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News

Avonside Group Secures £33.5m Sheffield City Council Bid 

Avonside Group will use Marley

products during the first year of the

programme, which also includes

the trial installation of solar PV and

battery storage to some communal

flats that will be contractor

designed. 

Avonside Group recognised key

areas of the successful bid were

social responsibility and

This year, on 8 March, Women

in Roofing is supporting

International Woman’s Day and

celebrating the tremendous efforts

of women and girls around the

world in shaping a more equal

future and recovery from the

pandemic. 

International Women’s Day theme

this year is #ChoosetoChallenge. It

Women in Roofing Look Forward to International
Women’s Day 

is the perfect opportunity to shine

a light on the critical role of

women’s leadership throughout

this period in their families,

communities, their businesses and

in government.  Across the globe,

women are at the helm of the

institutions carrying our effective

and inclusive COVID-19 responses,

from the highest levels of decision-

making to frontline service delivery.  

commitment to the local

community. Avonside Group’s

newly appointed Social Housing

Business Director, Richard

Bostock said: “Commitment to the

local community is central to any

bid of this type. Those

commitments are more important

than ever given the situation we

all face in the light of the

The British Board of

Agrément has been

appointed as an Approved Body,

Technical Assessment Body and

Notified Body (NI). 

The UK Conformity Assessed

(UKCA) Marking is a new UK

product mark to replace the

current CE mark in the UK. An

additional mark, UKNI, will be

used in Northern Ireland.

As an Assessment Body the BBA

will support manufacturers with

conformity assessment tasks for

their UKCA and UKNI marking

across a range of construction

products.

John Albon, Chief Scientific

Officer at the BBA, said: “Things

are changing on an almost daily

basis subsequent to the UK’s exit

from the EU. We are fortunate to

not only be able to help our

clients with their UKCA Marking

requirements, but also support

them through what has been, and

still is, a long and challenging

transitional process.”

UKCA Marking became available

on 1 January 2021 and there is

now a transitional stage where

both UKCA and CE Marking can

be used. From 1 January 2022,

UKCA will be the only mark

recognised to allow access to the

UK market. CE Marking will no

longer be recognised after that

date.

BBA Appointed
as an Approved
Body for UKCA
Marking

A vonside Group has

successfully bid for the

Sheffield City Council re-roofing

programme. The company beat five

other bidders to secure the contract,

which includes repair work for

approximately 5,000 properties over

a 5-year period and is believed to be

one of the most significant single

awards of its type in Europe. 

Avonside CEO Eddie Stanton said,

“We are delighted to be chosen to

work with Sheffield City Council on

this project, and I'd like to pay

tribute to the professionalism of all

of our staff and team members who

worked so diligently to put forward

our bid.”

The refurbishment work includes

the removal of existing coverings,

checking the structure and carrying

out any required repairs including

new underlay, battens, tile/slate

coverings, hips, ridges, valleys,

renewal of eaves, fascia, verges,

gutters and downpipes.

The Construction Products

Association (CPA) has

launched an industry-wide

consultation into a proposed Code

for Construction Product Information

(CCPI).

The consultation will gather

industry views on the Code before it

is formally launched later this year. 

The Code has been developed

following Dame Judith Hackitt’s

report ‘Building A Safer Future’, and

the issues facing the construction

industry following the Grenfell

Tower fire. The report confirmed

radical change was needed for

construction products, particularly

in the areas of testing, information

and marketing.

The Code sets out how construction

product information is presented and

marketed by manufacturers. A new

microsite dedicated to this

consultation -

www.buildingsafely.co.uk - explains

the background for the industry to

review and respond to.

Over 500 responses were received

from across the industry to a

survey about construction product

information. The survey confirmed

that for product and performance

information to be trusted, it must

be Clear, Accurate, Up-to-date,

Accessible and Unambiguous.

These five points are the acid

tests that now stand behind the

new Code. 

Manufacturers, specifiers and users

of information now have an

opportunity to comment on the new

Code, its management and policing. 

CPA Chief Executive Peter

Caplehorn said: “The importance of

this new Code and consultation

process will be obvious to all those

working in the built environment

post-Grenfell. It is our responsibility

as an industry to regain public trust

and credibility in what we do, and

to demonstrate that technical

competence can be trusted. 

“I believe the Code represents both

a determined attempt on behalf of

manufacturers to correct

disingenuous marketing practices

and a proactive and collaborative

effort to address the issues

highlighted in Dame Judith

Hackitt’s Report.

The consultation closes on 31

March. 

CPA Consultation on New Product Information Code

Women in Roofing 

Over the past 12 months, Women

in Roofing has used technology to

continue supporting roofing

colleagues. 

They presented a series of

webinars in 2020 focusing on the

Construction Leadership Council’s

Roadmap to Recovery plan, Mental

Health and Wellbeing, and

Training and Apprenticeships. 

The group also promoted a platform

where people could share best

practice to improve employee

wellbeing, engagement, motivation

and resilience while working from

home during lockdown.

WiR are now planning new

webinars to help support the

industry, drive best practice and

support networking opportunities. 

They would be pleased to hear

your suggestions to help shape the

agenda. Email  info@winr.org.uk

F lex-R, is celebrating after

winning Carlisle Syntec’s

Outstanding Performance Award

for EPDM Sales. The

waterproofing specialist has

worked with Carlisle SynTec,

innovators of rubber roofing, for

over 20 years to exclusively

distribute their USA manufactured

EPDM to the UK roofing industry. 

This is the first time the awards

have included companies outside

the USA and Flex-R has been

recognised after achieving the

largest growth in sales of the

EPDM membranes.

Divisional Managing Director,

Duncan Winter said; “In a

difficult year Flex-R achieved the

20-year milestone of supplying

cold-applied roofing systems. Due

to Covid this wasn’t celebrated,

so receiving this award completes

2020 for us. 

Commitment and Hard Work

“Winning this award recognises

the commitment and hard work of

Flex-R’s Technical Director Ben

Midwinter and Sales Director

Danny Cole in leading their teams

to continuously deliver high

quality EPDM projects. The

company started by launching

Carlisle’s EPDM, a relatively

unknown system in the UK at

that time, and this award is

testament to our work in gaining

acceptance within the industry.” 

Flex-R Wins
Outstanding
Performance
Award

ANEW Health and Safety

Executive (HSE) Chief

Inspector of Buildings has been

appointed to establish and lead the

new Building Safety Regulator (BSR).

Peter Baker, HSE’s current Director

of Building Safety and Construction,

took up the post on 15 February,

2021.

The government asked HSE to

establish a new building safety

regulator in the wake of the Grenfell

Tower disaster. This follows

recommendations in the ‘Building a

Safer Future’ report by Dame Judith

Hackitt.

As the Chief Inspector of Buildings,

Peter Baker will lead the Building

Safety Regulator to deliver the new

regime for high risk buildings. He

will also oversee work to increase

the competence of all professionals

working on buildings and ensure

effective oversight of the entire

building safety environment.  

Peter will also be the first head of

the building control profession, and

New HSE Chief Inspector of Buildings

lead the work to provide

independent, expert advice to

industry, government, landlords

and residents on building safety.

Peter said: “I am honoured to be

appointed as the first Chief

inspector of Buildings and for the

opportunity to play a lead role in

bringing about the biggest change

in building safety for a generation. 

“I look forward to working with

government, industry, partner

regulators and residents to shape

and deliver a world-class risk-based

regulatory system for the safety and

standards of buildings that

residents can have confidence in

and that we can all be proud of.”

Peter has 30 years’ experience with

HSE as an inspector, including

HSE’s Chief Inspector of

Construction. Since 2017 Peter has

led HSE’s involvement in the

Government’s Building Safety

Programme.

Building Safety Regime

Sarah Newton, HSE’s Chair said:

“Peter has a long track record of

working in partnership with

industry and other regulators to

bring about behavioural and culture

change that improves people’s

safety. His deep understanding of

assessing and managing hazards

and risk makes him ideally suited

to shape and lead the

implementation of the new 

building safety regime” 

http://www.buildingsafely.co.uk
mailto:info@winr.org.uk
http://www.roofingtoday.co.4
http://www.roofingtoday.co.uk
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S IG UK is continuing to invest in its

branch and staff structure with the

opening of a new SIG Roofing site in

Slough, Berkshire.

The 10,288sq ft newly refurbished premises are

located on the Slough Trading Estate close to J6

of the M4 and will stock a range of everyday and

specialist roofing products.

Investment

Opened on 1 February, 2021, the project marked

the continuation of a company-wide drive to

improve local services by investing in facilities

and increasing the number of specialist staff.

Seven employees are based at the branch with

more than 60 years’ experience between them in

the roofing supply sector.

The site includes two new 18ft SIG liveried

lorries, increasing capacity and speed of

deliveries.

SIG Roofing Opens New Slough Branch

Roof Tile MD
Celebrates 30 Year
Long Service Milestone

The managing director of roof tile

manufacturer, Russell Roof Tiles, (RRT) is

celebrating a major milestone.

Andrew Hayward joined RRT 30 years ago as a

Sales Executive. During his career, Andrew has

seen the business grow, from a £9m turnover,

single plant operation in Scotland  to the

opening of the Burton on Trent site which

produced its first tiles in 1991, to today with a

dedicated UPVC site and a turnover of £30m. 

With previous technical and sales experience,

Andrew swiftly moved up the ranks as an

Area, then Regional Manager, before becoming

National Sales Director in 1996 and then

taking over the helm as managing director in

2004. Under his leadership the business has

grown with ongoing investment including,

most recently, a £1.7m capital investment

project in Lochmaben.

Andrew has also led the business through

various ownership, following the sale of the

business by CEMEX in 2011 to current

owners, Crown Global Equity Group which has

interests in roof tiles in the US and Mexico.

Andrew commented: “Over the past 30 years

Russell Roof Tiles has succeeded despite three

recessions and now a global pandemic. Much

has happened in our industry since 1990, from

the day-to-day way we work manufacturing, to

how products are specified and installed on

sites. Today we are faster, more efficient and

have grown capacity innovatively to meet

market demand. 

“After a rollercoaster year following the impact

of the Covid-19 pandemic, I am pleased to be

celebrating this milestone and proud to be able

to lead such a passionate and successful team.

We’re looking forward to the future with the

ambition of achieving a turnover of £40m

within the next 5 years.”  

M ore than 100 learners have passed

through the Construction Industry

Training Board’s (CITB) new Welsh

scaffolding centre in its first three months.

The £1.5 million training facility, at the

Construction Wales Innovation Centre

(CWIC) in Swansea, has trained students

looking to move into the scaffolding sector.

Gareth Wyn Evans, CWIC Centre Manager,

said: “CWIC’s activities have already

supported hundreds of employers in the

construction industry across Wales. Our

unique partnership is delivering world-class

training and bespoke programmes for this

hugely important sector to the Welsh

economy. 

CITB’s Gareth Williams, said: “This new

centre provides training for the essential

skills needed to fulfil the ambitious

100 Students Complete New Swansea
Scaffolding Centre Training

programme of development that is due to be

completed in Wales over the next few years.

“Despite the lockdown, there have been a lot of

applicants to train and plenty of enquiries from

people looking to pursue a rewarding career in

construction.”

Since opening in October, some 27 construction

apprentices have completed their studies at the

centre, along with 36 students looking to further

their training in the field. With many more

students currently working towards their

commercial scaffolding qualifications, it is

expected that around 350 students will pass

through the centre in its first year.

This spring will also see the launch of a “Get

into Scaffolding” initiative which will support

those looking to change careers, including those

who have lost their jobs due to the pandemic,

with funded training and work opportunities.

http://www.roofingtoday.co.uk
https://www.filon.co.uk/
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The No Falls Foundation is

offering a Support Pack

signposting organisations and

resources that can provide advice

and assistance following a fall from

height in the workplace.

The pack includes details of the

charity’s Ambassadors who have

all faced the aftermath and

consequences of a fall themselves.

They are available to provide

advice and guidance to anyone

experiencing the traumatic effects

of a fall and wondering what to do

next.

Charity Offers Support Pack for Workers Suffering a Fall from Height

Fire at BLM British Lead Welwyn Site

A fire broke out at BLM British

Lead’s manufacturing facility

on Peartree Lane in Welwyn Garden

City at lunchtime, on 16 February

2021.

The facility refines scrap lead for

resale. Over 85 people work at the

site, (with some currently working

from home), but no one was hurt.

Ten fire engines, police and

specialist support units attended the

blaze, asking local people to avoid

the area. A spokesperson for

Hertfordshire Fire Service said over

50 firefighters worked “incredibly

hard to tackle a technically difficult

fire.”

BLM British Lead was quick to

assure the roofing industry that

production of lead will be unaffected.

A spokesperson said, “A fire

occurred and was contained in the

baghouse on the periphery of our

facility.   We are pleased to report

that all of our employees were

accounted for and no one was

The UK charity is dedicated to

preventing falls from height and

helping people affected by the 

life-changing consequences of a fall.  

The free pack covers: 

q What to do immediately;

q What financial assistance may

be available;

q How to begin a personal injury

claim;

q Support with transport and

home adaptations;

q Using the No Falls befriending

service;

q Organisations that can help

with issues of mental health.

For those who have experienced the

loss of a loved one as a result of a fall

from height, the pack also provides

details of those organisations that

can offer help and support.

Charity manager, Hannah Williams

said: “What should have been a

perfectly normal day has ended in a

potentially life-shattering accident.

What do you do now? Who can you

turn to? What help is available? The

pack attempts to answer these

questions and provides contact

details for the Foundation."

The Support Packs are available from

www.nofallsfoundation.org

Roofing Firm Named Member of the
Guild of  Master Craftsmen

injured, and also that the rest of

the equipment and the remainder

of the facility have not been

damaged or impacted. Our

emergency response plan was

immediately activated, and we are

grateful to the emergency services

for their effective response.

“While the area of the plant

serviced by the baghouse will

remain closed for repairs, our main

business remains unimpacted by

the interruption and the plant has

resumed normal operations today

with all employees returning to

work.”

The baghouse, where the fire

started on the site, is where

emissions are filtered from the lead

casting and rolling process, which

involves smelting at temperatures

up to 4500.

The baghouse was a new facility

completed in April 2020.

Investigations have started into

how the fire began.

F amily firm, Old Plean Roofing

has been admitted to the

Guild of Master Craftsmen.

The company, run by Mark and

Fiona Thornton, is the first

Scottish specialist roofing firm in

seven years to be accredited by the

Guild in recognition of its high

standards and expertise.

The team, based in Old Plean,

Stirling, say they are honoured to

gain membership of the

organisation, which represents

modern and traditional

craftspeople and promotes

excellence and integrity.

Fiona said: “We’re delighted to

have been awarded this

accreditation which reflects the

standards we have always aimed

for and the type of high-quality

roofing and customer service we offer.

“When we launched the business

two years ago, we did so with the

aim of improving industry standards

and offering local people an honest,

efficient roofing service with a high

level of competency.

“It’s wonderful to be recognised for

the work we are doing and to

receive this seal of approval from an

organisation as prestigious as the

Guild of Master Craftsmen.”

Mark adds: “I’ve always been

passionate about roofing and

achieving the highest possible

standards for our industry.

“We pride ourselves on our

reputation and so I’m thrilled we’ve

been granted this accreditation.”

The team at Old Plean Roofing was

selected for membership of the

Guild, the UK’s oldest trade

association, following a vetting

procedure which included customer

references and an assessment of

their workmanship and business

practices.

12
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Roofing Training Group News

D elivery of a 10-day CITB

module Upskilling

Programme has begun by Langley

Waterproofing Systems Ltd, in

partnership with Wales National

Roof Training Group (WNRTG). 

Langley Training Manager, Craig

Haddon who is delivering the

program, explained that it has

taken a lot of work to get the

courses up and running in Wales

due to the ongoing pandemic

crisis government guidelines. 

Commitment from employers

Craig said, “The first cohort of six

learners is an example of

commitment from employers in

Wales that if roof training is made

available then they are committed

to upskilling their workforce.” 

The 10-day program, run over 2

months consists of 10 CITB short

duration modules that are

currently available on the CITB

website. 

WNRTG Launches Built Up Felt Upskilling Course with Langley Waterproofing

CITB Approved Training

Organisation

As a CITB-approved training

organization, Langley

Waterproofing wrote these Built Up

Felt roofing courses on behalf of

CITB for employers and is able to

deliver them in Wales as individual

courses or as a block program. 

On completion of the modules,

successful candidates will go on to

complete a Level 2 NVQ via on site

assessment to gain their Blue

Skilled Worker CSCS card. 

J Randall Roofing Contractors Ltd

are excited by the new launch of

the Built up Roofing Course

becoming available at the

WNRTG Training centre in

Caerphilly. 

Monique Jones, Operations &

Business Development Manager

at J Randall Roofing said, “South

Wales roofing companies have

Once again, in the run-up to

spring, the North West Roof

Training Group (NWRTG) starts

on the theme of apprenticeships.

The national lockdown caused a

delay in the start of the new Flat

Roofing Trailblazer. However, if all

goes as predicted, the 12

apprentices will start their journey

in late March, with Langley

Waterproofing, and Simian,

Warrington, sharing the training

provision.

National Apprenticeship
Week

The NWRTG’s seven day

involvement with National

Apprenticeship Week, (#NAW2021

on social media), brought more

than a 300% increase in the

training group’s profile visits, so

their efforts at increasing the

profile of the roofing sector were a

success. Culminating in

#LOVEAPPRENTICESHIPS,

NWRTG showcased Keane Walton

of Complete Roofing Systems

speaking confidently about the

benefits of being an apprentice and

how he “loves earning whilst

learning.”

Upskilling

Upskilling for ‘improvers’ in flat

roofing will take place in

Warrington, to meet group

members’ demand. Aimed at those

7

been requesting training for the past

three years to encourage our

younger generation to train to

become flat roofers. As all who

currently work in the industry

understand, this is what we can

only regard as a dying trade.  

“It’s amazing to think about the

apprentice guidance and job

opportunities that will become

available should this course become

a success. 

“It’s also excellent to finally see

upskilling a success in Wales. The

WNRTG and Langley teams have

worked extremely hard to finalise

the course and we wish them every

success.”

Each course can be fully funded by

completing the Skills and Training

Fund application form. 

For further information on any of the

RBM training courses and help with

funding please contact Lesley

Hughes, WNRTG on 07817 641 984

or Email: lesley.hughes@wnrtg.co.uk.

with around nine months

experience of RBM, training will

take place over two separate

weeks and could lead to NVQ2

via the On-Site Assessment &

Training (OSAT) route.

CITB Consultation

As the CITB consultation on

training groups draws to a close,

the organization advises that the

majority of respondents believe

that the Training Group Model of

support and network is highly

valued by employers, so a newly

developed and updated funding

model has been developed. Roof

Training Groups along with

groups from other specialist

sectors, however, have to wait a

little longer for specific details to

be agreed and announced. The

North West group has an active

core of members, with

opportunities and membership

open to all, the group says. 

Most members are SMEs who

value the services NWRTG

provides, which include sourcing

and arranging training, be it

health and safety, upskilling, or

apprenticeships, etc. However,

with a CITB annual grant of

£28,000, to cover the running

costs, there’s little room, and

indeed, employer time, to include

much training of a technical

nature, NWRTG states.

North West Roof Training Group Looks Forward to Spring Developments

Keane Walton of Complete Roofing Systems spoke confidently about his roofing

apprenticeship and earning whilst learning.

http://www.roofingtoday.co.uk
mailto:lesley.hughes@wnrtg.co.uk
https://www.mannokholdings.com/
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Retrofit Roofing

I t’s been well documented in

the press that the Green

Homes Grant (GHG) system is

not running to plan.  There have

been myriad articles about the level

of applicants, low voucher numbers,

lack of settled claims, and other

issues concerning the US-based

administrator. There has much talk

in the industry about the apparent

complexity and required

accreditations of the scheme. And

that’s not to mention the fact that

many contractors which carry out

domestic work are already working

at capacity, and will be for some

time. The Treasury has committed

£2 billion to the scheme which is

due to end in March 2022. 

At the time of writing, via a letter

from Jesse Norman, Financial

Secretary to the Treasury, the

government has confirmed the go

ahead for another initiative, that of

reverse charge VAT. The negative

cashflow effect from this has the

potential to decimate the industry

and cause an economic stop to the

very industry which kickstarted the

economy during the pandemic. Add

in to this, sharp materials price

increases (with more to come), a

significant drop in exports causing

wider economic gloom and strained

relations with the EU. It’s easy to

see why many firms are

concentrating on weathering the

current storms rather than

concerning themselves about

matters, such as gaining

accreditation for PAS2030, the base

line requirement to be part of the

GHG. If immediate change is not

made, GHG is likely to fail, and fail

spectacularly. The basis is there to

make it work, but the lack of

consultation with industry has

meant that the process to become

an installer is far too complex and

expensive.  

The Bigger Prize

If we look further out, at the UK

Net Zero target of 2050, this could

well be the much bigger prize for

the industry. The four highest-

emitting sectors are transport,

energy supply (generating

electricity from burning fuels such

as coal, oil and natural gas),

business (commercial use of

electricity), and residential (heating

homes). Together these account for

around 78% of current emissions,

according to the Institute for

Government.

Since 1990, the energy-supply

sector has significantly reduced its

emissions as a result of phasing

out coal and increasing the use of

renewables, such as wind and

solar. In the residential market,

emissions remain largely

unchanged and history tells us from

failed initiatives (Green Deal

anyone?) that decarbonising these

areas will represent far more of a

challenge. 

The Net Zero Prize: 
the biggest retrofit opportunity 

the industry will ever have?

To achieve real change needs more

than a government grant, it needs a

change in behaviour; a real desire

to reduce emissions. 

In roofing, we need to improve

insulation, which is in much of the

old UK housing stock and is either

inadequate or missing. Even the

many thousands of new ‘red box’

type houses are still being built

with gas boilers, in a race for

margin to increase shareholder

value rather than applying joined-up

thinking to truly address the net

zero target.

But the issue is a lack of any kind

of true collaboration across the

roofing sector and government, or

an agreed single path of travel to

achieving emissions targets. It is all

too disparate. Post Grenfell, we

know that there will be a new body

for high risk (high rise) buildings.

There is strong suspicion that this

body will eventually widen to all of

construction. Will it replace

Building Control? Let’s hope so, if

the make-up of it is appropriate and

the correct expertise is employed.  

We have several chefs stirring the

pot: we have the recommendations

from the Each Home Counts report;

we have the British Board of

Agremont, the Construction

Products Association, The

Department for Business, Energy

and Industrial Strategy (BEIS) and

industry. If each of these areas

aligned, we could have a truly

exciting future for the sector in

terms of the benefits to roofing

through retrofit. But it must all be

simplified, or else we will end up in

a Carillion-esque world where Tier

1’s end up controlling the whole

process and subcontract work to

the specialist sectors, with all the

negativity which will come hand in

hand with that. We cannot allow

this to happen. 

The roof is such a key element of

any building; it protects the overall

asset and everything within. It

retains heat, prevents condensation,

diverts (or if desired, retains) water.

At present our voice is simply not

loud enough. Especially so since,

according to the Climate Change

Committee, to realistically see

emissions from housing on the

down slope to net zero for 2050, and

to ensure the weaker output from

heat pumps (compared to boilers),

can provide similar heat to houses,

roof measures must be in place by

around 2032, less than 11 years

away. In 2018, roofing industry net

output was £3.8bn, of which £1.5bn

was RMI. We can safely assume

that we are talking several billion a

year in roof work for replacement,

insulation etc., to meet these goals.

The skills gap has been well-

documented, and in this regard the

Construction Industry Training

Board (CITB) appears to be at sea.

Add to this the press reports

regarding the recently released

Direct Employment study (based on

the electrical sector but with many

parallels to other specialist sectors).

In a joint foreword to the study,

Construction Leadership Council

co-chair Andy Mitchell and Trade

Union Congress president Gail

Cartmail write: 

“The report acknowledges that

subcontracting and self-

employment remain essential

features of electrical

contracting and other parts of

construction. Over recent

decades, however, the balance

has been allowed to tip too far

away from direct employment. If

the industry’s and the

government’s priorities for this

and future decades are to be

achieved – for example, in

safety, quality, skills, efficiency,

and innovation – then a

healthier, more sustainable

balance now needs to be

restored.” 

This is an admirable, but

breathtakingly naïve aim in the

current and immediate future

construction climate. We are facing

the perfect storm of reverse charge

VAT, the skills gap and a failing

industry training body which has

just undergone yet another major

restructure. There is no movement

on retention removal and

legislation, due to a familiar “lack

of consensus between main

contractors and specialists” (who

knew?!). Yet, on the other side, we

have quite possibly the biggest

opportunity the industry will ever

have in terms of retrofit to achieve

net zero.  BEIS has put the figure at

£70bn per year as the cost to

achieve net zero, yet GHG is

capped at £2bn for the next year

and will then (almost certainly) end.   

   For the UK to achieve net zero

2050, roofing must be at the

forefront of, not coffee and biscuits

discussion, but action to a tight

timeline. Roofing is both a large

enough industry to achieve, but a

compact enough industry to

collaborate right through the supply

chain. We have the manufacturers,

the distributors and the contractors,

together with strong relationships

across all these areas. There is no

reason why roofing cannot lead on

retrofit, and the prize is one never

likely to be repeated. 

Even as the Green Homes Grant is throwing up various obstacles, roofing contractors

are set to struggle with numerous other issues this year. Yet, Mike Wharton, CEO of

Complete Roofing Systems argues, the roofing sector should keep its eye on the

bigger prize and look to the opportunities of Net Zero 2050.

If immediate change is not made, the Green
Homes Grant is likely to fail, and fail
spectacularly. The basis is there to make it
work, but the lack of consultation with
industry has meant that the process to become
an installer is far too complex and expensive. 

We have the manufacturers, the distributors
and the contractors, together with strong
relationships across all these areas. There is no
reason why roofing cannot lead on retrofit,
and the prize is one never likely to be repeated. |||
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Slate Roofing 

lead times on many of our ranges

are now close to normal.

However, these potential issues

were complicated by the global

nature of supply and the fact that

other countries saw the same

increase in demand for materials.

As an example, the US is a

significant consumer of timber, so

the global shortages and price rises

are in part due to the sharp

increase in demand there. Similarly,

France is the biggest purchaser of

I n the November 2020 edition of

Roofing Today, the significant

shortages of materials

contractors were facing was

reported, with roofing products such

as tiles, insulation and timber under

particular pressure. This was the

first of several reports and while

post-Brexit requirements may be

contributing to issues that have

made headlines since Roofing

Today’s investigation, the situation

is yet more complicated.

Undeniably, the UK
transitioning from the
EU has had an impact
on the industry.

20

Keeping the UK Supplied with Natural
Slate A combination of factors has meant that the UK roofing industry continues

to face issues with the supply of key materials. Here, Steve Pearson, Country
Director at Cupa Pizarras UK looks at the current situation and how the 

company has responded to the challenges of recent months.

slate in the world, followed closely

by the UK, so increases in

construction activity here and in

France put pressure on supply

globally. In some cases, distributors

had to make a decision on how to

allocate the slate provided to them,

with the result that certain

products became unavailable.

At Cupa Pizarras, we control every

part of the supply chain from the

quarry onwards, enabling us to

ensure a reliable supply of the

products to our merchant

customers. We have also opened an

additional quarry dedicated to

producing CUPA 22 slate for sale

exclusively in the UK. The decision

to make this investment was made

around 18 months ago and

thankfully we are now seeing the

benefits. The opening of a new

Many of the material shortages

began to be felt before we ended the

EU transition period and were in

part due to the crisis year that was

2020. During the initial stages of the

pandemic many production facilities

were forced to suspend operations,

including those of Cupa Pizarras in

Spain, which were closed for around

eight weeks. This meant that the

quantity of materials produced was

reduced compared to a normal year. 

The demand for materials then

surged in the second half of the year

as sites reopened. As factories

began operating again with new

safety measures in place, some

manufacturers were able to respond

by increasing production. For

example, we introduced a two-shift

system in our facilities to replace

lost production time. As a result, the

quarry is a significant achievement

in the slate industry as the number

of quarries has declined

dramatically over the past 10 to 15

years. Overall, we are producing

slates at a higher rate than ever

and in a greater variety of different

types, selections and sizes.

Undeniably, the UK transitioning

from the EU has had an impact on

the industry, especially during

January as everyone in the supply

chain got to grips with the new

processes and documentation. It

has also added some further

requirements that did not exist

before. For example, we needed to

replace our wooden packaging

crates with ones that are made

from certified heat-treated wood as

part of the bio-security measures in

place for products exported out of

the EU. As Cupa Pizarras has

experience trading across all five

continents we had the skills and

expertise to handle these new

requirements effectively. 

Despite all this, our supply of

natural slate in the UK has

remained largely resilient,

especially compared to other roofing

materials. We do not rely on the

import of materials from Asia – a

supply line that has experienced

serious disruption – and most of the

import issues are now resolved. It is

also worth noting that the delays at

major ports that made headline

news have not been seen on the

same scale at all ports, with most

functioning close to normal. At

Cupa Pizarras, the lead time on our

slate is around two to three weeks.

We are seeing just a one to two day

increase in travel times from the

point of production to merchants,

due to the new import rules.

Finally, our advice to contractors is

that there is no cause for serious

concern. They should contact their

local merchant about future

requirements and plan ahead as far

as possible. By doing this they can

ensure any increased lead time does

not cause delays and affect the

timeframe of projects. Cupa Pizarras

area managers are working closely

with both the production facility

and merchants to coordinate orders

and minimise any issues.

Find out more about the Cupa Pizarras

range: www.cupapizarras.com/uk/.

|||
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Underlays in Roofing

9

W ith a variety of roofing

membranes on the

market, selecting the

best solution needs careful

consideration. Excellent quality,

performance and meeting the

required specification are all, of

course, important. However, the

strength and added-value assurance

of stronger membranes, which are

designed to provide a secondary

safety support measure during

installation, also offer valuable

benefits. Breathable four-layer

membranes offer excellent

performance and increased

strength, both priorities for certain

projects.

What is a four-layer
membrane?

The vast majority of breathable

membranes consist of three layers

— a fleece top layer, a membrane

middle, and a bottom fleece layer.

There are options however that

include an additional fourth layer,

in the form of a reinforced grid,

which is introduced to enhance the

strength of the underlay and

supports installation. 

What are the benefits?

Selecting a membrane with a

reinforced grid helps to provide

superior strength and added safety

benefits. This has advantages

across all project types, but is

especially pertinent for re-roofing

projects, where there may be access

and space limitations due to the

nature of particular refurbishment

projects. In these scenarios, having

the grid helps to provide extra grip

for roofing operatives and safety

reassurance during the installation

process.

Having a reinforced grid combined

with a membrane can help to

minimise the risk of a roofer

Enhancing Roofing Membrane Strength
and Safety 

When selecting a breathable roofing membrane, the quality, performance and installation

benefits need to be carefully considered. Nick King, Portfolio Manager at Klober, discusses the

value of four-layer breathable membranes, which include reinforced grids, to offer increased

strength and durability during the installation process, in addition to excellent performance.

penetrating the membrane with

their foot or dropping tools through

the membrane. This may only

happen rarely but when it does, the

time taken to patch repair and

recover tools adds time to the

project, not to mention the

potential safety hazards.

It is a common misconception that

the thicker the membrane, the

better the strength. In fact, a very

thick membrane on its own may

not be as strong as a thinner

membrane combined with a

reinforced grid. Also, thicker

membranes can be more rigid and

so less manoeuvrable making them

harder to work with. Selecting a

membrane with a built-in grid

allows contractors to have the best

of both worlds, by retaining the

strength of a more substantial

membrane but avoiding the bulk. 

It must be remembered that while a

strong membrane with a reinforced

grid can be extremely beneficial to

maximising safety, it is not a

replacement for primary on-site

safety procedures. It is vital that all

guidance and regulations, such as

HSE’s free download, Health and

Safety in Roof Work

[https://www.hse.gov.uk/pubns/

books/hsg33.htm] is followed when

working at height.

As well as providing peace of mind

during the installation process, it is

important that any breathable

membrane chosen provides

excellent performance. The

membrane’s primary purpose is to

support the roof covering in

withstanding wind load and stop

any water ingress into the roof

space. It also has an important

function in controlling

condensation in the roofspace and

roofers will need to select the air

and vapour permeable properties of

the membranes used with careful

reference to manufacturer’s

specification information. 

For roof spaces that are required to

be air tight, underlays with integral

tapes should be considered to

minimise air leakage. Fitted self-

adhesive strips also provide

exceptional water tightness as well

as protection against wind loads.

Roofers are now used to checking

the zonal performance of

membranes. Under BS 5534 different

regions, depending on the weather

and wind conditions of the roof’s

particular location, will require

different zonal performance criteria,

with one being the minimum and

five the maximum rating. Our Permo

Forte with integral tape, for

example, is certified for wind zones

one-five, which makes it suitable

for use nationwide. It means roofers

can keep it in stock knowing that it

will be ideal for all projects.

Staying safe 

Paying close attention to strength

and safety are both vital

considerations when selecting any

building construction product, and

in terms of the roofing membrane

this is no exception. Not only can a

four-layer membrane help to support

safe installation, these types of

membranes can also offer peak

performance advantages to ensure

top quality results each and every

time. 

Selecting a membrane with a reinforced grid
helps to provide superior strength and added
safety benefits. 

|||
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Underlays in Roofing

Permeable Pitched Roof
Underlays

U nderlays that allow the

passage of water vapour

through them are

commonly referred to as

‘breathable’ underlays.  However,

there are different types of

‘breather’ membranes, so it is

rather confusing to simply refer to

an underlay as breathable; some

are vapour-permeable, and some

are air and vapour-permeable.  

For a technical distinction, BS

5534 defines an underlay with a

low resistance to the passage of

water vapour (LR) as one with a

water vapour resistance of not

more than 0.25 MN s/g.  An air

permeable underlay is defined as

one having an air permeability of

not less than 20m3/m2.h when

tested at a pressure difference of

50 Pa.  The installer and designer

need to be aware of the product

types and performance.

The functions of underlay

Underlay, regardless of its type,

should provide a completely

waterproof barrier to prevent water

from entering the building.  This is

important both at construction

stage, before tiles are laid, and

when the roof is tiled.  

Not only may rainwater and snow

penetrate the tiling during

extreme weather conditions, but

water can also be present in the

batten cavity in the form of

condensation, as water vapour

passes through the underlay from

inside the building.  

18 | ROOFING today | www.roofingtoday.co.uk

Underlay laid unsupported, that is

laid directly over rafters, must be

draped between the rafters to

allow water to flow between the

tile battens and underlay, and

drain to the gutters.  At low roof

pitches, or long rafter lengths, or

exposed locations, it is advisable

to consider installing counter

battens with a bituminous nail

tape between the counter battens

and underlay.

It is important to ensure the

underlay is watertight at roof

junctions.  At hips, the underlay

on one side of the hip should be

lapped over the hip and over the

underlay on the other side.  At

valleys, the underlay should be

lapped over the sides of the valley

lining to drain any water into the

valley.  At top and side

abutments, the underlay should

be turned up the abutment by at

least 50 mm; and at eaves, the

underlay should be fully

supported behind the fascia or tilt

fillet to prevent water ponding

behind the fascia.  All

penetrations through the underlay

for pipes, chimneys, and roof

windows, etc, should be properly

sealed to prevent water ingress.  

Just as importantly, pitched

roofing underlay must provide a

barrier to reduce the wind uplift

load acting on the tiles. If the

underlay cannot resist the wind

uplift load, then a greater share is

Underlay, regardless
of its type, should
provide a completely
waterproof barrier to
prevent water from
entering the
building.  This is
important both at
construction stage,
before tiles are laid,
and when the roof is
tiled. 

John Mercer, Roofing Consultant

resulting in dislodgement of the

tiles.  The underlay must be of

sufficient strength to resist these

uplift forces; therefore, it is

important use a type appropriate for

the design of building and,

importantly, its location.  

Manufacturers classify their

underlays by their geographic

location and wind zone in the form

of a UK Zonal Classification Table

on the packaging.  The UK is

divided into 5 wind zones, with

lowest wind speed, Zone 1, being

centred around London and the

south of England, up to Zone 5

covering the north of Scotland.

Thirdly, though equally relevant, the

underlay and ceiling construction

play important roles in controlling

condensation in the roof space,

directly influencing the amount and

position of roof space ventilation.  

How the underlay influences
ventilation requirements

BS 5250: the British Standard Code

of practice for control of

condensation in buildings, gives

practical recommendations for the

installation of ventilation, taking

account of underlay and ceiling

types.

Domestic ceiling construction

generally falls into two categories:

1) Well-sealed (continuous): means

there is an efficient air and

vapour control layer (AVCL) and

all joints, junctions and

penetrations through the ceiling

are sealed to prevent as much

air and water vapour from

passing through the ceiling as

possible.  BS 9250 gives

practical advice on how to

design and construct a well-

sealed ceiling, defined as

having an air-permeability of

<0.03%; that is an average of

<30mm2 per metre2.  All new

dwellings should be constructed

with a well-sealed ceiling.

2) Unsealed (discontinuous):

Ceilings constructed with

plasterboards and plaster, no

VCL or AVCL and with gaps

around cable and pipe

penetrations – generally applies

to older buildings where the roof

is being stripped and re-tiled.

Vapour-permeable underlays 

For a vapour-permeable underlay

installed in a cold roof, the level of

ventilation depends on the type of

ceiling, that is, less ventilation is

required if the ceiling is well-

sealed.  BS 5250 recommends a

minimum eaves ventilation of only

3mm, though, in practice, this

would be 10mm due to the ready

availability of 10mm eaves vents

(see illustration fig1).  Alternatively,

5mm ridge ventilation can be

installed.  If the ceiling is unsealed,

then ridge ventilation should be

installed in conjunction with eaves

ventilation.

For a warm roof with a 

well-sealed ceiling, roof space

ventilation is not required (figure 2).

If the ceiling is unsealed, then

25mm ventilation at eaves and

5mm at ridge is required, with a

clear air path from eaves to ridge

between the underlay and

insulation.

Air and vapour-permeable
underlay

Air-permeable underlay

constructions are currently not

defined in BS 5250; therefore, it is

important to refer to their Agrément

Certificates and manufacturer’s

installation instructions. They

generally require less, or no

additional roof space ventilation.

Summary

q When choosing an underlay,

make sure its wind uplift

resistance is adequate for the

location and building.

q Identify the type of ceiling, ie

well sealed or unsealed, as

this has an influence on the

roof space ventilation

requirements.

q Carefully follow the underlay

manufacturer’s installation

guidance with regards to

control of condensation.

q Ensure that the underlay is

installed as a waterproof layer,

paying particular attention to

junctions and penetrations.

Allow an adequate drape

between rafters to enable

water drainage under the tile

battens or install

counterbattens and nail tapes.

Figure1

Figure2

BS 5250: the British Standard Code of practice
for control of condensation in buildings, gives
practical recommendations for the installation
of ventilation, taking account of underlay and
ceiling types.

|||
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Perceptions of Roofing 
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A fter a tumultuous 2020, the

construction industry has

cause for optimism once

again. Not only are the number of

UK housing starts and completions

bouncing back to pre-lockdown

levels, but so-called ‘new’

technologies like SIPs and CLT

constructions are now becoming

commonplace in the market. 

High performing membranes have

been key to making modern

methods of construction (MMC) a

success. Membranes are intricately

linked to a building’s energy

efficiency and hygrothermal

performance. As such, they will

continue to play a leading role in

the industry’s ability to move

forward towards more sustainable

and energy efficient models of

construction.

While the momentum of the MMC

sector is high, the industry needs to

first successfully negotiate the

current public relations mess to

keep it on track.

Public Perception

The post-Grenfell world has turned

the spotlight on our industry. While

the result has been an arguably

much-needed re-examination of the

procurement and construction

process, the tragedy’s ongoing

inquiry is understandably impacting

the public’s perception of

construction professionals and

material manufacturers in a negative

way.

In an August 2020 YouGov poll,

1,600 people were asked: “To what

extent are building and construction

companies behaving in an ethical

way?” The majority of respondents

said either ‘not very ethical’ or ‘not

ethical at all’. Importantly, the

question does not differentiate

specific construction sectors (such

as commercial vs. residential) or

roles (such as contractors vs.

suppliers), which indicates today’s

Securing a Perception of Trust to
Stay on Track

Assessing the current state of affairs for the industry, here Keira Proctor, MD of A Proctor

Group argues that it’s not just resolving the cladding crisis that’s important. It’s also vital

to address the challenge of the public’s perception of the industry as a whole.

trust deficit is a challenge that

every sector must address.

One needs only to remember the

‘leaky condos’ in British Columbia,

Canada to understand why

preserving a positive public image

is important. The biggest point of

learning from the almost 20-year

affair was not contained in the

technical inquiry that followed.

Interestingly, the then-new external

insulation panel technology was

not found to be responsible. Rather,

“building processes and poor

application of building science”

were deemed to be the culprits.

However, in reality, it was the

consequent long term public

skepticism about the wider

construction industry that can be

considered more significant.

While the leaky condos’ technical

problems could be resolved

relatively quickly, it was the

personal disruption and passing on

of refurbishment costs to 50,000

homeowners and tenants that still

persists as a grudge in the Canadian

public’s mind today. 

Compare this to the situation in the

UK today, of owners and occupiers

living in blocks of flats covered in

highly combustible cladding. These

residents live in fear, and face the

impossible demand of being asked

to front the costs of refurbishments

themselves, which few can afford.

At the same time, they are unable to

sell their property to move their

families somewhere safer. The

YouGov poll’s finding that the

construction industry lacks ethics

can hardly be a surprise.

The UK’s construction industry is

on the brink of transformation, but

in allowing public trust to wane,

whether over the industry’s

direction, competence or moral

compass, we risk stifling the

momentum we have built up.

Nurturing public support will go a

long way to properly bringing

innovative construction materials

and modern methods of

construction into the mainstream. 

Digital Era

For a sector that is often accused of

moving too slowly, the disruption

of Covid-19 has catapulted

construction into the digital era,

and I believe for the better.

Significantly, we are witnessing

the industry moving away from the

labour-intensive techniques of the

past and embracing the efficiency

and quality control of modern

methods. The adaptation and

uptake of digital support services

and communications platforms

between manufacturers and

specifiers has also been impressive.

With a strong salesforce presence

in the UK, the A. Proctor Group

was required to modify our face-to-

face strategy into a comprehensive

digital support system in 2020 to be

there for our customers whether in

their home offices or on site. An

education vs. sales-pitch approach

allowed us to connect, not just

with our customers but the wider

public, through a vast library of on

demand technical resources

including educational webinars

and virtual toolbox talks. Easily

accessible educational tools

designed to help our customers

navigate an uncertain post-Covid

landscape will go some way to

reassuring them and securing their

trust in the future.

While the momentum of the MMC sector is
high, the industry needs to first successfully
negotiate the current public relations mess to
keep it on track.

|||
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Pitched Roofing
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Social housing, extra care and commercial
projects are investing in concrete roof tiles –
as they combine weather resistance, low
maintenance, sustainable credentials and
cost savings. 

C oncrete roof tiles are a long

life, durable product that

require minimal

maintenance once installed. The

size, shape and weight of concrete

tiles are controlled using modern

methods of manufacturing.

As concrete has become a standard

material on roofing across the UK,

Russell Roof Tiles is seeing the

increase across a  wide range of

different sectors. Social housing,

extra care and commercial projects

are investing in concrete roof tiles –

as they combine weather resistance,

low maintenance, sustainable

credentials and cost savings. It is

clear that when using concrete roof

tiles, re-roofing is less frequent due

to the performance aspects of the

manufactured product. 

Sustainable Credentials 

Concrete roof tiles are not just

strong and durable, they can lay

claim to sustainable credentials too.

The manufacturing process uses

considerably less energy when

compared with clay counterparts

because extensive power is required

for firing clay in a 1,000+ºC kiln for

up to 48 hours. Concrete tiles are

cured at a much lower temperature

– in the region of 55ºC – and for a

shorter period of time, of around 24

hours. By comparison, this equates

to an energy saving of up to 30 per

cent of that required for clay tiles

production. 

Moreover, a thinner leading-edge

tile uses 15 per cent less raw

materials than a standard concrete

roof tile, and the product has less

depth. This also means that around

20 per cent more tiles can be packed

onto a pallet, which results in a

much lower carbon footprint for

transportation. As product

development has evolved, the

evidence suggests that concrete roof

tiles are a far more sustainable

option. 

Fixtures and Fittings

Concrete roof tiles and fittings are

manufactured in accordance with

BS EN 490, the European Standard

for concrete roof tiles and fittings. It

sets out criteria for the

manufacturing process and BS EN

491 provides the required test

methods. Product Standards are

generally performance-based rather

than being prescriptive, to allow for

innovation of products and

materials. 

Concrete Comes Out On Top
Whilst clay tiles have been used on roofs for centuries, concrete tiles have become more widespread

over the last half century. Concrete tiles now account for around 70 per cent of the market and are

used widely as a standard material across the UK. Mark Parsons, Technical Director at Russell Roof

Tiles explores the benefits of concrete tiles in an industry where it is sometimes overlooked.

Roofing guidelines and standards

are continually evolving to meet the

evolving weather conditions and

need for sustainability. It is

important that fixtures and fittings

are catered for in these guidelines –

giving assurance that concrete roof

tiles and accessories provide a

robust and reliable roofing solution.  

Versatility

Concrete is the most attractive

construction material in terms of

compressive strength. The

versatility of concrete allows for an

authentic slate or clay effect roof tile

combined with offering greater

strength.  Using modern techniques

now enables manufacturers like us

to replicate the traditional character

of regional clay colours and profiles,

but with all the long term added

benefits of concrete.

Dry Fix 

Dry fix is particularly compatible

with using concrete roof tiles. Dry

fix systems must fully comply with

BS 8612: the British Standard for dry

fixed ridge, hip and verge systems.

This means ridge, hip and dry verge

systems are durable and

weathertight and will resist wind

loads forecast to be exceeded only

once in any 50-year period.

Looking ahead to 2021

Covid-19 has placed an immense

pressure on the construction supply

chain in the UK. As the 12 month

mark approaches since all

manufacturing halted overnight –

producers are still playing catch up

to generate stocks to meet

increasing demand. Despite ceasing

manufacture, Russell Roof Tiles was

quickly able to restart which has

meant that we have been able to

maintain good lead times and fulfil

a growing order book. 

At Russell Roof Tiles delivery times

are around four to six weeks

depending on the product, while

many others in the market are

looking at longer lead times. The

roof tile industry is catching up after

a significant period of disrupted

production – but the capacity is

strong and normal supply will soon

be resumed. 

Russell Roof tiles is an independent

pitched roof tile manufacturer providing

UK house builders and high-profile social

housing and commercial projects, where

sustainability and eco-credentials are of

the utmost priority. It is committed to

sourcing responsibly throughout the

supply chain. 

|||
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Winners of the UK Roofing Awards 2020
The winners of the UK Roofing Awards 2020 have been announced by the National Federation

of Roofing Contractors. Judged this year in a virtual forum, the winning contractors and projects

have been chosen for their outstanding workmanship, professional expertise and the

exceptional project challenges overcome.

FLAT ROOFING

Cold Applied Liquids (sponsored by Radmat)

Project: SW Mile oak, (Portslade, West Sussex) 

Contractor: Williams Roofing Contractors Ltd

Manufacturer: Polyroof Products Ltd

this 1962 building, used as a water testing site by

Southern Water, is covered by a concrete roof that

includes a striking and unique domed glazing block

feature. With the existing asphalt coverings and

concrete glazing features reaching the end of their

serviceable life in terms of waterproof integrity, a

solution was needed to extend the lifespan of this

unique roof. Stringent health & safety requirements also

needed to be managed due to the nature of the

building’s operations. 

this project featured many challenges, including the

requirement to maintain the internal natural light within

a new waterproofing solution. By using a combination

of experience and innovative approaches, Williams

Roofing Contractors Ltd working with Polyroof provided

a solution that far exceeded the client’s expectations.

Bituminous Hot Applied Liquid
Waterproofing (sponsored by Radmat)

Project: Brighton College (Brighton, England) 

Contractor: Briggs amasco

Manufacturer: IKo PLC

Briggs amasco was responsible for the installation of

waterproofing and finishes to roof areas at a new

sports and science facility at Brighton College.

Works included waterproofing roof areas totalling

3,500m2. this project stood out because the

architect wanted to take full advantage of roof space

by incorporating a rest area with benches and

barbecue, a running track, a ventilation system for

the classrooms and gym situated below, and green

roof areas.

the workmanship on this project was underpinned

throughout by a collaborative working relationship

between Briggs amasco, the supplier and architect.

Quality inspections were carried out throughout the

project’s lifetime. Each waterproof installation was

benchmarked by IKo PLC’s quality assurance site

team.

Single-Ply Roofing (sponsored by Radmat)

Project: Library Refurbishment (University of Reading,

Reading, England) 

Contractor: owlsworth Roofing Ltd 

Manufacturer: Sika Sarnafil

originally opened in 1964 and extended in 1985 Reading University

Library has undergone complete refurbishment, both internally and

externally. owlsworth Roofing Ltd was tasked with the

redevelopment 13 separate flat roof areas, with 10 existing and 3

new build flat roof areas, set over 8 different roof levels, and 4

different structural decks: concrete, plywood, profiled steel and

profiled aluminium. 

this meant eight different specifications needed to be followed, using

various combinations of strip and recover, overlay, new build, varying

thickness of flat board insulation and cut to falls insulation. 

the contractor demonstrated a well organised operation to

ensure uninterrupted progress and minimise disruption to

others, improving the efficiency of the project. a high

standard of workmanship was achieved, obtaining a

premium quality installation.

Heritage Roofing
Project: Bodley Court (Kings College,

Cambridge) 

Contractor: Claude N Smith Ltd

Manufacturer: Various

Bodley Court is a Fellows accommodation

building built around 1890, sitting on the edge

of the River Cam. In line with strict

conservation and restoration guidelines, any

replacement slates had to match identically.

the only way to ensure that was to re-open

the mothballed Collyweston mine and begin

quarrying again, a huge task not done since

the 1960s.

the roof took 12 months to complete. there

are 1500m2 of random diminishing courses,

each traditionally bedded in lime mortar, with

40 courses of slate in sizes 30-6 inches. In

total, there are 28 different slate sizes in

height and all slates are random in width. all

the slate sizes were assessed to work out the

most economical way of using them. Some

sizes have three or four courses of the same

size because there were over 40 courses of

slates needed to cover the rafter length. the

skilled slaters worked on a slate rod so they

could nail the battens to the counter battens in

exactly the right place, so the head of the

slate could be nailed into the slate batten.

access was challenging - the compound was

over a quarter of a mile away and the only

access to the site was via a pedestrian bridge.

all materials, including the scaffold, had to be

transported by vehicles carrying no more than

one tonne per load.

Bob Richardson, Head of technical and

training at NFRC said, “this project was

unanimously chosen as Roof of the year. the

sheer scale of the planning leading to the

completion of what can only be classed as a

labour of love by skilled craftsmen, resulted in

a remarkable re-roofing project. From the

initial discussions between the client and the

contractor beginning five years before the

start date; to the planning application required

to re-open the mine to source the materials

required, taking two years to receive approval;

through to the three apprentices working

solely on this project from start to finish, giving

them valuable experience and keeping the

traditional skill of Collyweston slating alive.

“From conception, if any singular part of the

project had failed, the whole of the project

would have been doomed. It’s testament to all

of the people involved that a project of this

magnitude could be achieved.”

Roof of  the Year   (sponsored by SIG)

(sponsored by Radmat)
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Green Roofing (sponsored by Fakro)

Project: IKEa Store, Greenwich (Greenwich, London) 

Contractor: Bridgman & Bridgman

Manufacturer: Bauder UK

IKEa Greenwich has achieved an ‘outstanding’ BREEaM UK New

Construction certificate by incorporating a 3500m2 rooftop garden,

a range of sustainable technologies including solar power, LEd

lighting, rainwater harvesting and renewable construction materials.

the green roof and roof garden consist of segregated biodiverse,

and sedum covered areas, a wildflower meadow, raised urban

farming beds for school, community and co-worker use, planters,

paving and synthetic turf for community activities. all areas

surround a purpose-built rooftop pavilion, which is accessible all-

year round during store opening hours. the roof is London’s

largest accessible rooftop for people and nature. It is unusual for

the general public to be able to access a roof garden in London at

any time, for free, especially one that offers so many secure and

protected areas for local birds, bees and insects. 

this is a fantastic example of urban greening and utilising roof

space and a testament to the team at Bridgman & Bridgman Living

Roof Services.

Mastic Asphalt (sponsored by Radmat)

Project: Romany (Surrey, England) 

Contractor: Sussex asphalte

Manufacturer: IKo PLC

this project involved a sequence of mastic asphalt

applied to balconies, main roofs and lightwells for a

new build domestic dwelling totalling 620m2. there

were numerous penetrations, chimneys, railings and

lights situated all over the roof, and in order to make

sure that no ponding water occurred, a cut to falls

system was installed. there was also a balcony

railing system that was fixed to steel supports which

meant that it was intricate and involved to lay the

insulation around the supports and then asphalt.

Good communication and sequencing form the

basis of good project management and that is

evident on this project, adapting to overcome any

unforeseen circumstances such as weather,

intricate detailing and finishing the project on time

and to a high standard.

Reinforced Bitumen Membrane (RBM) (sponsored by

Sika)

Project: Isle of Bute discovery Centre (Scotland) 

Contractor(s): Geo. Brolly & Co (Roofing) Ltd /dM Roofing

Manufacturer: Imper Italia

this complex refurbishment to the roof of the Isle of Bute

discovery Centre, involved detailing the turrets in felt shingles,

striping and recovering of the terrace area of the roof, and an

overlay of the complex dome and barrel vault section. Existing

clerestory windows needed to remain in situ which meant a

challenge to form a proper upstand detail without damaging the

windows while still achieving a watertight roof. the climate

exposure of the costal site presented challenges throughout,

meaning the site management of the project by the installing

contractors needed to be of a high standard ensuring a smooth

process, and minimising any delay.

the impressive finish showcases what can be achieved using high

quality RBM products and what can be accomplished when two

(specialist NFRC) roofing contractors work together. Constant

liaison and regular communication between both parties resulted in

an extremely well finished project.

FLAT ROOFING
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Small Scale Project <£25k (sponsored by Radmat)

Project: Pangolin (Graven Hill, Bicester, England) 

Contractor: Nigel Hayman Roofing

Manufacturer: dreadnought tiles

Pangolin featured on Kevin McCloud's Channel 4 Grand

designs series, The Street, as one of several self-build

houses with bold and cutting-edge architectural designs.

the distinctive tiled roof and walls were central to the

design, with, Staffordshire blue plain clay tiles covering the

roof and continuing down the walls all the way to the

ground at the sides and the back of the house. on the

front elevation, a timber ‘roundel’, extends from the tiles as

a feature reminiscent of an oast house.

to achieve the seamless curved look, cloaked verges,

bespoke external angles and mansard tiles were used to

neatly make the transition from the roof to the walls.

Several meetings took place to determine the way the

mansard tiles, cloaked verges and external angle tiles

would need to be designed to provide the seamless finish.

Pangolin is a fine example of this contemporary approach

and even though the rooftiles literally cover the house, not

one bit of mortar is holding any of the tiles in place. Kevin

McCloud described Pangolin as “architecturally right out

there and beautifully designed.”

Slating (sponsored by Cupa Pizarras) 

Project: Hillsborough Castle Lower Visitors Centre (Hillsborough, Co.

down, Northern Ireland) 

Contractor: Penrose Roofing 2014 Ltd

Manufacturer: Various

Historic Royal Palaces set out an ambitious programme to transform

Hillsborough Castle, an official residence of the Queen. It involved major

renovations with two new visitors centres and a host of smaller buildings. the

contract comprised 13 individual roofs, including a number of roofs re-using

salvaged Welsh Slate. Canadian Glendyne natural slates were also used. 

the hip design to the two gate houses and three bespoke ventilators were

specified using close mitred slates weathered by lead soakers. two finials were

designed referencing the site’s past, one being a golden pineapple to represent

those grown in the grounds in the 18th century, and the other a pair of golden

doves.

the shortlisting team and the judges remarked that the attention to detail with

the close mitred hips and the ridge-work was outstanding.

a consultant was employed to minimise the impact on the environment, and on

bats and other wildlife present. as the buildings are in 100 acres of beautiful

wooded parkland and gardens, the new buildings were designed to blend in

sympathetically with the surroundings.

Tiling (sponsored by Marley)

Project: Green Cottage (Crowborough, Wealden, England)

Contractor: Richard Soan Roofing Services

Manufacturer: Various

a former gardener’s house or groom’s cottage, the rear of the building formed

the coach house and stables. the roofs consisted of six main areas with three

dormers, a tower, and multiple vertical areas. a complete re-roof was

undertaken, stripping off the existing and re-roofing using Goxhill handmade

clay tiles, dark chestnut on the main roof slopes, and autumn brown on the

vertical details. 

outstanding details included the Winchester cutting to the large vertical panels

with good attention to detail, as is the herringbone pointing to the verges sitting

directly above the gable. Purpose-made valley tiles have been neatly cut into

either side and in one visible area, carefully installed hidden soakers

weatherproof a change in pitch between the main roof and the slight bell cast

eave of a pediment: fine examples of good workmanship. Challenging issues

regarding the work to the chimney stacks and the protection to the building

were overcome with careful planning from all parties.

Fully Supported Metal (sponsored by Radmat)

Project: Copper dome, Ludgate House (City of London, England)  

Contractor: Full Metal Jacket ltd

Manufacturer: aurubis

When this 130-year-old roof was damaged in a fire, Full Metal Jacket were appointed to replace

the timber substrate and re-cover this prestigious dome in arubis 0.6 soft traditional bright copper.

they had to find ways to replicate the existing design as each panel had to be formed individually

and installed by hand.

the circular dormers and the 900mm scrolls where first formed on a mock-up to ensure that the

spinning techniques for the copper would be successful. there was a danger that such large

pieces of copper could cool down and harden too quickly, which would crack the material.

the project being located in central London required a full-time site manager to co-ordinate the

works including the deliveries and waste clearance, which all had to be done at the weekend.

the client, Interclass Limited, and architects, Marcus Beale, were particularly impressed that all

the components were sourced from the UK, as well as with the standard of workmanship in 

re-creating such fine copper detailing work.

METAL ROOFINGPITCHED ROOFING
Lead Roofing
(sponsored by Chandlers)

Project: South Quire tribune

(Canterbury Cathedral,

Canterbury, England)

Contractor: Full Metal Jacket Ltd

Manufacturer: N/a

this project was to conserve Canterbury

Cathedral and to re-use the materials so

they continue in their journey of being

part of a truly historic site. the existing

cast lead was stripped and smelted

down to molten lead where any

impurities were removed. the lead was

then cast into ingots ready for re-casting.

once the roof was ready to be 

re-instated the ingots were cast to

specific bay sizes as a code 8 or 9

thickness. these were then rolled for

ease of handling and taken back to

Canterbury to be fitted using the

traditional wood cored roll system. 

Working with main contractor, Coniston

Limited, and Purcell architects, the

cathedral was able to be open and fully

functional during the installation. Care

and consideration were given by working

diligently and with respect for the

religious environment. 

Multi Discipline over £250K (sponsored by Radmat)

Project: St Wilfrid’s Hospice (Walton Lane, Bosham, England)

Contractor: Malone Roofing (Newbury) Limited

Manufacturer: Various

a project of two very different halves, highlighting the modern and traditional at St Wilfrid's Hospice.

the main contractor, Kier and architect tSP (the Seaman Partnership) designed and built a

“homely and inviting place not to be afraid of” to provide the very best end of life care for patients

and their loved ones. to sit comfortably within its semi-rural context, the scheme was designed to

resemble a farm with contemporary links.

the slate and tiled roofs with lead works were installed using traditional methods. the curved

aluminum standing seam was site rolled in 25m lengths to an 8m radius at ground level before

being crane lifted to roof level for installation. 

a full-time onsite contracts manager kept a close eye on all the materials and installation methods.

this allowed for a close working relationship to ensure the works were done in an efficient manner

with close attention to detail to meet the client’s requirements.

http://www.roofingtoday.co.uk
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Rainscreen (sponsored by EJot)

Project: Paradise Street Student accommodation (Coventry, England) 

Contractor: Longworth Building Services

Manufacturer: Various

Working closely with FBM architects and main contractor, Galliford try, this new student

accommodation complex consisted of 893 dwellings.

Being over 18m high, the role of Longworth Building Services was under added scrutiny

during the design and build phase with regard to details around windows, floor slabs and

compartments, and particularly the incorporation of cavity barriers and how they worked in and

around the cladding sub-frame and profiled rainscreen panels.

to ensure that a robust inspection plan was implemented, hold points were created at the end

of every phase of installation, for each individual mast climber platform, giving supervisors and

the main contractor’s representatives the opportunity to inspect and sign off.

Sheeting and Cladding (sponsored by EJot)

Project: Lady Bee Enterprise Centre (Shoreham Port, Brighton) 

Contractor: Kingsley Specialist Roofing

Supplier: SIG design & technology 

this project commissioned by Shoreham Port authority is situated at the port entrance and

houses 14 start-up units. taking the site’s nautical heritage, Kingsley Specialist Roofing,

working with Pilbeam Construction and ECE architecture utilised zinc shingles to replicate the

scales of a fish and coated them with a pear-grey crystal coating to make them iridescent.

as the shingles were installed at a 200 angle to follow the south facing pitch of the saw tooth

roof, they were not hung in the usual vertical orientation. Kingsley developed small test areas

of the shingles to ensure that the installation was exact.

Kingsley worked with Northbrook College to bring on new trainees to work on projects and

learn traditional roofing disciplines. For this project, they employed two trainee metal workers

and a trainee site manager.

M ichelle Hoddle manages the health and

Safety requirements of 30 employed staff

and over 100 subcontractors that work for

Contour Roofing. 

Managing the training of such a large workforce

is extremely challenging, including all CSCS

cards; SSSTS courses; SMSTS; short courses,

and many others. Yet, Michelle is always

looking for  opportunities to improve the

Contour Roofing’s team knowledge and

understanding of health and safety issues that

can affect them during the working day.

Michelle organised First Aid 'Mental Health

Awareness' Training, for all staff. She was

shortlisted for the Mates in Mind Impact

Awards in recognition of her work and highly

commended with an individual champion

award. 

Michelle also organised first aid training for the

use of a defibrillator, now sited in the Contour

Roofing office.

Local Hero Award H&S Individual Award 

Profile

A New MD for Kemper System

“T he liquid

waterproofing market,

and Kemper System,

was a totally different ball game

when I joined back in 2003,” recalls

Mark. 

“It was a growing company here in

the UK, but the product wasn’t new.

Kemper System has been

manufacturing liquid waterproofing

across the globe since the 1960s. 

“The introduction of Kemper System

in the UK quickly saw year-on-year

success. The biggest challenge at

that time was to manage supporting

that growth.  Our turnover was

increasing along with a rapidly

expanding customer base.” 

Prior to his move to Kemper System

in 2003, Mark worked for Stirling

Lloyd Group, overseeing the

technical, quality and project

management for civil engineering

and construction projects in the UK

and abroad. After joining Kemper

System and working through its

time of growth, Mark was appointed

executive director of the technical

team in 2011. 

Fast forward to the current day, and

Kemper System faces much greater

challenges.

“Things are much more complicated

now in roofing, and construction,”

Mark continues. “We have seen a

gradual shift in focus from simply

waterproofing products, to their

incorporation into composite roofing

solutions. Now the focus is on

compliance of those systems.” 

Mark explains how companies need

to look at the wider picture.

“Following the Grenfell Tragedy,

the government is now taking a

more proactive role in ensuring

compliance throughout the full

procurement process, and rightly so.

“Any required changes to a design

should not compromise the quality,

or more specifically, the

performance and safety of those

products within the as-built design.”

Mark Bruchez is now heading up Kemper System at its Warrington headquarters, as former MD Peter

Dietrich steps down. With more than 30 years of experience in construction and business management,

Mark’s knowledge of liquid waterproofing will be an invaluable asset as MD. Roofing Today speaks to Mark

about his role and the challenges ahead.

Post-Pandemic Considerations

Discussing the effects of the

pandemic, Mark says because

larger projects were delayed last

year due to the first lockdown,

contractors are still catching up. 

He adds: “Sites are open now, and

have been during the most recent

lockdown, but the current and

hopefully short-term problem is the

availability of skilled labour due to

illness or self-isolation.”

But Mark also believes there are

some positives to have come out of

the pandemic. 

“Many people are still working from

home, and I think this will continue

even after the pandemic. Despite

the many negatives around this for

some people, there are some

examples of where this has been a

positive change to our working

lives.”

He explains: “I anticipate home

working will continue - if only

perhaps on a partial basis beyond

the current restrictions - where

employees have less distractions at

home and more freedom to manage

work-load. 

“And at work, they will benefit from

work-based face-to-face interaction

to share and develop ideas.

“When it is safe to do so, a healthy

balance of working from home and

office working could be a positive

change.” 

The Impact of Brexit 

On Brexit, Mark sees problems as

short-term: “Material shortages are a

massive concern, and thankfully we

planned ahead and have a

substantially stocked warehouse to

ensure this wasn’t a problem for us. 
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M ohammed Farhan works at the SPV

Group where he is an apprentice training

for a Level 2 in Built-up Felt Roofing.

SPV Group nominated Mohammed for his

excellent attitude from the outset. The company

says he has displayed commitment and

determination and has got stuck into whatever

task is required of him. 

Kate Whatley, MD at SPV said, “Mo has become

a role model and ambassador for other young

apprentices who are thinking of starting a career

in roofing. He has completed many You Tube

clips, appeared in Roofing Today magazine and

supported other networking events to try to

educate 16–18-year-olds to consider a career in

roofing.

“Mohammad was also approached by Andy

Street, Mayor of the West Midlands Combined

Authority to go on one of his podcasts and talk

about his journey into construction. He is an

excellent ambassador for roofing.”

Young Roofer of the Year

J eff Watson nominated local hero roofer,

Andy Hares who owns Darwin Roofing

in Shrewsbury.

Andy was replacing the roof for the Watson

family in March 2020 while Jeff Watson’s

wife was seriously ill. As the job finished

the country went into lockdown.

Jeff received an email from Andy, offering to

get groceries for the couple, as Jeff was

unable to leave his wife at all. 

Jeff said, “Anything I asked for, Andy was

there, from prescriptions to groceries, to

support for me when my wife finally died

on 26 April.

“A real hero, in my book. I simply don't

know how I would have managed without

him. I hope he gets some recognition,

(although I'm sure he would be

embarrassed at the thought), as he truly

deserves it.”

free and odour-free sustainable

option to the popular Kemperol

waterproofing range, and later

followed this with other solvent-free

technologies. We recognised that

we can’t stand still as the market

evolves and we will continue to

invest and refine the product range

to meet changing market

requirements. 

Continues Mark: “Not only this, but

we must also look at the way we

work. We are advancing our IT and

implementing more efficient

systems in-house. Greater

collaboration and sharing of

resources will allow us to move in

the right direction more efficiently. 

“As an industry, and a company,

we’ve gone from having around four

competitors to more than 30, and

we need to be mindful of what the

competition is doing. But Kemper

System has the history, the

expertise and trust, backed by a

longstanding team.”

Challenges Ahead

Kemper System has been a part of

Mark’s life for almost 20 years.

Everything about the company, and

liquid waterproofing, is truly

engrained within him which is why

taking the role of MD, he says, is an

honour and a welcome challenge. 

Concludes Mark: “I am looking

forward to building on the solid

foundations that are already in place

thanks to the excellent team at

Kemper System, and working

positively towards the future to

meet changing market conditions

and customer requirements.

“My challenge now is to run an

efficient business, increase our

collaboration with other entities in

the industry and ensure Kemper

plays its part in a post-Brexit and

post-pandemic world. A world

which embraces new opportunities

and serves a common overall goal to

achieve sustainable construction.”

www.kempersystem.co.uk 

“Looking at the bigger picture,

there is now free trade between the

UK and EU, but if you read the

small print, the rules of compliance

for this are complicated.

Manufacturers are still learning and

making necessary adjustments to IT

systems and procedures.

“In addition to this, a lot also

depends on what products you’re

importing which can throw up all

sorts of complications if you’re not

prepared. This will be a problem for

importers and exporters, but only in

the short-term.”

The Future of Liquid
Waterproofing

Aside from Covid-19 and post Brexit

difficulties, the liquid waterproofing

industry as a whole is changing. 

Explains Mark: “At the turn of the

century, we introduced a solvent-

|||
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Construction Product Information Code

Clear statements on what systems products can and cannot be used for
should be developed and their use made essential. This should ensure
significantly reduced scope for substitution of any products used in a
system without further full testing.

F ollowing the launch of a

consultation on a new

product information code,

Sarah Spink, CEO of the Liquid

Roofing and Waterproofing

Association (LRWA), explains how

the proposal could impact

manufacturers of roofing products.

In January 2021, the Construction

Products Association (CPA)

announced that it was seeking

views on its proposed Code for

Construction Product Information

(CCPI).  Two years in the making,

the CCPI has been developed by the

CPA’s marketing integrity group

(MIG). The MIG was set up in

response to recommendations in

Dame Judith Hackitt’s ‘Building a

Safer Future’ report following the

Grenfell tragedy. 

CCPI Aims

The CCPI seeks to address issues

relating to product information,

which are raised in chapter seven of

Dame Judith Hackitt’s report and

led to a recommendation that:

“Clear statements on what

systems products can and

cannot be used for should

be developed and their use

made essential. This should

ensure significantly reduced

scope for substitution of any

products used in a system

without further full testing.”

The CCPI comprises 11 clauses

aimed at ensuring manufacturers

provide clear, accurate, up to date,

accessible and unambiguous

product information. Each one

addresses different areas in the

product life cycle, ranging from the

creation of product information,

dealing with performance data,

through to ensuring individuals

involved in creating and

communicating product information

are competent to do so. 

How will the CCPI work?

Once the CCPI has been finalised,

it is proposed that companies will

register online and then an online

assessment will take place.

Evidence and information to

support the company’s compliance

with the Code will be submitted

and independently verified.

Following verification, a numbered

licence will be awarded.

Guarantees and Testing 

The LRWA is a member of the CPA

and volunteered to be part of the

MIG. With input from professionals

who work across the roofing

industry as well as other sectors,

we have played a key part in

developing the CCPI. We have

attended meetings to represent the

roofing industry and establish how

we can help set a standard for

manufacturers that ensures

information provided about

products and systems is accurate,

consistent, simple and clear.  

One of our main focus areas has

been guarantees and the issue of

mis-selling. To address this concern

in roofing – and the wider

construction sector – we developed

clause nine in the CCPI, which

states:

“When making any claims of

guarantees/warranties, your

website must state what is

covered, excluded, and

required to comply with its

terms. The

guarantee/warranty should

be transparent, and in a

format recognised by the

relevant sector of industry.”

Closely linked to guarantees is

testing, and this is an area covered

by additional clauses in the CCPI.

Clause four states that

manufacturers should:

“Provide specific information

where claiming compliance

to, or achievement of, any

Certification, Classification

or Industry Standard.”
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What the New Product Information
Code Means for Roofing

Following the launch of a consultation on a new product information code, Sarah Spink, CEO

of the Liquid Roofing and Waterproofing Association (LRWA), explains how the proposal

could impact manufacturers of roofing products.

And clause five states

manufacturers should:

“… provide verifiable

information when making any

product performance claims

which are outside of

Certification, Classification or

Industry Standard tests.”

The latter stresses the importance of

referencing performance data back

to a valid dated test or specified

technical assessment. Specific

properties relevant to the intended

application, such as fire

performance, must be also be made

clear.

Industry Benefits

Addressing misleading product

information is something I’m

passionate about. As a former

product manager, I’ve worked for

companies of different sizes and

seen the pitfalls. Inaccurate product

and marketing information has been

filtering through the construction

industry for years driven by many

different issues. For example, the

person responsible for marketing

may not have an in-depth

knowledge of the product they are

promoting, or there may be no

formal processes in place for

technical colleagues to check

information is up to date or

consistent. 

The CCPI is a chance for the whole

construction industry to work

together to finally address these

issues and significantly improve

how product information is

presented. It should also help to

bridge any gaps that may exist in

teams, enabling technical experts

to work more effectively with those

responsible for marketing to ensure

accuracy and consistency. 

For roofing manufacturers, the code

is an opportunity to demonstrate

best practice, stand out in the eyes

of the specifier and crucially,

provide customers with the

assurance that the product will

perform as expected. 

Have Your Say

With this in mind, we would urge

all product manufacturers to read

the CPA’s consultation report to

find out more about what is

proposed. If you would like to get

involved and provide your views on

the CCPI, the consultation is open

until 31 March 2021.

The LRWA will be working closely

with our members to guide them on

the consultation document. Our aim

is to make sure that manufacturers

of all sizes understand what is

being proposed, the potential

impact and importantly, the

benefits it can bring to the whole

sector. 

For full details of the CCPI and the

opportunity to comment, see

www.buildingsafely.co.uk

For roofing manufacturers, the code is an
opportunity to demonstrate best practice, stand
out in the eyes of the specifier and crucially,
provide customers with the assurance that the
product will perform as expected. 

|||
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Construction Product Information Code

Better Data: Safer Buildings
The tragic events at Grenfell Tower on 14 June 2017 will never be forgotten – nor should they be,

says Adam Turk, CEO of Siderise and Chair of the Construction Products Association Marketing

Integrity Group. Adam explains a new proposed Code for Construction Product Information that

lays the foundations to construct safer buildings, and appeals to the roofing industry for support.

Creating the Code

The first step was to understand

what the industry thought - both

providers and users of product

information. So, we undertook a Call

for Evidence survey in 2019, which

received over 500 responses and

almost 200 pages of comment. It

was clear that change was needed

and there was a demand for product

information that could be relied on.

The MIG, as representatives of

product manufacturers from across

the construction supply chain,

including those supplying the

roofing sector, set about creating a

new Code of Conduct. 

This Code will ensure construction

manufacturers provide reliable,

accurate information – whether

written in a brochure, a

presentation, on a website or said

in conversation – so users of

product information have all the

facts when making decisions about

specifying or installing those

products. 

The Code will be voluntary but

there would be encouragement to

join and achieve widespread

compliance. The alternative could

be something devised and imposed

by the Government, developed with

The country is
watching how we
respond to Grenfell.
And while our
industry’s integrity has
been damaged, we can
rise to the challenge
and build a legacy of
safer buildings.

10

Providing misleading product

information is not common practice

and in 30 years of working in the

industry, I’ve found that most

businesses operate with integrity.

So, while they are in the minority,

companies who provide false or

misleading product information

negatively impact the whole

industry’s reputation. 

To stand up to the credibility

challenge facing construction and

address the findings of the report,

the Construction Products

Association established the

Marketing Integrity Group (MIG) in

2018. I was appointed to lead the

Group, alongside Polypipe

Divisional Marketing Director and

MIG deputy chair, Catherine Fyfe.

minimal input and involvement

from the industry.

Working with industry marketing

and technical professionals, the

Code for Construction Product

Information (CCPI) was created. It

centres around five acid tests. To be

trustworthy, product information

must be:

q Clear

q Accurate

q Up to date

q Accessible

q Unambiguous

The Code is broken down into four

main sections:

1. Information creation. Ensure

rigorous sign off procedures are

in place, that version control is

used so the latest information is

always available, and end the

practice of misleading and/or

ambiguous wording or images.

2. Core information. Where

performance or compliance

information is given, it must be

supported by evidence. 

3. Associated information. This

covers information regarding the

handling, installation, operation,

maintenance and disposal of

construction products. This

section also covers guarantees

and warranties, to ensure

manufacturers are transparent

about what is covered, excluded,

and required to comply with any

terms and conditions. 

4. Support and competence.

Ensuring that people providing

support and advice have

sufficient training and

knowledge for their role. 

Working together for change

Before we can rollout the new

Code, we need your views. So we

are running an industry-wide

consultation from 1 February 2021

to 31 March 2021 to gather

feedback on the Code, its launch

and the ongoing management and

policing of it. 

Why are we asking you to take

part? Because the Code concerns

the whole industry. Construction

products are used throughout the

life cycle of a building and have a

critical impact on safety, energy

efficiency and performance. Whether

you are specifying a roofing product

or fitting it, you need to be

confident that the products you

come into contact with everyday

behave and perform as they should.

It’s your reputation on the line.

The country is watching how we

respond to Grenfell. And while our

industry’s integrity has been

damaged, we can rise to the

challenge and build a legacy of

safer buildings.

You can read the Consultation

report here:

https://buildingsafely.co.uk/app/

uploads/2021/01/Consultation-

Report-2021.pdf .

Responses to the consultation can

be given here:

https://buildingsafely.co.uk/

consultation/ The consultation

closes on 31 March 2021. 

I n the aftermath of the Grenfell

disaster, Dame Judith Hackitt

was commissioned to carry out

an independent review of Building

Regulations and fire safety.  Her

final report – Building A Safer

Future - included important

recommendations for greater clarity

in construction product information.

The report also made clear that

action was needed to ensure events

like Grenfell never happened again.

She scoped out the actions needed

to rebuild confidence, credibility

and integrity in our industry.

|||
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Low Pitch Roofing 

C hanges to Permitted

Development rules have

opened up lots of

opportunities for roofing contractors.

With full planning permission

normally no longer needed, it has

been made even easier for

homeowners to extend.

A low pitch roof means the

aesthetics of the property can be

maintained without compromising

on space.

A key stipulation is that building

materials for the extension must be

similar to those of the existing

property, which in most cases

means concrete, clay or slate tiles.

Onduline’s Isoline Ondutile

secondary roofing system is suitable

for use with both. Guaranteed water

tight for 30 years, it enables the

primary tile or slate roof to be used

Achieving An Attractive Low Pitch Look

below the manufacturer’s

recommended roof pitch, as low as

12.5° for interlocking concrete tiles,

17.5° for clay pantiles, natural and

fibre cement slates, and 22.5° for

plain double lap tiles.

Not only is the finish more visually

appealing, the lightweight

bituminous material the panels are

formed from is eco-friendly, being

made of a minimum 50% recycled

cellulose fibres.

An Isoline Ondutile deck also

improves thermal performance,

while providing a 27% reduction in

sound penetration through the roof

covering.

Tile battens on top of the

corrugations allow moisture to

efficiently drain to the eaves, while

the corrugations themselves

contribute to air flow in the roof

structure.

Installation guide (to some of
the main elements to form a
cold roof)

Installation of the panels is

straightforward and no specialist

tools are required. For PPE, wear

safety gloves, goggles and a safety

hat. Always work from a secure

platform and follow all HSE rules

for working at height.

Selecting the fixing
specification

(Type A) (diagram right) When

used with large element concrete

and clay tiles and slates. This

system forms a composite

structure comprising of support

battens nailed to the rafters at the

same distance apart as the tile

battens. ||- 

8

The relaxation of planning regulations has led to a big increase in domestic extensions, while

advances in low pitch roofing are seeing even more homeowners choosing it as an

attractive alternative to flat roofing. Technical Sales Manager, Sean Whiteside, explains how

Onduline’s ‘roof below a roof’ system can help contractors achieve an aesthetically

pleasing tiled look, while ensuring the low pitch roof is watertight.

A low pitch roof
means the aesthetics
of the property can
be maintained
without
compromising on
space.

http://www.roofingtoday.co.uk
https://www.onduline.com/en
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Low Pitch Roofing continued

Type B (diagram above) When used

use with small element plain tiles

and slates, and heavy slab slate

types. The cross batten supports (as

in Type A) are replaced with 18mm

exterior quality plywood deck fixed

to the rafters. Ventilation into the

tile batten cavity is achieved by

slots in the decking above the

eaves tray line and below the high

level abutment.

Fixing at Eaves

For Type A (diagram above) –

Isoline Ondutile’s flexibility allows

it to be bent upwards at the eaves

to reduce the distance between the

two watershed points from the

eaves tray and the tile.

Therefore, use a full tile at the

fascia to ascertain the correct eaves

tile rake and fascia height, and

allow a maximum 30mm tile

overhang from the fascia line.

The eaves detail is constructed by

fixing a tilting fillet to a 12mm

plywood base, followed by the

eaves tray, which is bent down to

form a permanent drip edge into the

gutter. Butyl tape can be used to

seal the eaves tray laps.

The panels are then laid flush with

the fascia line, and nailed through

the tile batten and overlay with a

batten cloaking piece. Use deep

flow guttering to avoid rainwater

over-shooting. 

Lay the Isoline Ondutile panels

with a single corrugation side lap

and 200mm sheet end lap. Fixings

must only penetrate the top of the

corrugations.

Start alternate courses with the

sheet cut in half vertically to create

a broken bond sheet pattern. The

sheets should be cut up the line of

corrugation by scoring with a craft

knife and folding to separate. Cut

across the width of the sheet using

a rotary power saw. 

For Type B – (diagram above) Fix

20mm decking to rafters in

accordance with the relevant

British Standards and Codes of

Practice, and fix the eaves tray in

position. If ventilation has not been

incorporated in the soffit, high and

low level ventilation slots in the

decking can be formed. 

The secondary sheeting can then

be laid at the eaves, with the

sheets positioned flush with the

fascia line. The tile battens are then

fixed, allowing a maximum tile

overhang of 35mm.

Fix battens through the top of the

corrugation into the decking either

side of the rafters, then fix the

ventilator comb between the eaves

battens and finish by overlaying

eaves battens with a batten

cloaking piece. As with Type A,

use deep flow guttering. 

-||

Changes to Permitted Development
rules have opened up lots of
opportunities for roofing contractors.
With full planning permission normally
no longer needed, it has been made even
easier for homeowners to extend.

Note: When fixing tile battens to a

deck, 75mm ring shank nails are

supplemented with 85mm ones

over Isoline Ondutile laps and at

the eaves and ridge. 

Fixing Tiles and Slates 

The system allows tiles and slates

to be laid below the manufacturer’s

minimum recommended roof pitch.

In all other respects the

manufacturer’s fixing specifications

must be met to counter increased

wind uplift. 

Verge, Ridge, Hip, Side and
End wall abutments

Isoline Ondutile can be used with

wet or dry verge systems. It can

also be fixed onto brick verges by

laying the sheets and support

battens onto the inner block course.

The outer brickwork course is then

laid level with the top of the

corrugation. A DPC is then dressed

from the outer course onto the

secondary sheeting. Tile battens

and an undercloak can now be

fixed and the tiles laid.

For the side wall abutment

(diagram above) form membrane

flashing on top of the Isoline

Ondutile sheet providing a three-

corrugation cover onto the sheet

and dress up the wall behind the

line of the primary flashing and

secure with tile battens. The

abutment is then finished with a

conventional two-part wall

abutment flashing.

At ridges and hips (diagram above)

lay roofing membrane across the

butt joint in the sheets and dress

down a minimum of 300mm either

side of the ridge. When using

ventilation products, the membrane

can be trimmed to enhance the

flow of the ventilation into the tile

batten cavity.

For the end wall abutment (diagram

above) use roofing membrane to

form a felt apron flashing from the

top of the sheet to form an upstand

to the wall behind the line of the

primary flashing. The tile battens

and tiles can then be fixed and the

primary two-part lead flashing can

be applied. Abutment ventilators

can also be used by providing

additional support below the

secondary sheet as required. The

ventilator can then be laid directly

onto the sheet and fixed.

Insulated warm roof 

As the Isoline Ondutile system

forms a cold roof it cannot form an

integral part of a warm roof section.

However, it can be installed above

a warm roof, providing the

appropriate special fixings, and the

relevant ventilation and vapour

permeable membrane are used.

For the full installation guide,

including valley, soil pipe and roof

light detail, see

www.onduline.co.uk.

|||
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Heritage Roofing

T he renovation of a 17th

Century listed café in the

Snowdonia National Park

has used some now rare vernacular

roofing methods to conserve the

building’s heritage.

The roofing contractors delivering

the project were Greenough & Sons,

a family-run business based on the

island of Anglesey in North Wales,

led by four brothers: Davy, Dan, Jon

and Tom, the sons of the late David

Greenhough who established the

Heritage Re-Roof Reproduces Rare 
Welsh Valley

grey slates in random diminishing

courses to replicate the coursing of

the original roof, which sadly had

been coated with bitumen and

were subject to various

unsuccessful localised repair

attempts.

After the original roof was carefully

recorded and stripped, Greenough

head-fixed the new slates with

copper nails onto 50mm x 25mm

just as importantly, keep the rain

out.

“The random Cwt Y Bugail slates

were the perfect match for

authenticity. The best-quality slates

gave the slaters confidence in the

material they were using and

provided the client with a product

of unrivalled durability.”

He added: “Much time was taken

working with the architect and

other industry experts in recording

by The National Lottery Heritage

Fund, Snowdonia National Park

Authority, and Cadw and Gwynedd

Council, which had identified it as

one of three “high priority

buildings” needing attention. 

The works were substantially

funded under that scheme, although

the café owners were apprehensive

of using the purely traditional

approach of oak pegs with the

slates head-bedded in lime, and

company in 1971, and joined by 
grandson Chris. They used their 
specialist, traditional crafts skills to 
the full on the project.

Their 10-week work on the Grade II 
listed Y Sospan café in the town 
centre of Dolgellau, also in north-

west Wales, involved the use of 
mitred hips and single-cut Welsh 

valleys, which were once traditional 

vernacular in the immediate area 

but are now extremely rare to see.

The project featured the use of 
Welsh Slate’s Cwt Y Bugail blue

battens over open rafters and a

total of 210m2 of roof. 

The roof had two areas: the main

roof had a 40°pitch with 8-16”

rafter lengths, and a lower-pitched,

secondary area with 22” lengths.

Greenough Managing Director, Jon

Greenough said: “The slate valleys,

having no lead or any form of

flashing, are an extremely difficult

detail to get right. We have found

that only the most experienced

slaters with local knowledge of

their construction would be a, and

the existing details and ensuring

the new roof replicated the original

as closely as possible. 

“The project was considered a

great success by everyone involved,

including the cafe owners.”

Architect, Rhys Llwyd Davies

explained that the roof was one of

the main elements of the £210,000,

year-long renovation of the café.

The café was formerly the town’s

gaol, with the magistrates’ court on

the first floor. Its restoration was

part of the Dolgellau Townscape

Heritage Scheme - a project funded

wanted battens and a roofing

membrane incorporated.

Although not an exact replication of

the traditional approach in this

respect, introducing battens and

underlay was deemed compatible

with the conservation objective of

the renovation, which was to

renovate the existing fabric,

restoring lost architectural features

where that was harmonious with

current building use and introduce

energy efficiency measures where

appropriate.

The slate valleys,
having no lead or any
form of flashing, are
an extremely difficult
detail to get right. We
have found that only
the most experienced
slaters with local
knowledge of their
construction would
be able to carry out
these features, and
just as importantly,
keep the rain out.

||- 
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Heritage Roofing continued 4

The decision was taken to fix

the slates onto the battens over a

breathable membrane, which still

allowed the traditional detailing to

be used. The use of the battens

was a particular interest for the

listed building consent as their

use, rather than the original roof

laths, slightly raised the roof’s

surface.

The head lap was approximately

one third as the work moved up

the roof. Roof abutments with

parapet walls and chimney

abutments required the use of lead

soakers and cover flashings,

sometimes concealed to replicate

the traditional appearance.

Rhys Llwyd Davies said: “The

original roof was a random

diminishing-course slate roof with

regional detailing including mitred

hips and slated Welsh valleys. The

design team worked together to

reach a solution where large slates

were used on the lower pitch, with

an increased head-lap that

provided both an improved

solution against wind-driven rain

but also replicated the former

appearance.

Best Historic Match

“Welsh Slate were able to provide

a product closely resembling the

former roofing slates, also

supplying the varying widths and

lengths required to reinstate the

roof installation. They were the

best match for this historic listed

building and a long-lasting

material to satisfy the performance

requirements. Sustainability was

not a major factor in the decision

making, but as a long-lasting

material we hope that it will not

need to be renewed for a long

time.”

He added: “We regularly specify

Welsh Slate and learned of the

opportunity to specify varying

widths and lengths during an

office CPD session. The client is

more than satisfied with the

slating works and feel it enhances

their property.”

Welsh Slate sales/technical

manager John Owens said: “Our

involvement with Rhys Llwyd

Davies and Greenough & Sons

Roofing early in the project phase

allowed time for the special

random diminishing Cwt Y Bugail

slates to be produced to

specifically meet the requirements

of the building. 

“The intricacies of the very

traditional detailing, which have

not been used for hundreds of

years, require craft skills and an

understanding of how slates work. 

“Throughout the roofing works we

liaised with Greenough & Sons on

site to ensure any requirement for

special-sized slates were met.

“It is a pleasure to be involved in

such interesting and challenging

projects which are specified and

carried out to the highest

standards.” |||

(Above left) When a section of the original valley was stripped it revealed a 
straight line where the overcloak (main roof slope) slates have been cut to 
form a single cut valley to the left of centre.

The red line shows where the surviving slates were cut to form a straight 
line on the overcloak side.

The blue lines show where these cuts in the deteriorated overcloak slates 
formed an imprint in the turnerising on the undercloak side.

This line is approximately 6 inches to the left of centre of the natural 
centre of the valley.

(Above right and below) Greenough & Sons carefully reproduced the  
Welsh valley.

-||
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Roofline Solutions

29

I t goes without saying, that not all properties

are built the same. Whilst historically the

majority of buildings would have been

designed using standard shapes and formats,

practices are beginning to change. Increasingly,

modern homes are built with unusual curves and

angles, often with roofs that intersect at different

levels. 

Consider the Benefits of  Bespoke
Here, Brian Bell Head of Technical Services at Marley Alutec, explains the importance

of bespoke roofing solutions – and highlights a successful refurbishment at South

Holderness Technology College where tailor-made solutions had a major role to play. 

For roofing contractors, this means having to

look beyond standard roofing solutions to get the

job done. Usually, bespoke product solutions are

needed to meet either an aesthetic or functional

requirement. In practice, these two objectives

can be combined, especially on forward thinking

architectural projects where custom-made

product solutions can help turn a creative vision

into a reality. For example, if an architect

includes the construction of a curved roof in a

project plan, this can only be achieved if the

project team can find suitable products. 

On occasion, it may be possible to install

standard products in cases like these, using

time-consuming installation techniques.

However, in such circumstances, specifying a

custom solution can be the most cost-effective

and practical choice. Not only do these solutions

help make the design plan viable, but they can

also reduce the installation process, enabling

work to progress on-site quickly and efficiently. 

One area where bespoke solutions are often

required is if there is a curved roof or turret

involved in a build. The use of a true radiused

gutter is a particularly good way to accurately

complement a curved roof section like that of a

turret, while maintaining the desired aesthetics

of a site. For true radiused gutters,

measurements are taken on site to create metre

lengths of guttering that precisely fit the required

section. However, due to the accuracy involved,

this can be a costly method of guttering in small

quantities. In this case, segmented radiused

gutters can achieve a similar aesthetic and be

more economic in terms of cost. These are

constructed by welding together smaller

segments of straight machine mitred guttering to

achieve a given radius. The more segments

introduced the better the finished appearance. 

Communication is key when working with to

create a bespoke product solution. To ensure a

seamless delivery and installation process, it is

important that collaboration between the

architect, contractor and building product

manufacturers happens at an early stage. Where

once tailor-made product solutions were

restricted to projects with large budgets, the

market is now far more accessible for projects no

matter the size or scale. 

For roofing installers, it is important to select

high-quality custom products, which combine

aesthetic value, with performance. Such

solutions are great for new build properties but

can also help renovation teams to overcome

existing structural problems. A good example of

this took place at South Holderness Technology

College in East Yorkshire during a major

refurbishment project. As the college was first

built in the 1950’s, large quantities of asbestos

had been used in its construction. In particular,

the building’s roofing system used continuous

asbestos cement sheets to form both the internal

ceiling finish and the external soffits. As such,

removing these boards was not an option.

Instead, the project team looked to procure a

bespoke soffit solution, which would enable the

asbestos to be safely contained without putting

those on-site at risk. This would prove

challenging, however, as in some areas the

asbestos soffits were extremely wide so

designing a system that could span that

distance without the need to fix into the

asbestos would be difficult.

Tailor made

In this case, we were able to devise a tailor-

made solution using our marine-grade aluminium

Evoke fascia and soffit system. In conjunction

with the on-site installer, a custom soffit support

was produced that fixed into the external

cladding as opposed to the asbestos itself.

Despite being only four millimetres thick, the

system produced was extremely strong and rigid,

enabling it to be shaped across the large

expanses of asbestos without being fixed into it,

as required. It was also lightweight, meaning it

could be modified on-site using standard

carpentry tools. 

Whether it is working on a forward-thinking

architectural project, or overcoming a stubborn

construction challenge like at South Holderness

Technology College, project teams often need

tailored solutions to make their lives easier. In

these situations, bespoke product solutions are

ideal and thankfully, are now far more accessible.

Specifying a custom
solution can be the most
cost-effective and
practical choice. 
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Drones in Roofing

N ot so long ago, when

drones first started to

appear in parks, many

people thought they were simply a

toy to be purchased excitedly and

then left in the garage after half a

dozen uses. They began to be

integrated into the workplace by

some forward-thinking businesses

six or so years ago and as the

technology has improved and the

regulatory framework has matured,

it’s not uncommon to see drones

being used in construction. 

But drones are by no means as

ubiquitous as they should be yet.

According to a PwC survey carried

out in 2019, only 40% of businesses

expected to be using drones in the

near future and only 33% said that

they are being used effectively in

their industry. This is for three main

reasons. Firstly, there’s a lack of

understanding about the benefits of

using drones (I’ll discuss these

benefits later, but in a nutshell,

they’re often cheaper, quicker and

safer than many current methods).

Then, there’s a lack of education

about the regulations and training

involved. Lastly, there’s a lack of

knowledge of what credible drone

service providers are in the market.

A different PwC report carried out in

2018 estimated that the drone

industry would add £42billion to UK

GDP by 2030. That’s a whopping 2%

of total UK GDP - £8.6billion of

which would be in the construction

sector.

When should drones be used?

Firstly, the simple stuff. A quick

look at the HSE’s Working at Height

guidance reveals the following:-

Before working at height work

through these simple steps:

l avoid work at height

where it's reasonably

practicable to do so

So, the first thing anyone

considering working at height

should be doing is avoiding working

at height where possible. For the

vast majority of routine inspections,

this is made possible by the use of

drones. Fly a drone to the area you

want to look at, take some high

quality photos and video, inspect.

This can be carried out on almost

any kind of infrastructure you can

think of, quickly, easily and safely.

In our opinion, it won’t be long

before the HSE incorporate this

thinking into their inspections,

either recommending or even

mandating the use of a drone over

scaffolding, cherry pickers or

MEWPs. Why? Because working at

height is still the UK’s biggest

workplace killer, claiming the lives

of 40 people in 2018/19 alone. To

date, drones haven’t hurt anyone.

So, employers should be making

drone use business as usual for any

tasks where inspections are needed.

And as it is also cheaper and

quicker, why wouldn’t you? 

How are drones cheaper and
quicker? 

On average, a site visit from a

drones services supplier would cost

between £250-£500+VAT

depending on how long the

inspection will take. MEWP/Cherry

Picker hire would be far more than

that and may not be practical in all

cases, dependent on the ground

conditions; it can also take longer

to get into position to carry out the

inspection. The same is true for

scaffolding, which can be

extremely costly and disruptive,

with long waiting times while it is

erected and then disassembled. A

drone can be in and out, carrying

out the task in minutes. A recent

case study we delivered with a

housing association for a routine

roof inspection saved them £8,500

on scaffolding costs, lessened the

disruption for the residents and

revealed other problems that would

have cost more to fix had they

remained undiscovered. A true win-

win.

How can drones be integrated

into roofing? 

q Roof inspections – regular

scheduled inspections can be

carried out by drone, making

them quick, safe and cheap. In

addition, using a drone can

often spot unexpected problems

that need fixing before they

cause internal damage

What about the regulations?

Drone use is regulated by the Civil

Aviation Authority in the same

manner as commercial aircraft.

Anyone flying a drone commercially

(being paid by a company or as a

contractor) has to have a General

Visual Line of Sight Certificate

GVC, (formerly Permission for

Commercial Operation (PfCO))

which involves being trained,

having the requisite insurance, a

RAMS, a list of the drones in use

and more besides. Registered CAA

PfCO/GVC holders are expected to

keep records of flight logs and

Why Use a Drone in Roofing?
Toby Townrow of Drone Evolution explains why drones are beginning to make the move from

exceptional use to business as usual in the roofing sector.

q Gas flue inspections – drones

can use thermal imaging and

other chemical sensors to

monitor gas flues to ensure

they’re safe

q Air conditioning unit

inspections – often these are

hard to reach so a drone

inspection is the best way to

go here

q Pest control (birds and netting)

and man-safe systems

inspections – drones can

demonstrate the need for

proper pest control and

determine the state of any

mansafe systems that might be

installed

q 3D modelling – useful for

planning, especially for large

jobs. The drone carries out

photogrammetry to create an

accurate 3D model of a

building so planning can be

done in the office

q Quotations – the use of a drone

can help price up a job more

accurately rather than

guesstimating it from the

ground or putting scaffolding

up.

maintenance and can be inspected

at any time. All flights have to be

planned carefully. This ensures that

safety and proper use is adhered to.

We have come across occasions

where people have said to us “my

mate’s got a drone” – great, but

any insurance would be invalid.

Training quality can vary wildly –

beware courses offering drone pilot

training online with no flight test.

Imagine giving a driving licence to

someone who’d only passed their

theory.

Companies can go one of two ways

with drones, just like many other

Companies can go
one of two ways with
drones, just like many
other functions –
either develop your
own fleet or bring in a
contractor. 

functions – either develop your

own fleet or bring in a contractor.

There is room for both in the

industry and some organisations,

such as Network Rail, run both –

having an in-house team and a

framework with a dozen or so

suppliers across the UK. Decisions

have to made between the cost of

kit, manpower, training and

maintenance, versus the amount of

work available and the appetite to

run an in-house team. Different

drone suppliers can deal in different

specialisms. LiDAR sensors, for

example, are extremely expensive

pieces of kit and there are some

drone contractors who only

specialise in pre-work conditions

surveys with LiDAR (these allow

the ground underneath trees to be

assessed). 

It’s inevitable that drones use will

become far more widespread – and

you can either set up your own

function or keep it simple and use a

drones provider. Either way, they

will make construction better and

keep people safer. 

at drone Evolution, we specialise in the

whole end to end lifecycle of a building

and can provide volume services across

the UK. www.dronevolution.co.uk/

In our opinion, it won’t be long before the HSE incorporate this thinking
into their inspections, either recommending or even mandating the use
of a drone over scaffolding, cherry pickers or MEWPs. Why? Because
working at height is still the UK’s biggest workplace killer.

|||

Inspections carried out using a drone survey can reveal

the roof’s condition as well as unexpected problems.

3D modelling can be achieved with drone photogrammetry

so that subsequent planning can be done in the office.
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News, Products, Projects & People

Ravatherm Products Selected for Prestigious 
New Peninsula London Hotel
The quality of Ravago Building
Solution products has been
recognised by the UK’s leading
specialist building envelope contractor
Prater, who utilised Ravatherm XPS X
300 SL and MK for Prime
Development’s new luxury London
hotel and apartment project. Set to
open in 2022, the exclusive Belgravia
development has been insulated with
an impressive 2000m2 of high-
performance Ravatherm products. Launched in 2016, Ravatherm XPS 300 SL is
Ravago’s next generation XPS thermal insulation for inverted flat roof applications.
With a declared lambda of 0.030 or 0.031 and a coveted BRE Green Guide Rating
A+, the shiplapped edged boards are the superior choice for exceptionally stable,
energy efficient insulation. The Ravatherm XPS X MK filter/water-flow-reducing layer
further improves thermal performance, by minimising heat loss and thus reducing the
volume of insulation required. Chris Gimson, Commercial Director UK & Ireland,
Ravago Building Solutions, said: “Prime Development have ensured that the
prestigious new Peninsula Hotel uses only the very best products in its construction,
right down to the insulation. It’s wonderful to know that Ravatherm XPS X insulation
will take pride of place in such a spectacular flagship hotel overlooking Buckingham
Palace Garden.” Visit www.ravagobuildingsolutions.co.uk.

CARLISLE Invests in Further Growth
Europe’s leading EPDM
manufacturer CARLISLE®
Construction Materials Europe
is launching the next phase to
expand capacity at its
production facility in
Waltershausen, Germany,
thus laying the foundation for
further growth. In September
2018, the company opened a
new, modularly expandable
plant. This was for the
production of RESITRIX® EPDM waterproofing membranes, among other products.
RESITRIX® is one of the leading brands in the single-layer EPDM waterproofing
segment with steadily increasing demand. In the next expansion phase, state-of-the-
art machinery and efficient, environmentally-friendly production processes will
continue. This will ensure that the products meet the highest quality demands of
customers. In addition to meeting the requirements for environmental protection and
sustainability, in an outstanding manner. Georg Harrasser, President CARLISLE® CM
Europe, summarises: “With this important investment, we are once again accelerating
our growth strategy in the UK & Europe. We want to be the preferred partner of our
customers, offering complete systems of innovative as well as sustainable solutions
and services.” The production expansion in the new factory is scheduled to be
operational in 2022. To find out more visit www.ccm-europe.com or tel. 01623
627285. 

Snickers Workwear High-Performance Jackets 
With street-smart designs for men and
women, all Snickers Workwear
jackets include must-have features
that focus on fit and freedom of
movement. They also use innovative
fabrics that deliver long lasting
protection and stretch comfort.
Whatever you need – if it’s for work,
play or protection against hazards –
Snickers Workwear provide jackets
that will work on site and are ideal for
leisure. Always ensuring optimal
performance, comfort, good looks and
visibility. ALLROUNDWorkJackets are
just what the name suggests-
delivering a great all-round
performance. There’s FLEXIWork
Jackets that provide superb comfort and weather-proofing for those that are always
on the move. Also, LITEWork Jackets that keep you feeling cool and looking good
whatever you’re doing in warm weather. So check out the performance, comfort and
protection features of Snickers Workwear Jackets. There will be one to suit you –
wherever you are, whatever you need, whatever you’re doing. Getting more
information on the Snickers Workwear Jacket’s range is easy. You can call the
helpline on 01484 854788 email sales@hultaforsgroup.co.uk or visit
www.snickersworkwear.co.uk/products/93.

Norbord’s Updated Online and Interactive
Resources
As the UK’s biggest supplier of
premium engineered wood
panels to the UK construction
and housebuilding market,
Norbord has always been
committed to supporting
customers in a variety of ways.
The combination of a
downloadable checklist for
housebuilders and an
interactive product guide is just the tool needed for specifying the right panel product
in all sorts of applications. Housebuilders can download a checklist which will help
in the selection of the perfect product from floor to roof. The housebuilders’ page also
includes a fully interactive product guide to download, details of projects using
Norbord’s popular boards, answers to frequently asked questions and samples and
brochures to order. A simple click on the tabs at the side of the guide opens up the
chosen product, application or technical information. The guide contains all the
information needed on panels in the SterlingOSB Zero,CaberFloor and CaberWood
MDF portfolios, including detailed technical product data and installation advice. In
addition to this, Norbord’s booklet highlights different applications, including roofing,
flooring, walling, timber frames, hoarding, shopfitting, and furniture among others
such as moulding and packing. For further information tel. 01786 812 921 or to
download a guide visit www.norbord.co.uk.

Cooler than the Rest with Makita
Keep food and drinks either cool or
warm on-site, with Makita’s new 20-
litre DCW180Z Cordless Cooler &
Warmer Box. Powered by an 18v LXT
battery, this handy product has two
18V LXT battery ports so you can
attach two batteries in series for
extended operating times. When the
first battery is depleted the unit
automatically switches to the second
battery. This model can also be
powered via 240v mains or with an in-
vehicle 12v / 24v AC socket. When set
at 5°C (normal fridge temperature) the cooler will run for up to 17 hours with 2x
6.0Ah batteries. The 18V Cooler & Warmer Box is a versatile unit with a large 20-
litre capacity of storage space and as an example, it can hold approximately 30 cans,
or 15 x 600ml water bottles. The unit can run at its coldest setting of -18° for five
hours and its warmest setting of 60° for around four hours. The box features large
100mm wheels and a pull handle for convenient transport, and side grips for easy
lifting as well as a comfortable shoulder strap. Kevin Brannigan, Marketing Manager
at Makita UK commented: “Whether at the park, fishing, camping, or on the jobsite,
the DCW180 is a must have if you’re looking to keep drinks cold, or to ensure that
hot lunches stay warm, regardless of the season. What’s more, the product even
features a bottle opener and a useful USB output to charge a mobile device if needed.”
Visit www.makitauk.com.

Braving the Storms

With Winter fast approaching the weather has undoubtedly already taken a turn for
the worse. After basking in days of sunshine we are now heading for wet and rainy
days as the British weather sets in, and issues will, no doubt, start to arise with
poorly maintained roofs. Cracking, peeling, blistering, thermal stress, surface erosion
of protective roofing membranes are all common problems related to weathering
which ultimately results in installation failures and subsequent expensive leaks and
structural damages to repair or put right. Ideally it is best to prevent these problems
arising by first considering the design of the roof and choice of materials. The roof
membrane or compounds chosen should reflect the characteristics and purpose of
the building and ultimately avoid the roof to fail prematurely through wrongly
specified products.  At Bond It, we have tried to make choosing the right product a
simple process. We offer a wide range of roofing products to cover all aspects of
roofing from combating leaks to improving efficiency. Under our Bitubond brand we
have put together everything you need as a Professional Roofer for new build and
maintenance projects which provide immediate and safe waterproofing solutions. For
more information tel. 01422 315300 or visit www.bonditgroup.com.
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Tim Halls Leads New Build Roofing Team at Sika
into 2021
Sika’s Roofing team has appointed Tim
Halls as National Sales Manager for New
Build roofing in England and Wales.  Tim
returns to the UK after spending the last
10 years working for Sika globally in
Saudi Arabia, China and Vietnam.
Throughout this period he has promoted
Sika’s roofing products, systems and
technologies to a vast number of
worldwide customers. Sika’s Roofing
team in the UK provides three distinct
roofing solutions for its customers: single
ply membranes, liquid applied
membranes and bituminous membranes
from its leading brands – Sika Sarnafil,
Sika Liquid Plastics, SikaBit and Sika-
Trocal. As well as market leading technologies, Sika has expertise within its technical
and applications support for both new build and refurbishment flat roof construction.
Pete Hollingworth, Business Unit Manager - Roofing and Flooring, welcomed the
return of Tim Halls to the Sika UK team: “Tim is well placed to use the experience he
has gained while working in the wider Sika global arena to enhance our offering. We
are looking forward to his contribution and he will have a large part to play in the
exciting developments we have planned for 2021.” Tel. 01707 394444, email
enquiries@uk.sika.com or visit http://gbr.sika.com.

Marley Alutec Weathers the Storm
Throughout the past 12 months,
Marley Alutec has been able to
consistently ensure prompt
delivery times and high levels of
customer service. Thanks to the
company’s proficient production
capabilities and exceptional stock
management, it has been able to
continue offering a two-day
delivery lead time on a number of
industry-leading gutters and
downpipes product ranges in
Heritage Black and Anthracite
Grey, as well as all its Elite roof
outlets. Similarly, the company is
still able to offer its renowned technical and sales project support across all
purchases, providing advice and guidance to those in the trade at all stages of a build;
from planning to installation. This has only been made possible through Marley
Alutec’s ability to retain pre-pandemic staffing levels. During the lockdown period, the
company went to great efforts to ensure that its work adhered to strict social
distancing measures, with many members of staff working remotely. Nick Glover,
Head of Sales and Marketing at Marley Alutec commented: “This has been a crisis
without precedent, but our pre-pandemic commitment to investing in strong internal
production capabilities and highly-qualified staff members has put us in good stead
to tackle the problem head-on.” Visit www.marleyalutec.co.uk.

Makita Makes an Impact with New XGT Machine
Leading power tool manufacturer
Makita has expanded its XGT 40V
Max line up with a new brushless
impact wrench. The TW004G is an
incredibly powerful machine that
can deliver up to 4,000 impacts per
minute, for optimum performance.
Powered by Makita’s 40V Max XGT
technology, the TW004G (which
follows on from the TW001G) is an
incredibly versatile machine that
reliably delivers the power needed
to tackle mid-range torque
applications with a maximum
fastening torque of 350Nm and nut
busting torque of 630Nm. The TW004G also has a half inch Square Drive (C-ring),
making it ideal for automotive applications. Operators can choose from four power
settings and six application modes - so the output can be easily adjusted depending
on the task and for ease of use, the TW004G features a forward and reverse mode for
tightening and loosening nuts effortlessly. Kevin Brannigan, Marketing Manager at
Makita explains more: “As there are no moving parts within the motor causing friction,
wear and tear and ongoing maintenance costs are minimised. No friction also means
that no energy is lost through heat production - which increases run times and reduces
the need to regularly stop to replace or recharge the batteries.” Visit
www.makitauk.com.

Gradient CPD Highlights Principles and Benefits of
Tapered Roof Insulation
Insulation specialist, Gradient,
has created a CPD-style
presentation aimed at providing
architects and roofing
contractors with an
understanding of the principles
behind tapered roof insulation.
The ‘Specifying Tapered Roof
Insulation’ presentation includes
an in-depth look at how tapered
roof insulation works and why it
is required, as well as highlighting the different systems currently available on the
market. It also considers some of the innovations that have elevated tapered roof
insulation to new levels of performance. One of the main benefits of tapered
insulation is its ability to reduce the risk of standing water on a roof by allowing
appropriate channelling to drainage outlets. This decreases the potential for leaks
and negates the need for a structural fall which in-turn, helps minimise the roof’s
overall cost and installation time. With 35 years’ industry experience, Gradient is
known for its flat and tapered roof expertise. Paul Griffiths, Business Development
Director at Gradient said: “When correctly specified and installed as part of a roof’s
waterproofing build-up, tapered roof insulation will ensure regulation thermal targets
are met, thus addressing the industry-wide issue of properties falling short of as-
designed performance.” Visit www.gradientuk.com for more information on online
sessions.

Enhanced Visibility and Safety With Snickers
Workwear Hi-Vis
Snickers Workwear takes personal wellbeing
at work very seriously. That's why this range of
Hi-Vis protective wear is streets ahead of
anything else. With updated styles and
designs adding to the extensive range of
Jackets, Trousers, Shorts, Toolvests, Shirts
and Fleeces for men and women, there’s a
host of garments in the range to satisfy the
specific requirements of Classes 1, 2 and 3
protection levels. These outstanding products
combine Snickers’ unrivalled hallmarks of
functionality and comfort. All with the
requirements of the EN20471 standard for
high visibility warning clothes. With advanced
designs and high-tech fabrics that are
windproof and water-repellent, all the
garments have durable, colour-fast protection that will last for wash after wash,
retaining shape and comfort throughout the life of the garments. Added to which,
Snickers Workwear Hi Vis garments can be custom-profiled to ensure 'stand out'
coverage for your corporate brand. Getting more information on the Snickers
Workwear range of ProtecWork and Snickers Workwear Hi-Vis protective wear is
easy. Tel. 01484 854788, visit www.snickersworkwear.co.uk and download a
digital catalogue, or email info@snickersworkwear.co.uk.

High Performing Membranes Protect Self Build Heroes
Motivation, adaptability, integrity
and trustworthiness combined
with nearly 50 years of
construction experience is the
description of an innovative service
by Self Build Heroes, intended to
support self-builders in achieving
their dream of building their own
home with military veterans. In
their latest project in Marlborough,
Wiltshire, consisting of a series of
5 new starter homes and a
detached 5-bed property, the roofs and the building envelope have been fitted with
high-performing protective membranes from the A. Proctor Group. The block of 5
terraced starter homes has been given an extra layer of protection in the form of
Roofshield®, which has long been recognised as one of the highest performing roofing
membrane solutions, providing a pitched roof underlay, which is both air and vapour
permeable. Matthew Burrows, Founder of Self Build Heroes explains. “Roofshield has
been used successfully on several of our projects and provides excellent robustness,
versatility and protection. The ease of use and excellent protection makes it an ideal
all-in-one solution.” For the detached self-build property, a key objective was
airtightness and enhanced thermal performance and so Wraptite® air-barrier from the
A. Proctor Group has been used in combination with Isotex woodcrete insulated
concrete formwork blocks provided by their joint venture partner InsulHub (UK) Ltd.
Visit www.proctorgroup.com.
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CUPA Provides a Traditional Touch
to Ayrshire Hotel Refurbishment

Tasked with renewing the traditional slate roof on the
historic Marine Hotel in Troon, specialist contractor
John Fulton Plumbing and Roofing selected CUPA
PIZARRAS’ Heavy 3 slate as an authentic alternative to
the now unavailable Scottish slates. The slates were
supplied in CUPA PIZARRAS’ Random format and laid
in diminishing courses to replicate the look created by
the traditional roofing methods. This approach,
sometimes referred to as random roofing, was the result
of many Scottish quarries producing slates in varying
dimensions and thicknesses to maximise the use of the
quarry output. This led to the practice of laying the roof
in diminishing courses, with the largest slates at the
base of the roof and smaller ones laid near the ridge.
While modern production techniques mean this is no
longer necessary, CUPA PIZARRAS’ Random allows this
effect to be recreated by including a selection of slates
from across its range of available sizes. Martin
Mcguinness, Roofing Manager at John Fulton said, “We
had worked with CUPA PIZARRAS slate on many
projects before where a traditional look was required.
The hotel’s owners looked at previous examples of
where Heavy 3 had been used and were satisfied it
would achieve the aesthetic they wanted.” 

New Look for StructureCare After
Prestigious Projects Success

Now under the
impressive CPG
(Construction Products
Group) Europe banner,
and with an
experienced, proven
team at the helm,
StructureCare has
welcomed 2021 with a
brand new website.
Simple, quick to explore
and designed to aid the architect, surveyor, contractor
and asset manager; the website is full of useful
information specifying the company’s market leading
products and services. StructureCare is a structural
maintenance and repair company, providing a range of
product and service portfolios covering the
infrastructure, industrial, retail, commercial and
residential industry sectors in the UK. The team
specialises in transforming car park facilities,
waterproofing elevated service decks, flat roofs and
podium slabs. As well as installing specialist protective
coatings and movement joints to prolong the life of a
structure. The website looks at the six business areas
– Roofing, Structural Waterproofing, Car Parks,
Movement Joints, Concrete Repair and Corrosion
Management, and Asset Management. Other new
areas encompass downloadable product and technical
brochures; full case study reports illustrating in detail
how StructureCare works on each project; CPDs; and
News and Blogs.  Ryan Williams, Business
Development Manager, says: ”The new website, and
our professional social media, will be updated regularly
so we are maximising our communications to our
customers and partners.” Visit
www.structurecare.com.

Rooflines Business Opportunity

Rooflines the roofline cleaning and maintenance
company, is offering forward thinking, motivated
individuals the opportunity to run their own business
and earn a significant income. Rooflines is a successful
business, started by John Webster almost 30 years
ago. It has grown from solely installing new roofline
products, to include cleaning and maintenance
services, which have become the most lucrative parts
of the business. Rooflines offers: roof cleaning, gutter
cleaning, soffits & fascia cleaning, spray cleaning,
conservatory cleaning, ivy removal, graffitti removal
and gutter guard system. Rooflines has built an
outstanding reputation for reliability, quality standards
and exceptional customer service. Due to the high
demand for Rooflines services, the company is now
offering franchise opportunities across the UK. This
valuable opportunity will provide the right individual or
business with the potential to build a profitable
Rooflines business in their local area. As part of the
franchise agreement, you get to use the Rooflines
brand, logo, processes, systems, website and
stationery. Finance Plans are available for prospective
franchisees if required. On-going comprehensive
training and support will be given to franchisees which
combine on the job and office based training. To find
out more, visit https://rooflines.co.uk/service-
items/rooflines-franchises.

Gradient Tapered Insulation 
is Just the Fit for Landmark Residence

When it came to replacing the roofing of one of Scotland’s most
iconic buildings, the specification was of paramount importance.
Therefore to eliminate roof ponding and potential water ingress,
Eurothane Eurodeck by Gradient, UK’s leading manufacturer of
tapered roof insulation was specified as the ideal solution. 
Bernat Klein House in High Sunderland, Selkirk, set in three acres of
glorious Scottish countryside, is a triumphant example of mid-20th

Century architectural enterprise. 
Gordon Dickson, Contracts Director at Laurence McIntosh, said “Due
to the high-profile nature of this project, we required a quality
insulation that offered excellent performance in terms of thermal
conductivity and ease of installation. Thanks to the conjunctive
efforts of Gradient’s technical team in designing a bespoke tapered
solution, the made-to-measure system ensured it met the client’s
brief and incurred minimal material waste.” 
The roof was finished with a single-ply membrane and thanks to the
combined expertise that led to the specification, design and
installation of Gradient’s Eurothane Eurodeck tapered insulation, this
historic Scottish house will remain an astonishing architectural
feature of Selkirk’s wild and wonderful countryside for many years to
come. Tel.  01543 678777 or email sales@gradientuk.com.
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