be able to enjoy
a bright, airy environment protected from extremes of sun and rain.

Eye in the Sky Will Enhance Safety

Catnic Roofing Creates Contemporary Contrast
for Old Farm Extension

Norbord’s factory in South Molton is beginning to use video drone
technology to help identify and reduce the risk of working at heights. The
idea came from Maria Collett, Norbord’s Health and Safety Manager,
after a conversation with her maintenance-savvy husband who used a
video drone to inspect his school's roof. Instead of setting up scaffolding
to access high-level areas and putting the maintenance crews at risk,
Norbord is planning to fly a video drone over the area and carry out
inspections. Any issues identified will be actioned in planned shutdowns.
Project Manager Justin Smyth is undertaking Civil Aviation Authority
training together with a colleague so he will be authorised to fly the craft
safely around the site. For further information on Norbord, please call
01786 812 921 or visit www.norbord.co.uk.
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Icopal Parabit Solo Specification Helps Kier
Complete Academy on Schedule
The construction of a new
education campus on a green-field
site in North Ayrshire was
completed despite challenging
weather conditions - thanks in part
to the specification of an Icopal
roofing system under a supply
chain partnership agreement with
main contractor Kier Construction.
Garnock Academy, in Kilbirnie, will
accommodate 300 primary and
1,200 secondary school students
in modern facilities. While Kier
Construction led the scheme, the Glasgow office of JM Architects was
responsible for much of the design work, and Briggs Amasco was the
member of Icopal’s installer network which laid 5,000m2 of Parabit Solo,
liquid applied membrane. Technical back-up, both during design and as
work progressed, was paramount to ensuring the installation progressed
smoothly. And while Parabit’s performance characteristics met all the
criteria for the contract – including all environmental considerations –
Icopal also had to ensure delivery deadlines were strictly adhered to.
Parabit Solo is a very user-friendly and economic system developed to
offer optimum protection for concrete roof decks. It is a self-healing
system which, when applied by a member of Icopal’s national installer
network such as Briggs Amasco, can offer a 20-year insurance-backed
guarantee. For more information visit www.icopal.co.uk.
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The clever use of Catnic’s SSR2
Standing
Seam
Roofing
and
Cladding system has created a
stunning
roof
finish
for
a
contemporary new build extension in
rural West Lothian, providing a
striking contrast to the original farm
outbuilding, which was converted to
housing in the 1980s. Originally
constructed about 125 years ago,
the main house, which covers an
area of 165m2, was formerly an
outbuilding to the nearby farmhouse. Its traditionally restored rubble
stone walls are complemented by an orange pantiled roof, retaining the
building’s original heritage. When the owner approached Bathgate-based
architectural practice Hardie Associates, the brief was to create a new
build extension. Designed as a storey and a half construction, the new
extension sits adjacent to the main building, forming a contemporary
addition to the historic original. For the roofing, the designers looked for
a modern contrast to create a striking complement – and Catnic fitted the
bill perfectly. The latest innovation from leading manufacturer of
construction products Catnic, the SSR2 Standing Seam Roofing and
Cladding system is suitable for conventional residential and commercial
pitched roofing, and provides a wealth of performance and aesthetic
advantages. For further information visit www.catnic.com.
Enquiry 22

Enquiry 12

MAC Makes Good for Albert
Bolton’s Albert Hall
has been re-roofed
with Welsh slate by
MAC Roofing. Some
24,000 Welsh slates
topped
the
challenging
£7m
renovation of the
oldest part of Bolton
Town
Hall.
The
county-grade 500mm
x 300mm Penrhyn
Heather Blues from
Welsh Slate, part of the Lagan Group, were specified by main contractor
Willmott Dixon as they matched the original roof slates. The project to
give the four-storey Albert Hall a new lease of life was procured through
the SCAPE major works framework. The Welsh slates were installed over
open timber rafters and with double copper nails over six winter months
and 1,500m2 of various roofs and areas by specialist roofing contractor
MAC Roofing, who replaced all but the high-level Albert Hall roof slates as
these were repairable. MAC Roofing found the project, to upgrade the roof
in terms of installation, challenging on several fronts. The installation
required a high level of skill to replace and upgrade a very complicated
old roof with a 21st century specification incorporating a number of
modern items. MAC Roofing’s work on the project won it a Welsh Slate
Living Heritage award, and it was also short-listed in this year’s NFRC
National Roofing Awards.
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Norbord – The Trusted Name in Panels

Bilco Smoke Vents Keep Residents Safe

More ‘Trade Rated’ Products Than Ever Before

Norbord has long been a name
synonymous with quality and
versatility in the engineered wood
panel industry. The array of
products can be employed in all
sorts of applications. SterlingOSB
is great for DIY, shopfitting,
pitched/flat roofing, timber frame,
walling,
partitioning,
sheds,
outbuildings,
site
hoardings,
fencing and furniture. Last year,
OSB panels outsold plywood in the
UK for the first time. SterlingOSB is the only OSB brand produced in the
UK. CaberBoard is best for flooring and timber frame. For maximum
weatherproofing during the construction process, CaberShieldPlus has a
permanent, waterproof coating on both sides. This P5 board is ideal for
both domestic and non-domestic applications. CaberDek is Norbord’s
most specified weather-protected flooring panel, featuring a peelable nonslip protective film to prevent soiling and water damage. CaberFloor P5 is
the UK’s leading brand of moisture resistant particleboard. CaberWood
MDF is best for DIY, shopfitting, furniture, architectural moulding and
timber frame. Norbord’s CaberWood range of Medium Density Fibreboard
(MDF), the longest standing portfolio on the market, is one of the most
versatile. The resulting board is tough, easily worked and ideal for a range
of building applications. For further information, call 01786 812 921 or
visit www.norbord.co.uk.
Enquiry

The Kilns development in
Burdiehouse,
near
Edinburgh, is a number of
two and three bedroom
by
Barratt
apartments
Homes. In order to keep
residents
as
safe
as
possible, the development
has been fitted with Bilco
ESW-50REM smoke vents
and control system. Bilco’s
ESW-50REM smoke vents
can be fully integrated into a networked fire alarm or building
management system using the company’s OS2 control unit. In the event
that the power supply fails, the OS2 control unit incorporates a 72-hour
back-up battery system to ensure the smoke vents will still open. Linear
actuators fitted to the smoke vents will open the vent cover to the open
position in as little as 60 seconds, whilst wind deflectors ensure that
smoke can escape freely, preserving the required ventilation opening.
ESW-50REM smoke vents are fully weatherproof, meaning that they will
not compromise the integrity of the building when not in use. All Bilco
smoke vents are CE Marked so installers can be sure that they are fitting
quality products complying with all current guidelines. Bilco smoke vents
are available in two standard sizes, a single leaf and a double leaf option.
For further information about Bilco products visit www.bilcouk.com.

To keep on top of the new
jobs
for
summer,
tradespeople and serious
DIYers can now stock up on
the latest innovations and
exclusive deals from leading
trade omnichannel retailer
Screwfix. The summer
edition
of
the
much
anticipated catalogue has
launched, and is packed
with the most extensive
range of ‘Trade Rated’
products that tradespeople
won’t want to miss! The
renowned catalogue, free from all 520 Screwfix stores nationwide, is
packed full of thousands of products, with a variety of top brands including
Titan, Stanley and DeWalt. All products ordered through the catalogue are
available for next day delivery seven days a week, or via the Click & Collect
service, which allows products to be picked-up from one of Screwfix’s 520
stores in as little as one minute. Customers can collect their free copy of
the brand new Screwfix catalogue from all 520 Screwfix stores or
download the Screwfix app to their Apple, Windows or Android
smartphone, or tablet. For more information on Screwfix’s new range of
products, visit www.screwfix.com, call 03330 112 112, or pick up a copy
of the new catalogue at a local Screwfix store.

Manchester-based not-for-profit
Arms
Length
Management
Organisation
(ALMO),
Northwards Housing, is seeing its
relationship with leading building
materials provider Wienerberger
go from strength to strength in
light of an industry-wide shortfall
in the supply of concrete. In
response,
Northwards
has
utilised one of Wienerberger’s large format clay roof tiles in order to meet
tight timescales and react to market demand. Northwards has a stock of
around 13,500 properties and currently re-roofs 700-800 units per year.
It has recently used the Actua Flat clay tile in order to facilitate the
completion of three large refurbishment schemes in a timely manner,
taking advantage of Wienerberger’s portfolio of products and working
closely with the building material provider’s Social Housing team. John
Harris, National Sales Manager at Wienerberger, said: “We’re thrilled
Northwards is using our Actua Flat clay tiles because supplying clay tiles
to this sector is not a typical occurrence. They bring a huge range of
benefits; they tend to be more durable, provide long-term colour stability
and give an incredibly appealing finish.” Wienerberger’s Actua Flat clay
tiles bring durability, ease of installation and an aesthetically pleasing
finish to builds. For further information visit www.wienerberger.co.uk.

Harmer Launches New Technical Brochure for
Roof Drainage

Midland Lead Ahead of the Environmental
Standards Game With ISO 14001

Harmer Building Drainage, part of
Alumasc
Water
Management
Solutions (AWMS), has updated its
technical brochure for its innovative
roof outlets, roof channel drains and
raised
deck
supports.
The
comprehensive brochure is aimed at
helping architects and specifiers fully
appreciate the benefits of Harmer’s
extensive range of roof drainage
solutions. The detailed brochure showcases new innovations such as the
new range of Harmer Modulock channels, cast iron balcony outlet,
planter drain and two way insulated outlet. These new products are ideal
for flat and low-pitched roofs, raised deck structures such as podium
decks, terraces and balconies. The brochure also includes updated
information on the Modulock Pedestal Support System and the AV spigot
design. An important part of the literature is Harmer’s bespoke
manufacturing capabilities – a unique advantage that has led to the
development of a new aluminium bespoke section for projects requiring
non-standard pipe and rainwater outlet configurations. The brochure also
includes information on BIM and Harmer’s Drainage Design Calculator.
The calculator allows Architects and Building Services Engineers to
design and quantify all their drainage requirements using exclusive
software. For more information or to download a copy of Harmer’s new
technical brochure visit www.harmerdrainage.co.uk.
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Leading
British
lead
sheet
manufacturer Midland Lead is one
of the first in the lead industry to
have been awarded the new ISO
14001
2015
Environmental
Management accreditation by BSI.
The
internationally
accepted
standard outlines the most
effective ways to put a successful
environmental
management
system (EMS) in place. In a bid to
support emissions reductions in the UK, Midland Lead’s recent
improvements include investment in a new energy efficient crane for the
company’s refining plant, truck upgrades, purchasing five Autogas (LPG)operated forklifts, which reduce CO2 exhaust emissions, and replacing
halogen light bulbs with LED light bulbs across the factory. Midland
Lead’s managing director Boudewijn Tuinenburg says: “This certification
delivers more than regulatory compliance and the ability to meet supplier
requirements. ISO 14001 also helps us make our day-to-day operations
more sustainable, which as well as being great for the environment, also
saves the business money and engages our employees.” In addition to
Midland Lead’s factory and supply chain improvements, the ISO’s
updates reflect the company’s lead sheet product, which is expected to
last more than 60 years and is made from 100 percent recycled lead.
Visit www.midlandlead.co.uk for more information.
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TR Freeman Awarded Royal Wharf Roofing Contract

New School Building Puts Catnic Top of the Class

TR Freeman (TRF) was
recently awarded the roofing
contract for phase 2B of the
Royal Wharf development by
main contractor Ballymore
Group. The impressive Royal
development
in
Wharf
London’s Royal Docks is
located minutes from Canary
Wharf and will create 3,385
new riverside homes. The
scheme is being developed by
Ballymore & Oxley. This phase of the development will include nine
buildings, with three podium areas and 150 balconies, comprising over
20,000m2. TR Freeman will be using Alumasc Hotmelt throughout, with
a combination of green and brown roofs using natural grey slabs with
pebble borders. In addition to the flat roofing works, TRF will be installing
approximately 3,000 l/m of PPC aluminium capping and approximately
2,000m2 of decking. Gary Webb, Pre-Construction Director for TR
Freeman, said: “this is a major development, and we are proud to be part
of it. The chosen materials are not only aesthetically pleasing, but
hardwearing and robust.” The Royal Wharf development will create an
‘urban village’ inspired by the garden squares of Belgravia and
Bloomsbury, with a Marylebone-style high street, traditional market
square, 2.4-acre riverside park and 500m riverfront promenade. For
more information visit www.trfreeman.co.uk.

After considering traditional
standing seam metal roof
options, the design team for a
new school building in
Norwich specified Catnic’s
steel SSR2 Standing Seam
Roofing and Cladding system.
The system proved fast to
install
and
created
a
contemporary,
low
maintenance roof offering
high thermal performance. Designed by Norwich-based NPS Group, the
self-contained building at Sparhawk Infant and Nursery School houses
two classrooms, lobby area, toilets and plant room. The single storey,
timber-framed building features a smooth, light grey insulation render
with contrasting slate grey, timber grain effect cladding panels. The roof
features Catnic’s SSR2 in mid grey colour Merlin (BS18B25). The roof
design had an important role to play in achieving planning permission for
the new school building, as contract administrator and lead designer,
NPS Group’s Associate Architectural Technologist Mark Terrington,
explained: “The objective from a design and planning perspective was to
create a sympathetic, low-level roofline that would work aesthetically and
not overpower adjacent properties. What interested us about the Catnic
SSR2 system, apart from the aesthetics, was the fact it is fixed straight
on to the OSB deck, making it quick and efficient to install.” For further
information visit www.catnic.com.

Alumasc’s Hydrotech Structural Waterproofing:
Zero Project Failures in Over 50 Years!

SFS Intec Maps Out Enhanced Regional
Technical Sales Support

Enquiry 29

The premier hot melt system
for high performance green
roofs, podiums and highly
detailed
waterproofing
schemes
is
Alumasc’s
Hydrotech, which protects
prestigious buildings such as
the Eiffel Tower, Canary Wharf
and the Cheese Grater and
has been used world-wide for
over 50 years without a single
product failure. When it comes to large-scale new build projects, to ensure
a building’s longevity and risk-free future the structural waterproofing
must be the highest standard, expertly installed and come with great onsite support. Why consider anything else? Designed to safeguard against
the most common pitfalls, the Alumasc Promise includes the security of
expert installers, continual on-site supervision, professional testing and
comprehensive, post-installation support. It guarantees the integrity of a
roof prior to, during and after installation, providing peace of mind for the
future because of its unrivalled track record of zero product failures in over
50 years. The level of service from Alumasc Roofing Systems in design,
system installation and after service provides significant savings in
reduced dilapidation costs. The Hydrotech system provides significant
long-term value. For further product information about Alumasc’s
Hydrotech
Structural
Waterproofing
system,
visit
www.alumascroofing.co.uk or call 03335 771 500.
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Building envelope designers and
installers can now access SFS
intec’s strengthened sales team
with ease, thanks to an updated
website that maps out its
Technical
Sales
Managers
according to the UK region they
serve,
along
with
sections
providing details of its supporting
technical and specification teams.
SFS intec, the world’s largest
manufacturer of high performance fasteners for roofing and cladding, has
developed its website to reflect its broadened UK sales team – now
offering a combination of sales, account management and technical
expertise. This has been achieved through a combination of internal
promotions, ensuring customers can continue dealing with familiar,
established contacts, and the appointment of experienced professionals.
In addition to providing easier access to contact information, SFS intec
has also published a new Roofing and Cladding Catalogue, available to
download from www.sfsintec.co.uk. This is much more than a catalogue
though, offering technical guidance in addition to showing the range of
fasteners available for all types of cladding and pitched roofing. A
similarly detailed catalogue specifically for flat roofing applications will be
available later this year. Technical Values, ETAs and CAD drawings can
also be downloaded from the website. For more details visit
www.sfsintec.co.uk.
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Wienerberger and Northwards Partnership Goes
From Strength to Strength

Enquiry 35

Kalwall Sheds Light on Education

Catnic Raises the Roof on Manor Farm House

Kalwall translucent cladding has
been extensively used for an
impressive refurbishment of the
main
teaching
block
at
Featherstone High School in
Southall, Middlesex. The original
1958 concrete framed building
was failing and needed structural
stabilisation. DSP Architecture
were appointed to repair and
encapsulate the frame, resulting
in a stunning transformation. The
renovation required removal of the old concrete spandrel panels, repairs
to the concrete structure and then over-cladding with Kalwall panels. The
build was completed in two phases over a year while the school continued
to operate, avoiding the use of temporary classrooms and saving time and
money. The new Kalwall façades allow floor to ceiling diffused and healthy
daylight to flood the interior while eliminating shadows and glare, which
not only reduces eye fatigue but also enhances concentration. The system
also enhances simplicity by doing away with the need for blinds, curtains
or solar control. Even on cloudy days, the interior is flooded with natural
daylight, which means less artificial lighting and, because Kalwall is highly
insulating, energy costs are reduced. The standard Kalwall 70mm thick
panel offers insulation up to 0.28W/m2K - equivalent to a cavity filled solid
wall. Case studies and technical information are available from Structura
UK Ltd on tel: 01233 501 504 or by visiting www.structura-uk.com/kalwall

Grade II listed Manor Farm
House in Monmouthshire has
been recently converted from
dilapidated stables into two new
residential
dwellings.
The
project has benefitted from
Catnic’s lightweight, durable
and quick to install SSR2
Roofing and Cladding system.
Specified by AVArchitecture, the
system was used to create a unique lean-to structure. The results helped
to meet the aesthetic and heritage demands set by Monmouthshire
County Council as well as minimise installation time. Andrew Venables,
Principal Architect at AVArchitecture explains, “With the SSR2 Roofing
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and Cladding system from Catnic, the material quality and colour palette
blends naturally with the surrounding environment and reflects the
existing building well, yet also helps to achieve contemporary aesthetics.
The system also allowed us to pitch the roof very low, enabling us to
create a bespoke lean-to structure that’s lightweight and easier to install
than copper or zinc.” Steve Burchell of Building and Conservation
Specialist, Thorteck Ltd added: “The SSR2 Roofing and Cladding system
allowed us to deliver a high quality finish in just five days. The system
incorporates a simple locking design and is incredibly lightweight, which
made it really straightforward to handle and install on site. Catnic’s
technical team were also very helpful.” For more information visit:
http://catnic.com/products/ssr2-roofing-and-cladding/key-features-andbenefits.
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Architecturally Ambitious Kingsdown House, The King’s
School, Canterbury

Forticrete Launches New Roofing CPD

Double ISO Award for Ravatherm UK

Forticrete, one of Britain's
leading innovators in the design
and production of concrete and
slate roof tiles, has launched a
new CPD to help architects and
specifiers select the right
product for their residential and
commercial projects. The 30
minute ‘Introduction to Roofing’
CPD
covers
the
key
considerations of roof tile
specification. With many local
planners continuing to favour the use of natural stone and slate because
of its rustic finish, longevity and durability, the CPD provides an overview
of how flat and profiled interlocking concrete tiles, as well as double lap,
concrete stone slates, can also help to design homes that are sympathetic
to the local vernacular without breaking budget. The CPD also discusses
roof tile specification for special design considerations, such as curved
roofs and vertical tile hanging. Forticrete’s Rachel Appleyard said: “At
Forticrete we’ve developed a unique expertise in the creation of innovative
products which replicate and improve on traditional materials. This depth
of knowledge has been built through years of close collaboration with
designers, architects and specifiers, meaning we can provide the advice
and guidance needed to successfully design with concrete roof tiles and
slates. To find out more and register for your CPD, call: 01525 244908
or email: businessdevelopment@forticrete.com.

Ravatherm UK, manufacturer of Polyfoam™
XPS
insulation,
has
received
two
Organisation
for
International
Standardisation (ISO) certificates. Achieving
a ISO BS EN 9001:2015 certificate for
Quality Management System and ISO BS EN
14001:2015 for Environmental Management
System (EMS), the team at the Ravatherm
UK headquarters in Hartlepool, Teesside,
completed a thorough audit process,
demonstrating the highest of standards. Attaining the certificates more
than 12 months before the updated standard comes into force, the ISO
9001:2015 audit requires quality management and assesses customer
focus, leadership, engagement of people and relationship management.
ISO 14001:2015 showcases Ravatherm UK’s effective management
system and that manufacturing processes can achieve improved
environmental performance. The audit looked at raw material acquisition
and product life cycles, as well as the company’s environmental policy and
objectives. The extruded polystyrene insulation manufacturer was also
recognised for its primary focus of quality management to meet and
exceed customer expectations and for understanding the needs of
customers, as well as the insulation and construction sectors as a whole.
The management team embarked on a new audit process when the
Polyfoam™ XPS brand - which has been manufactured at the Hartlepool
plant for 30 years - was acquired by Ravatherm UK in January 2017.
For more information visit www.ravatherm.co.uk.

HCL
Safety,
an
MSA
Company, offers a dedicated
service providing first class
design, installation and oninspection
and
going
maintenance of fall protection
systems. As industry leader,
we are proud to be the only
fall protection installation
company to have an Employee
Safety Training Assessment
recognised by CSCS for
‘Personal Fall Protection Installer - for Permanent Solutions’. As of
August 2017, all HCL Installation Technicians hold CSCS cards providing
proof that our individuals working on construction sites have the required
training and qualifications for the installation of permanent fall protection
equipment. Most principal contractors require construction workers on
their sites to hold a valid CSCS card. Using HCL Safety, as your work at
height provider, provides peace of mind that the work being carried out
on your project will be the best solution, implemented by genuine experts
using industry leading products. With full UK coverage, HCL can offer
whatever height safety you need, from a bespoke system for a new build,
a refresher course in working at height or site PPE, we have it covered
through our UK network of technicians. To find out more information on
HCL’s services, please call 0845 600 0086.

Protan Finishing Touch to Regeneration

NRA and Galliford Try Use Icopal XL Profiles to
Protect Birmingham Retirement Complex

Alumasc Rainwater Gives Award Winning Nursery
Gardens New Lease of Life

Constructed by Galliford Try for
the ExtraCare Charitable Trust
on the site of the former BMC
car works in Birmingham, the
new Longbridge Retirement
Village will provide 260 high
quality apartments and has
been given the long term
weather protection of Anderson
Profiles XL Plus BUFR flat
roofing system; part of the
Icopal portfolio of products.
Longbridge Retirement Village
features a series of linked flat roof areas at different levels which have
been waterproofed in phases by NRA Roofing & Flooring Services Ltd
–members of Icopal’s nationwide installer network, based at Ilkeston in
Derbyshire. NRA Roofing’s Eugene McLoughlin commented: “We have
used Icopal systems for some 20 years and always been able to rely on
both the quality and good technical support from the company. We put
forward the use of Icopal’s XL Plus system because we were confident it
offered the performance and flexibility to meet the challenges of
completing the nine roof areas as a commercially viable, guaranteed
solution.” NRA Roofing installed over 7,000 m2 of the Anderson Profiles
XL Plus BUFR membrane in Charcoal Grey during a succession of site
visits. For more information visit www.icopal.co.uk.
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David Austin Roses, award
winning rose growers and
home of the National Rose
Collection,
has
recently
installed Alumasc Rainwater
steel gutters and downpipes at
its nursery tea rooms in
Shrewsbury. Following a recent
extension they wanted to give
the property a new lease of life
as
the
existing
plastic
rainwater
was
becoming
unsightly and tired. Rainwater specialists, Roweaver Developments Ltd,
recommended the perfect solution with Alumasc’s contemporary steel
range. The replacement steel guttering complements the timber cladding
of the building and fits in with the overall look of its well-kept gardens.
Alumasc Steel is also immensely strong and durable, with a 15 year
warranty for long-term performance. And unlike plastic, will not discolour
or warp over time. Jon Lyttle of Roweaver says: “Alumasc’s eco-friendly
steel rainwater system is really quick and easy to install, which meant the
job was completed in just three days. The lead time for delivery was also
quick so we didn’t lose any time. The client is really pleased with the
results and is now thinking about having the rest of the buildings done in
the steel system!” To find out more call 01536 383810.
Follow @AlumascRW.
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tesa, one of the world’s leading tape
manufacturers, has helped Sunsquare Limited
to reduce its cure times, streamline
production and shorten delivery times. Market
leader in its sector, Suffolk-based Sunsquare
Limited is the only flat roof skylight
manufacturer in the world to have been
awarded a BSI Kitemark for a rooflight.
Sunsquare visited the tesa stand at a trade
exhibition where tesa’s customer team
presented a high performance acrylic core
tape called ACXplus which could be used for
instant structural bonding applications in
Sunsquare’s rooflight production process.
tesa explained how ACXplus could provide a
thermal break and the required gap for adhesive to flow. Subsequently,
tesa visited the Sunsquare factory and conducted products tests supported
by extensive laboratory tests to demonstrate the product’s performance
and durability over time. Sunsquare’s Technical Director Clive Howard,
said “The introduction of tesa ACXplus into our production process has
increased individual unit manufacturing output, enabling shorter lead
times for delivery to the customer.” tesa’s Mat Lord added “By replacing
the existing bonding application with tesa® ACXplus, Sunsquare has
reduced cure times, streamlining production and shortening delivery
times, all elements that are key to ensuring customer satisfaction and
repeat orders.” Visit www.tesa.co.uk for more information.
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Roofshield Chosen for Golf Centre Extension at
Carnoustie

Construction Tech Start-Up Grows Fast with New
App for Small Builders

Roofshield, the unique vapour
and air permeable pitched roof
underlay has been chosen as
part of an exciting new golf
centre extension at Carnoustie
Golf Links. Ogilvie Construction
will complete the project by
December 2017, ahead of the
Open Championship’s visit to
Carnoustie in July 2018. For
more than 21 years the
Roofshield name has been
synonymous with the highest quality, providing a pitched roof underlay,
which is both air and vapour permeable and has become the preferred
choice of architects, developers and contractors. Tony Bowe site manager
for Ogilvie Construction says: “We chose Roofshield because of its superior
quality and breathability, assuring protection for the new buildings at
Carnoustie.” Many vapour and air permeable underlays use an airtight VP
film layer to achieve their performance, whilst Roofshield’s patented SMS
(Spunbond Meltblown Spunbond) structure allows high levels of airflow, in
addition to the transport of moisture vapour, making the formation of
condensation in the roof space virtually impossible. It has an extremely
high degree of vapour permeability, as well as air permeability, so will still
perform in conditions in which air tight alternatives will not. For more
information email A Proctor at contact@proctorgroup.com, call 01250
872261 or visit www.proctorgroup.com.

SFS intec’s Powder Coated Fasteners Deliver on
Beauty and Performance

Pasquill’s Design and Logistics Expertise Bring
Shetland Isles Care Centre to Life

24onoff, a tech startup based in
London, has launched its new
web and smartphone app for
the
construction
market.
24onoff removes the paper trail
with an easy-to-use, “field
friendly” web and smartphone
app for construction workers of
all ages, says Sondre Blaasmo,
CEO of the growing start-up.
Workers in the field can track
their man-hours, share progress on projects, view plans and record
deviations. While people in the office get an easy overview, helping with
both invoicing, project management and quality & safety.
Administration time cut in half
The project management and timesheet software is used daily by over
5000 construction workers in Northern Europe.
- We've created a product that have helped companies reduce time
spent on administration by 50 %, says Ole Jørgen Næss, Head of
Product Development.
Satisfied customers
- Our employees have been using the app on their phones, so I get a clear
picture of their hours during the week. Having this better overview,
means I can get invoices out quicker, says John Mayo, director of Mayo
Electrical. Read more about 24onoff and sign up for a free trial at their
website: www.24onoff.co.uk.
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SFS
intec's
powder
coated
stainless
steel
fasteners are the
perfect match to
ensure a roof or
façade retains its
integrity
and
visual appeal over
a long service life.
Powder-coated to
meet any RAL
colour,
SFS
intec's fasteners
are less prone to colour fading compared to fasteners with moulded nylon
heads and deliver excellent weather resistance. With its UK HQ and
production plant in Leeds, SFS intec can ensure complete consistency in
fastener design, manufacture and colour matching for total peace of mind
and all within industry-leading lead times.
Detailed information about all the fastening solutions available from SFS
intec can be found on its new website www.sfsintec.co.uk and through its
2017 Roofing and Cladding Catalogue. Customers can also benefit from
UK-wide sales and technical teams, both dedicated to providing marketleading customer service, along with extensive resources and training
facilities to ensure the best possible result in the finished building
envelope.
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A purpose-built specialist daysupport facility in the Shetland
Isles for adults with complex
needs is showcasing Pasquill’s
superior roof design and
logistics
capabilities.
Following a significant amount
of design input using the latest
technology, the UK’s largest
roof truss supplier has
supplied
pre-assembled
trusses and large span PosiJoists for the mono pitched
roof of the new 1770m2 Eric
Gray Centre in Lerwick. Both the design and logistics elements of the
project have raised unique challenges on this timber frame build. On the
design side, 10.1m Posi-Joists were required to accommodate both a roof
and room load, with wall partition point loads along their lengths, so that a
‘plenum’ room could be built on top for heating, ventilation and airconditioning air circulation. In addition, all trusses had to be designed with
the ability to support hoists for lifting disabled adults. Pasquill’s design
team used state-of-the-art software to create an optimised design in line
with European design code EC5. Logistically, the project’s trusses were
sized to make them easily transportable to the Shetlands by ferry from
Pasquill’s Inverness base. Deliveries were all made on time in full over a
period of ten weeks.

Enquiry 45

A regeneration project to provide
“well-designed,
sustainable
buildings” in the heart of the
Black Country is delivering its
objective, through to its use of
membrane.
Walsall
roofing
Waterfront is Kier Property’s
redevelopment of 17 acres of
derelict land north of the town
centre. The ultimate element is
2
the construction of two units- one some 570m , divided into three, and
2
the other a stand-alone 325m structure. Main contractor PPE employed
sub-contractor FCB Roofing to construct a warm roof construction, with
a shallow pitch. The metal deck is covered with Protan SE1.6mm thick
polyester-reinforced PVC single ply membrane, mechanically fixed, and
detailed around the M&S penetrations and access hatches on each block.
Explained FCB Roofing’s Alan Horton, “One of the main objectives of the
development is the delivery of high quality public realm, using
appropriate materials to ensure provision of well-designed, sustainable
buildings. Protan was a preferred choice from the outset. Protan’s
commitment to sustainability - as a company and through its products,
further helped meet the project’s strategic objectives. An additional
benefit was a 20 year warranty on the roof membrane.” Established 75
years ago, and still privately-owned, Protan offer a full support service,
from RIBA-approved CPDs, NBS specification and in-house CAD. Call
Protan on 01925 658001; or email sales@protan.co.uk.
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HCL Safety Sets the Standard with CSCS Training
Assessment

Enquiry 61

Faced with a complex brief on a site
scrutinised by planners, conservation
teams and Historic England, architectural
ambition was crucial for Kingsdown
House, which provides new boarding
accommodation at The King’s School in
Canterbury.
Working
closely
with
Wienerberger was essential for Walters &
Cohen Architects in completing the
project to achieve a beautiful building that
enhances its historic location as well as
within the tight delivery schedule to fit in with the school’s timetable and
logistical complexities. Walters & Cohen drew inspiration from local clay
tile architecture and rather than using modern interlocking tiles,
Wienerberger’s Alban Sussex Blend tiles were chosen for the roof and walls
of Kingsdown House. Creating a neat, angular and seamless design,
external angle tiles were avoided and all corner tiles were precision cut to
create an elegant edge against an aluminium corner trim. Additionally,
Wienerberger’s Alban Sussex Blend bespoke Mansard and Gutter tiles
were specially hand made for use at the eaves junction. Architect, Rob Hill,
said: “We completed the project on time and within budget, and are
delighted with how the finished building looks. The Wienerberger products
we specified reflect the architectural heritage of the site, and their
specialist knowledge made them a highly suitable partner for the project.”
Visit www.wienerberger.co.uk.
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tesa Reaches for the Skylight
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Redland’s Craftsman Victorian Preserves
School’s Period Aesthetic

Growing Again with Marley Alutec

When the 80-year-old roof of
Richard Hale School in
Hertford needed replacing it
was imperative that new clay
tiles matched the existing,
not only because the school is
in a conservation area; but it
is also situated directly
opposite the local authority’s
department.
planning
Consequently, the obvious
specification choice was Rosemary Clay Craftsman tiles in Victorian from
Redland, the UK’s leading manufacturer and supplier of pitched roof
systems. “The roof was beginning to fail in several places and it was very
difficult to maintain,” said Matt Botheras, the school’s business manager.
“It was a pressing job because there are three things that can close a
school if they fail: the windows, the boiler and the roof!” The massive job
of replacing the 165,000 tiles went to the Breyer Group. “Redland
supported us all the way, ensuring that we had a steady supply of
materials and advising on accessories such as vents,” said Tom Titler,
who managed the contract. Rosemary clay tiles are an intrinsic element
of Britain’s vernacular architectural style and are created on a bespoke
production line to look like a genuine handmade clay tile – but with 21st
century performance. For more information or to request a free sample
visit www.redland.co.uk/craftsman.
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to
continued
Responding
business growth Marley Alutec
has expanded operations at its
Bedford
headquarters.
The
company has also announced the
appointments of Kevin Stanley,
Don Roche and Leigh-Anne
Copeland as well as the return of
Communications
Marketing
Manager Ivona Nicol from
maternity leave. The new building, which spans more than 30,000 square
feet, increases the company’s capacity and productivity, allowing Marley
Alutec to be more responsive to larger orders. Marley Alutec continues to
add to its already extensive portfolio of highly sustainable products and
has some exciting additions on the horizon. Similarly, the new arrivals
reaffirm the company’s commitment to continued growth and signal the
speed at which Marley Alutec is organically expanding. Kevin Stanley
joined the company as Head of Operations, a new role that will help
strengthen customer satisfaction and supply chain, which is at the core
of all operational activities. Don Roche will oversee growing sales of
Marley Alutec’s high quality rainwater and eaves solutions, while LeighAnne Copeland will be responsible for a range of customer relationship
tasks that support the Area Sales Managers. Finally, returning to the
company is Ivona Nicol, who will reprise her role as Marketing
Communications Manager following her maternity leave. For more
information visit www.marleyalutec.co.uk.
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Did You know You Can Now Order Aluminium
Coping Online from Rainclear?

SFS intec Shares Specification Expertise in
‘Must-Read’ NBS Specifier Report

Skyline from Alumasc offers top of
the range roof edge details to suit all
designs and budgets. Skyline
systems are manufactured from high
quality, polyester coated aluminium
by a manufacturer with 50 years
experience, so you can expect high
precision detailing, welding and
finishing. And NOW you can select
and pay for these quality products
online from Rainclear Systems the
UK’s leading stockist and online
retailer of metal rainwater and roofline systems. The Skyline aluminium
coping system has a hidden strap fixing method which avoids penetration
of the capping, whilst allowing ventilation over the top of the wall.
• For retrofit and new build
• No fixings pass through the coping – for a weatherproof covering
• Fabricated fittings are mitred and welded for a beautifully smooth
finish
• Fixing straps come with hidden EPDM seal for clean lines
BBA approved, Skyline Aluminium colours and finishes come in 26
standard RAL factory-applied colours for delivery in just 10 days. Visit
www.rainclear.co.uk and save 20% OFF the list price for Skyline
Aluminium Coping in September as or give the team at Rainclear a call
on 0800 644 44 26 to find out more first.
Enquiry 62

Roofing and cladding fastener manufacturer
SFS intec has been exclusively invited to
share its specification market knowledge,
analysis and experience in a new report
published by NBS. The ‘What Specifiers
Want’ report, based on the NBS
Specification Survey, provides expert
guidance
for
construction
product
manufacturers supplying into the UK
specification market. It serves as a way for
construction professionals to inform the industry about their changing
needs when it comes to specification writing. SFS intec, who have worked
closely with architects and building envelope contractors for three
decades, were the only product manufacturer to be invited to share their
perspectives in this report, alongside eminent construction industry
professionals and thought-leaders. SFS intec MD David Wigglesworth
who wrote an article for the report, says: “We’re delighted to have been
invited to share our insights in this latest NBS report which will be
enormously beneficial to anyone working in the specification market. The
key findings of the survey resonate with our ethos and the way our
support is structured, designed to help deliver better quality buildings
and maximise client satisfaction.” Find out more about SFS intec at
www.sfsintec.co.uk and download the NBS ‘What Specifiers Want’ at
www.thenbs.com/knowledge/what-specifiers-want-2017.

Story Homes Chooses Roofshield to Endorse
Quality and Excellence

T R Freeman Appoints New Sales and
Estimating Director

Award-winning property developer Story
Homes has chosen Roofshield, the
unique vapour and air permeable
pitched roof underlay as a key product
in their strategy for continuous
improvement in build quality. In 201718, Story Homes hopes to sell more
than 1000 homes across three regions
and now all sites will be constructed
using Roofshield from the A. Proctor
Group.Story Homes wanted to improve
the ventilation of their cold roof spaces,
particularly given the complexity of the
4/5-bedroom house roof designs.
Following initial meetings between the A. Proctor Group’s technical team
and the developer’s design team, Roofshield was selected. Its high
performance air permeability means that the roof space has five times
more air changes than using traditional eaves/ridge ventilation.
In line with guidelines and the NHBC statement, independently-certified
air and vapour permeable underlays can be used without additional ridge
ventilation in cold roofs. The use of Roofshield vapour and air permeable
membrane will lead to savings in labour and material costs, and avoid the
risk of ventilation being blocked by insulation or household storage.
For more information please email contact@proctorgroup.com, call +44
(0) 1250 872261 or visit www.proctorgroup.com.

Cambridge-based commercial roofing
and cladding company T R Freeman,
has recently welcomed Stephen Walker
into the role of Sales & Estimating
Director. Known for its expertise in the
design and installation of traditional
architectural metal, modern roofing and
engineered façade systems, Stephen
will be responsible for contributing to T
R Freemans overall strategy and
increasing offerings to both existing and
new clients.
Stephen said “I’m
delighted to have joined T R Freeman
and I am thrilled to be part of the
management team of an organisation
with such a strong track record within
the industry. I look forward to the
challenge of expanding the client base
and leveraging our relationships with existing clients.” John O’Kane,
Managing Director for T R Freeman said “We are really pleased to
welcome Stephen to the team; he brings with him a vast amount of
experience and knowledge. This is an exciting time for T R Freeman,
and we are delighted that Stephen will be part of this chapter.” Stephen
joins T R Freeman from Prater Ltd and has over 20 years’ experience
working within the construction sector.
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R O O F I N G T O D AY
READER OFFER

Industry Events Diary
3-5 October 2017
Solar & Storage Live
Eighth year: infrastructure, electric vehicles, energy storage,
latest tech, best practice, maintenance and optimisation. 54
hours of speakers.
2016: 3,000 visitors, 86 exhibitors
NEC, Birmingham www.uk.solarenergyevents.com
11-12 October 2017
Offsite Construction Show
Information, education, speakers and seminars all about the
fastest growth sector in construction.
2016: 2,800 visitors, 80 exhibitors
Excel, London www.offsiteconstructionshow.co.uk

Win a Bosch Tool Package
that’s Good for Your Health
Two lucky readers will each win a Bosch GBH 18 V-26 F
Professional Rotary Hammer Drill, complete with an integrated
Bosch GDE 18 V-16 Professional Dust Extractor. It’s a
combination designed to enhance performance while protecting
health.
Never underestimate the danger of dust
Are you aware of the danger from everyday building materials? Silica
dust, generated by drilling or cutting things like slate, stone and brick,
is one of many substances which can irreversibly damage your health
and shorten your life. Never assume any dust is harmless.
Your health is your greatest asset – so protect yourself
In its drive to minimise dust-related illness, Bosch has created the
GDE 18 V-16 Professional Dust Extractor. This simply slots into place
whenever needed, forming an integral part of the tool. Driven by its
own motor, and powered by the drill’s battery, it is automatically
activated when the drill trigger is pulled. On release, it continues for
another 2 seconds to ensure optimal dust removal. A HEPA filter
removes 99.97% of all dust particles larger than 0.3 micrometres. The
dust container and filter are quick and easy to check, remove, clean
and replace.
As powerful as a corded tool
The Bosch GBH 18 V-26 F Professional Rotary Hammer Drill offers
50% higher impact energy than its nearest rival in the Bosch 18 V
range. Its work progress is impressive and it also looks after its user
with KickBack Control, efficient vibration damping and an ergonomic,
fatigue-reducing design. Features include Electronic Precision Control,
for fine-detail work in delicate materials, and a quick-change chuck for
extra convenience. A highly efficient, maintenance-free, brushless EC
motor ensures long runtime and tool life.
For more information, visit www.bosch-professional.com.uk

HOW TO ENTER
For a chance of winning one of these packages, worth
£550 each, complete and return the pre-paid Advertising
Enquiry Card and tick the Reader Offer box.
Alternatively, email your details to

readeroffer@roofingtoday.co.uk
Two lucky winners will be selected at random from all
entries received by 31st October 2017.

10-12 October 2017
UK Construction Week
Nine shows under one roof for all professionals and trades
involved in the built environment, including Build Show. Mix of
seminars, demonstrations, debates and discussions.
2016: 30,000 visitors, 650 exhibitors
NEC, Birmingham www.ukconstructionweek.com
25-26 October 2017
London Build 2017 Expo
Dedicated entirely to construction opportunities in London and
the South East of England.
Conference and workshops; Zones and Area; London
Construction Awards; Meet the Buyer.
2016: 12,913 visitors, 197 exhibitors, 800 Hosted buyers
Olympia, London www.londonbuildexpo.com
15-16 November 2017
Architex
Architects, specifiers, planners and developers. Keynote
speakers, industry experts and workshops , exhibition.
Liverpool Exhibition Centre www.architexevents.com
20-21 November 2017
IOSH Conference 2017
Preminent conference for leaders in occupational safety and
health. For decision-makers to share learning and address
topical issues.
International Convention Centre, Birmingham www.iosh.co.uk
22-23 November
Scotland Build
Dedicated entirely to opportunities in Scotland. Covers digital,
sustainability, infrastructure, architecture and future.
Conference, workshops, speakers, seminars, networking.
2016: 5,630 visitors, 90+ exhibitors
SEC, Glasgow www.scotlandbuildexpo.com
22-23 November 2017
Homes Conference and Exhibition
A specialist conference on strategic asset management and
residential development. Also featuring a popular advisory panel
and the Green Housing Forum.
2016: 3,000 visitors, 120 exhibitors
Olympia, London www.homesevent.co.uk
28-29 November 2017
Solar Ireland 17
Irish Solar Energy Association annual conference. Sessions on:
Policy Setting Support Mechanism, Market, Finance, Planning &
Community, Grid Connection, Rooftop Solar. 30 speakers, 7
panel sessions.
2016: 350 delegates, and 25 exhibitors,
Croke Park, Dublin www.solarireland2017.com
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